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= Benchmark performance of a shopping
center compared to geospatial grouping
of shopping centers

= Historical and forecasted traffic for
shopping center to assist in determining
the success of the mall

= Locate target psychographics
to understand the makeup of
local consumers and which area best
suits a business

= Explore the saturation of competitors
in target areas to find the optimal spot for
a business

Shopper Mobility

Location based data and insights that
complement in-store traffic programs

P

v_:'.;.‘ ~"|
O

©00000:

0000

@ Oakbrook Center

Apparel & Accessories
Automotive

Convenience & Gos Stations
Electronics & Wireless

Food, Groceries & Supermarkets
Footwear

Furniture & Home

General Merchandise

Leisure & Recreation

e

Quick Serve Restourants

v
p 4
<
A
2

Specialty Retail

Sporting Goods

NOIS

1

!

BENCHMARK METR

NTERS INDEX (D

5%

ICS

© Magbox © O

+2.43

Sensormatic

by Johnson Controls



Tenant ranking

Rank of Example Center tenants compared to other stores of the same chain
e Visltz 4 Motional Aonking Fationol Percentde Rank  Stote Aonking Sinte Peroentis Ronk
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START MONTH END MONTH

Foot traffic trend (0 Oct, 2022 Jan, 2024

Shopper Mobility

c trend displayed as average store visits per tenant Menthly
Location based data and insights that
complement in-store traffic programs

Benchmark performance of a shopping
center compared to geospatial grouping
of shopping centers

Historical and forecasted traffic for
shopping center to assist in determining
the success of the mall

Locate target psychographics

to understand the makeup of

local consumers and which area best
suits a business

Explore the saturation of competitors

in target areas to find the optimal spot for
a business

December 2022 February 2023 April 2023 June 2023 August 2023 October 2023 December 2023

Sensormatic

by Johnson Controls



= Chicago

Busiest Stores (1)

Shopper Mobility

Location based data and insights that
complement in-store traffic programs

Benchmark performance of a shopping
center compared to geospatial grouping
of shopping centers

Historical and forecasted traffic for
shopping center to assist in determining
the success of the mall

Locate target psychographics

to understand the makeup of

local consumers and which area best
suits a business

Explore the saturation of competitors

in target areas to find the optimal spot for
a business
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How do the visitors of Chicago compare to the wider population?

NTH GRAPH
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Visitor characteristics: Age range ( Sep, 2024 Difference between age of visitors and populat... Export =,

’ Difference between the age range of visitors and national population

Shopper Mobility

Location based data and insights that
complement in-store traffic programs

Benchmark performance of a shopping
center compared to geospatial grouping
of shopping centers

Historical and forecasted traffic for
shopping center to assist in determining
the success of the mall

Locate target psychographics

to understand the makeup of

local consumers and which area best
suits a business

Explore the saturation of competitors

in target areas to find the optimal spot for
a business

Proportion compared to national population
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justnow =

Store Guest Behaviors - Site

Site Name Date * Compare Site Name ~ Compare Date * Date Granularity

is Demo Site Last 30 Days is Demo Site Last 90 Days Day

/3.

\TF

77% 23:19 1.14 18.41% 40.90%

OVERALL ENTRY RATE AVG DWELL TIME AVG VISITS

( A 0.7/ A

A

Entry Rate Entry Rate DOW

Store Guest Behaviors
I 2 : P :
Understand guest movement and traffic P o S g S o S S S S S S S S S S S 0 o S
S B

patterns thFOUghOUt the Store Selected Date Sunday Monday Tuesday Wednesday Thursday Friday Saturday

@ Selected Site Entry Rate @ Compare Site Entry Rate

— Selected Site Entry Rate = — Compare Site Entry Rate

Deliver consistent customer experience
across all sites

Optimize new store layouts

Evaluate effectiveness of marketing
campaigns

Assess ROI of experiential initiatives

Sensormatic

by Johnson Controls



Store Guest Behaviors - Path Analysis

Site Name * &2 Zone Name &2 Date * Guest Flow *

Chicago Specialty Gifts <  « is Entrance 1 or Entrance 2 Last 30 Days Flow After Zone Visit

Guest Flow

=~
S

Store Guest Behaviors

Understand guest movement and traffic
patterns throughout the store

Deliver consistent customer experience
across all sites

Optimize new store layouts

Evaluate effectiveness of marketing
campaigns

Assess ROI of experiential initiatives
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Shopper Demographics

