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Executive insight  
The only constant is change. And the commerce landscape in 2021 put that 
maxim to the test. Building o� the digital momentum of 2020, consumers have 
embraced new shopping and payment behaviors, reshaping what we know 
about commerce in the process.

Last year, the o�line and online worlds merged for good, solidifying the  
digital-�rst economy as the new normal for businesses and consumers.  
Even though in-person shopping has largely reopened, consumers have  
become accustomed to the simplicity and ease of ecommerce. And we  
have merchants, issuers, and �ntechs to thank for creating and enabling  
frictionless digital experiences at scale.

The melding of online and o�line means that omnichannel commerce  
has become a business requirement. Investing in meeting customers when, 
where, and how they want to shop is critical�making it simple for consumers to 
transact while providing the support and con�dence they need across any 
channel. While physical stores still have an essential role in a digital-�rst  
economy, that role may now include facilitating online shopping by acting as a 
showroom, a micro ful�llment center, a curbside pick-up location, and more.

2021 also witnessed notable labor and product shortages due to the �Great  
Resignation,� continued impact from the COVID-19 pandemic, and constricted  
supply chains. While the causes for these shortages may be temporary, the  
actions businesses took to overcome them are not. By embracing automation, 
businesses now do more with less while serving customers more e�ectively. As 
workers return and supply chains start flowing again, these actions will leave  
businesses be�er prepared to serve customers in the digital-�rst economy.

In 2022 we have identi�ed a number of trends that can help you prepare  
for what lies ahead. These insights were gleaned from experts across the 
industry�from American Express, Mastercard, and Visa, as well as our internal 
experts at Global Payments. Combined with survey data from businesses 
and issuers, we have identi�ed �ve key trends that we believe will shape�or 
continue to shape�commerce and payments over the next 12 months. These 
include:

	 � Changing customer expectations

	 � Growth of buy now, pay later

	 � Acceleration of connected commerce

	 � The digitization of B2B payments

	 � A�ention to data privacy, end to end 

Ready to explore the future of commerce? 
Read on to discover what�s in store for your business and the customers  
you serve.

Cameron Bready  
President, Chief Operating O�cer  
at Global Payments
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2022 trends overview

TREND 1

Customer expectations 
are changing, and  
businesses are adapting

TREND 4

The digitization  
of B2B payments

TREND 5

A�ention to data privacy,  
end to end

TREND 2

Buy now, pay later  
becomes big business

TREND 3

The acceleration of 
connected commerce
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