The Shopper Journey
Yn-Store and Beyond
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+ Access precise shopper demographic data to learn more about who is in your store « Deliver consistent customer

experience across all sites

* Define power hours by gender and age to help improve customer service

* Optimize new store layouts
* Know the portion of shoppers who provide feedback versus total traffic of the store

* Evaluate effectiveness of marketing
+ Quantify the relationship between key performance indicators and customer campaigns

satisfaction scores

* Assess ROI of experiential initiatives

* Deliver a better experience by aligning labor hours with customer satisfaction
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