Shopper Demographics provides relevant
analytics about gender, age range, and
sentiment of shoppers at the store

» Provide the demographic profile of
visitors by store
Define the power hours by gender and
age to provide relevant insights to
shopper assistants
Evaluate the impact of marketing
campaigns to drive store traffic to the
Stores

Date *

2023/09/01 - 2023/10/10

Selected Period Count

Selected Period Percent

Age Evolution Over Time

Compare Date *

Previous Month

Age Evolution Over Time
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PP
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® <21years @ 21-30years @ 31-40years @ 41-50 years

just now

Age Group Value ¢  Site Name Zone/Entrance Name  Time Display

is any value is any value is any value By Day

Age Evolution Comparison Table

Selected Period Compare Period
Count Count

<21 26317 23928
21-30 158,019 141489
31-40 149394 133867
41-50 95811 85937
$1-60 46,120 40931
61+ 14033 11,750

j ‘ ‘ Totals 489,694 437902
v 9") qu

h:
(NN

PSPPSR

Age Group (inyear: A

@ Total

Selected Period

54%
323%
30.5%
19.6%
9.4%
29%

Percent Change

Percentage Change

01%
-0.0%
0%
0.1%
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Power Hours By Gender

Date * Operating Hours Age Group Type * Age Group Value <o Site Name Zone/Entrance Name

s o ™ o ) : .
‘ Last 30 Days ‘ fo o) | Classic ‘ Genera‘(ional‘ ‘ is any value ‘ ‘ is any value ‘ ‘ is any value

Power Hours By Gender %

Average Traffic - Percentage

Shopper Demographics

Shopper Demographics provides relevant
analytics about gender, age range, and
sentiment of shoppers at the store

* Provide the demographic profile of
visitors by store
Define the power hours by gender and
age to provide relevant insights to
shopper assistants
Evaluate the impact of marketing
campaigns to drive store traffic to the
Stores
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/Conversion
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Sensormatic
Customer
Traffic

Transactions

v v

Selling Effectiveness

SPS -

Sales per shopper
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Average Basket

Size Conversion
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Selling Effectiveness

STAR -

Shopper to associate
ratio
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Sensormatic .
Conversion

Customer
Traffic

vV Vv

Service Effectiveness

Completion
Rate

N° of Completed Sensormatic
Surveys Customer
Traffic

v

Happy Index —

Scale of customer
experience

X33+XO

=
® +&

Brand Vitality Meter

A combination of customer feedback
provided by HappyOrNot with traffic metrics
from Sensormatic Solutions

» Quantify the relationship between key
performance indicators and customer
satisfaction scores
Elevate the customer experience
through better alignment of labor to
traffic and customer satisfaction
Segment all store level based on their
performance and Customer Satisfaction
scores

Smiley Touch™

Smiley Terminal™

Smiley Digital™
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Performance Overview Brand Vitality Meter

Site Name Select Date

Compare Date

Question

is any value 2020/01/01 - 2020/03/31 2020/02/01 - 2020/02/29 is any value

Brand Vitality Meter

20.74%

Conversion Rate

-221%

vsCompare Feriod

159,969

Traffic
166.6%
vs Compare Period

Ratings Mix (Select)

A combination of customer feedback
provided by HappyOrNot with traffic metrics
from Sensormatic Solutions

» Quantify the relationship between key
performance indicators and customer
satisfaction scores
Elevate the customer experience
through better alignment of labor to
traffic and customer satisfaction
Segment all store level based on their
performance and Customer Satisfaction
scores

® Very Happy ® Happy ® Unhappy

® Very Unhappy

1,986,841.42
Sales
144.2%
wsConrpare Period

20.11%

Satisfaction Rate
-0.0%
vsCompare Period

1,564
Happy
12%
wsCompare Period

354
Unhappy
00%
vsComparsPeriod

Q08

Very Unhappy
13%
ws Compares Period

87

Happy Index
-0
vsCormpare Period

12,754 797%

Surveys Completed Completion Rate
0.6% -132%
vsCompare Period v Compare Petiod

Ratings Mix (Compare)

.

