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Executive Summary PRODUCTS"

A NOVOLEX BRAND

Helping Turn Sustainability Ambition Into Measurable Action

In 2025, Eco-Products continued advancing practical solutions that help customers reduce
waste, support responsible sourcing, expand recovery opportunities, and navigate an evolving
sustainability landscape.
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The Story at a Glance

Innovative Products

Product innovation remained a key focus. Developing foodservice packaging made with
plant-based renewable, recycled, or reusable materials helped customers align packaging
choices with sustainability goals and meet compliance obligations. We expanded FSC-
certified paper cups, and continued offering products that help customers advance their
sustainability commitments.

Circular Systems and Infrastructure

Investments in the systems and partnerships needed to recover food scraps and packaging
after use helped advance more effective waste diversion programs. Support for composters,
haulers, and infrastructure projects strengthened the conditions needed for successful
recovery systems.

Reuse Expansion
We expanded our offering of reusable solutions through the Veda™ platform, providing
customers with additional pathways to reduce waste and explore circular businesses models.
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Expertise

Our Product and Zero Waste Specialist (PZW)

team helps customers implement waste diversion
programs and make informed sustainability decisions.
By providing practical expertise and connecting
stakeholders across the value chain, PZWs helped
identify gaps, navigate sustainability questions, align
solutions, and strengthen sourcing efforts.

Customer Partnerships

Direct collaboration with customers helped implement
waste diversion programs, turning sustainability

goals into action. With tailored support and ongoing
engagement, customers advanced waste diversion
programs and made measurable progress toward their
objectives.

Accountability

Measurement, reporting, and continuous improvement
of our environmental and social performance were
reinforced by third-party verification through our on-
going B Corp certification and EcoVadis evaluation.

Why This Matters

Sustainability goals require more than products.
Creating a more circular foodservice system depends on products, infrastructure, expertise,
and collaborative people working together.

Our approach is focused on helping customers move beyond sustainability ambition and
toward measurable action.

Learn about product innovation and key initiatives, read composter, hauler, and
customer stories, and discover how Eco-Products is helping turn sustainability
ambition into measurable action.

Explore the 2025 Impact Report
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