
▪ Benchmark performance of a shopping 

center compared to geospatial grouping 

of shopping centers.

▪ Historical and forecasted traffic for 

shopping center to assist in determining 

the success of the mall.

▪ Locate target psychographics 

to understand the makeup of 

local consumers and which area best 

suits a business.

▪ Explore the saturation of competitors 

in target areas to find the optimal spot for 

a business.

Shopper Mobility

Location based data and insights that 

complement in-store traffic programs
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Moguls and Mansions 

Elite Suburbs

Old Money

Cramped City Families

Wealth Living Family Visit shareTransportationEducation

35%

7.5%

18.1%

9.9%
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Coffee shop chain

Coffee shop?
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▪ Deliver consistent customer experience 

across all sites

▪ Optimize new store layouts

▪ Evaluate effectiveness of marketing 

campaigns

▪ Assess ROI of experiential initiatives

Store Guest Behaviors

Understand guest movement and traffic 

patterns throughout the store
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▪ Uncover parking behaviors to improve 

property amenities and align parking 

development plan

▪ Access site parking trends to strategize 

and optimize vehicle movement flow

▪ Optimize labor for zone maintenance 

and security in the parking area

▪ Know vehicle traffic per type in real-time

▪ Designate special parking places as 

needed in according to property needs

Vehicle Counting

Gain incremental value from existing 

property traffic programs by adding new 

insights about transportation mode
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