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Grant Gustafson, Head of Retail Consulting and 
Analytics at Sensormatic Solutions

Sensormatic Solutions ShopperTrak Analytics indicates 
that U.S. in-store retail traffic was down 2.1%, year-
over-year (YoY) in October, marking an improvement 
from September (-3.5% YoY). Retail traffic reflected 
typical seasonal patterns, with consumers slowing 
shopping in September and October as they prepare 
for the holiday season ahead. Despite this usual 
slowdown, brick-and-mortar retailers saw positive 
momentum, especially as they competed against 
major online deal events. Notably, wireless retailers 
led in in-store traffic performance, with a slight YoY 
gain (+0.1%) in October.

Retailers saw positive trends throughout the month, 
including:

• Saturday, October 25th was the busiest in-store 
shopping day, followed closely by Saturday, 
October 11th.

• October 25th landed as the final Saturday 
before Halloween, a popular time for 
shoppers.

• October 11th benefited from a long 
weekend, as Indigenous Peoples’ Day 2025 
fell on Monday, October 13th.

Grant Gustafson, head of retail consulting and 
analytics at Sensormatic Solutions, noted, “Year-over-
year foot traffic trended upward from September to 
October. Increased promotional activity early in the 
month drove shoppers into stores as brick-and-mortar 
retailers went head-to-head with online deal events. 
The month finished strong, with the busiest shopping 
day on October 25th. As we approach the holidays, 
deals and promotions will continue to shape consumer 
shopping strategies, with Black Friday once again 
expected to be the biggest retail day of both the 
holiday season and the year overall.”
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Expert Perspective

Sensormatic Solutions ShopperTrak Analytics shows 
an overall year-over-year (YoY) decline of 2.1% in U.S. 
in-store retail traffic for October.
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Busiest Day for 
in-store Shopping

Driven by preparations for the upcoming 
Halloween holiday.

10/25

Category Performance Breakdown

Resources

What if you could track every shopper, not just 
a sample, with fewer sensors? Now you can 
with Orbit AI, ShopperTrak Analytics Re-ID 
enabled people counting device.

Watch Kristy Wood as she explains how Orbit 
AI delivers census-level accuracy, tracks 

customers across multiple cameras, and filters 
out employee data for results you can trust. 
Watch video to learn more.

The Next-Generation in People Counting

Play with solid fill

Award

Tony D’Onofrio Included 
Among RTIH’s Top Retail 
Technology Influencers

Webinar

The Launch Effect: Traffic & 
Labor in Wireless Retail

https://www.youtube.com/watch?v=cqHoAwPvA20
https://www.youtube.com/watch?v=XOjjZxhtWuo
https://www.youtube.com/watch?v=cqHoAwPvA20
https://www.sensormatic.com/resources/ar/2025/rtih-2025-retail-tech-influencer?utm_campaign=FY25-Sensormatic-Traffic-Trakr&utm_medium=Digital-Asset&utm_source=FY25Q102_Traffic-Trakr-Oct-Tony-Award
https://www.sensormatic.com/resources/ar/2025/rtih-2025-retail-tech-influencer?utm_campaign=FY25-Sensormatic-Traffic-Trakr&utm_medium=Digital-Asset&utm_source=FY25Q102_Traffic-Trakr-Oct-Tony-Award
https://www.sensormatic.com/resources/ar/2025/rtih-2025-retail-tech-influencer?utm_campaign=FY25-Sensormatic-Traffic-Trakr&utm_medium=Digital-Asset&utm_source=FY25Q102_Traffic-Trakr-Oct-Tony-Award
https://www.sensormatic.com/resources/vi/2025/traffic-2026-webinar?utm_campaign=FY25-Sensormatic-Traffic-Trakr&utm_medium=Digital-Asset&utm_source=FY25Q102_Traffic-Trakr-Oct-iPhone-Webinar
https://www.sensormatic.com/resources/vi/2025/traffic-2026-webinar?utm_campaign=FY25-Sensormatic-Traffic-Trakr&utm_medium=Digital-Asset&utm_source=FY25Q102_Traffic-Trakr-Oct-iPhone-Webinar
https://www.sensormatic.com/webinar-archive/2025/traffic-2026-webinar-video?utm_campaign=FY25-Sensormatic-Traffic-Trakr&utm_medium=Digital-Asset&utm_source=FY25Q102_Traffic-Trakr-Oct-iPhone-Webinar
https://www.sensormatic.com/resources/ar/2025/rtih-2025-retail-tech-influencer?utm_campaign=FY25-Sensormatic-Traffic-Trakr&utm_medium=Digital-Asset&utm_source=FY25Q102_Traffic-Trakr-Oct-Tony-Award


At Johnson Controls (NYSE:JCI), we transform the 
environments where people live, work, learn and play. As the 
global leader in smart, healthy and sustainable buildings, our 
mission is to reimagine the performance of buildings to serve 
people, places and the planet. 

Building on a proud history of 140 years of innovation, we 
deliver the blueprint of the future for industries such as 
healthcare, schools, data centers, airports, stadiums, 
manufacturing and beyond through OpenBlue, our 
comprehensive digital offering. Today, Johnson Controls offers 
the world`s largest portfolio of building technology and 
software as well as service solutions from some of the most 
trusted names in the industry. 

Visit www.johnsoncontrols.com for more information and 
follow @Johnson Controls 
on social platforms

About Johnson Controls:

Sensormatic Solutions, the leading global retail solutions 
portfolio of Johnson Controls, powers safe, secure and 
seamless retail experiences. For more than 50 years, the 
brand has been at the forefront of the industry’s fast-moving 
technology adoption, redefining retail operations on a global 
scale and turning insights into actions. Sensormatic Solutions 
delivers an interconnected ecosystem of loss prevention, 
inventory intelligence and traffic insight solutions, along with 
our services and partners to enable retailers worldwide to 
innovate and elevate with precision, connecting data-driven 
outcomes that shape retail’s future. Please visit Sensormatic 
Solutions or follow us on LinkedIn, X and our YouTube 
Channel. 

About Sensormatic Solutions:

Monitor with solid fill

www.sensormatic.com

https://www.youtube.com/c/sensormaticsolutions
https://www.youtube.com/c/sensormaticsolutions
https://www.sensormatic.com/?utm_campaign=FY25-Sensormatic-Traffic-Trakr&utm_medium=Digital-Asset&utm_source=FY25Q102_Traffic-Trakr-Oct-Home-page
https://www.sensormatic.com/?utm_campaign=FY25-Sensormatic-Traffic-Trakr&utm_medium=Digital-Asset&utm_source=FY25Q102_Traffic-Trakr-Oct-Home-page
https://www.sensormatic.com/?utm_campaign=FY25-Sensormatic-Traffic-Trakr&utm_medium=Digital-Asset&utm_source=FY25Q102_Traffic-Trakr-Oct-Home-page
https://www.linkedin.com/company/sensormatic/
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