
▪ Benchmark performance of a shopping

center compared to geospatial grouping

of shopping centers

▪ Historical and forecasted traffic for

shopping center to assist in determining

the success of the mall

▪ Locate target psychographics

to understand the makeup of

local consumers and which area best

suits a business

▪ Explore the saturation of competitors

in target areas to find the optimal spot for

a business

Shopper Mobility

Location based data and insights that 

complement in-store traffic programs
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▪ Deliver consistent customer experience

across all sites

▪ Optimize new store layouts

▪ Evaluate effectiveness of marketing

campaigns

▪ Assess ROI of experiential initiatives

Store Guest Behaviors

Understand guest movement and traffic 

patterns throughout the store
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• Provide the demographic profile of 

visitors by store 

• Define the power hours by gender and 

age to provide relevant insights to 

shopper assistants 

• Evaluate the impact of marketing 

campaigns to drive store traffic to the 

Stores

Shopper Demographics

Shopper Demographics provides relevant 

analytics about gender, age range, and 

sentiment of shoppers at the store
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• Quantify the relationship between key 

performance indicators and customer 

satisfaction scores

• Elevate the customer experience 

through better alignment of labor to 

traffic and customer satisfaction

• Segment all store level based on their 

performance and Customer Satisfaction 

scores 

Brand Vitality Meter

A combination of customer feedback 

provided by HappyOrNot with traffic metrics 

from Sensormatic Solutions
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• Capture maximum amounts of feedback 

with the 4 Smileys

• Review and analyze results in 

Dashboards to identify patterns

• Share the insights to collaborate and 

empower your whole team

• Implement corrective measures 

immediately at the store

Customer Satisfaction

HappyOrNot measures Customer 

Satisfaction using 4 smileys in Terminals 

placed in key locations of the store (in the 

counters, at the exit, in the toilets…) 
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