@ \ery Happy

® Happy

® Unhappy

@ Very Unhappy

Powered by & Looker
Version 1.5.27
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Brand Vitality Meter

A combination of customer feedback
provided by HappyOrNot with traffic metrics
from Sensormatic Solutions

» Quantify the relationship between key
performance indicators and customer
satisfaction scores
Elevate the customer experience
through better alignment of labor to
traffic and customer satisfaction
Segment all store level based on their
performance and Customer Satisfaction
scores

Power Hours Brand Vitality Meter

Site Name

is any value

Date

2020/01/01 - 2020/03/31

> Monday
A Happy Index

Operating Hours
9

22
Oo—0

Conversion
13.00%
22.00%
24.00%
23.00%
24.00%
24.00%
23.00%
19.00%
19.00%
18.00%
21.00%
17.00%
29.00%

Tuesday
Happy Index

HappyOrNot Variable

Happy Index

Conversion
13.00%
19.00%
20.00%
24.00%
23.00%
19.00%
20.00%
19.00%
18.00%
17.00%
19.00%
22.00%
16.00%

Wednesday
Happy Index

ShopperTrak Variable

Conversion

Power Hours

Conversion
13.00%
19.00%
25.00%
23.00%
23.00%
22 .00%
21.00%
18.00%
19.00%
16.00%
18.00%
17.00%
13.00%

Thursday
Happy Index

Question

Conversion
10.00%
20.00%
27.00%
25.00%
24.00%
25.00%
22.00%
21.00%
20.00%
17.00%
15.00%
19.00%
22.00%

is any value

Friday
Happy Index

Conversion
19.00%
20.00%
26.00%
26.00%
24.00%
22.00%
22.00%
22.00%
22.00%
21.00%
21.00%
20.00%
19.00%

Saturday
Happy Index

Conversion
18.00%
10.00%
21.00%
22.00%
22.00%
21.00%
20.00%
20.00%
19.00%
22.00%
20.00%
25.00%
22.00%

justnow (¥

Sunday
Happy Index

Conversion

1.00%
30.00%
32.00%
24.00%
21.00%
20.00%
21.00%
18.00%
18.00%
25.00%
16.00%
29.00%
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HappyOrNot' @ Acme stores ~ (@ How satisfied are you with our customer service today? ~

(B quick View ) Lastweek ¢ 1weekago v
|1 Details

0 Alerts Summary Top follow-ups

A Foresighs Acme stores 102 I s

Nice! Your performance improved last week ~9 Service ~8 Wait time
22 Admin Sep 20, 2021 - Sep 26, 2021

51 NN 82

-

® Help Target: 80 How satisfied are you with our customer service <0 Recognition from staff v 7 Service
today?
2,777 responses, 85% positive, 15% negative 50 . 79 . =
Happy Index v 4 Knowledge ~5 Price

82

® e 301 501
72% 13% 5% 10%
1,999 361 139 278

3 Price ~ Something else

¢ This score is in the top 30% of your industry Very good service, got all | wanted.

@mm‘

Top location: Bottom location:
P @ 8 days ago

Store 5 Store 7

Best hour: 10:00 AM @ Worst hour: 4:00 PM Thanks, great service!
Best day of the week: Monday Worst day of the week: Saturday © stores

Customer Satisfaction Best day: Sep 20, 2021 Worst day: Sep 25, 2021 8 days ago

HappyOrNot measures Customer Total open feedback: 127
Satisfaction using 4 smileys in Terminals
placed in key locations of the store (in the
counters, at the exit, in the toilets...)

- Capture maximum amounts of feedback |Results Ronihg

with the 4 Smileys 60
Review and analyze results in o stores
Dashboards to identify patterns
Share the insights to collaborate and
empower your whole team
Implement corrective measures
immediately at the store

Store 6

Store 2

Happy Index
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Hap;yo-rNot‘ @ Acme stores ~ () How satisfied are you with our customer service today? =

(9 Quick View £ Lastweek w (® 0800AM ¥ - 10:00PM = All days of the week w Il Responses w »7 Happy Index &, Export
|| Details

0 Alerts Results

A Foresights

22 Admin

@ Help

%
@

©
[=
>
(=N
[=%
]

I

Hourly distribution Weekly distribution

Customer Satisfaction

HappyOrNot measures Customer
Satisfaction using 4 smileys in Terminals
placed in key locations of the store (in the ' .
counters, at the exit, in the toilets...) n

Happy Index
Happy Index

9 AN M 3 PM 5 PM 7 PM 9 PM

70
» Capture maximum amounts of feedback
with the 4 Smileys
Review and analyze results in
Dashboards to identify patterns
Share the insights to collaborate and Total results Comparison Area Full
empower your whole team 1% (278) .
Implement corrective measures -
immediately at the store
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