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Disclosures and Disclaimers

• We are employees of the American Society of Clinical Oncology 
(ASCO). 
 ASCO receives funding from the following pharmaceutical companies to 

support the TAPUR Study: AstraZeneca, Bayer, Boehringer Ingelheim, Bristol 
Myers Squibb, Eli Lilly and Co., Genentech, Merck, Pfizer, Seagen, a wholly 
owned subsidiary of Pfizer Inc, and Taiho Oncology.

• All opinions expressed here are our own and not necessarily those of 
ASCO.
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Objective
• The aim of this presentation is to describe:

 The utilization of targeted and educational outreach to the 
oncology community to recruit participants in a large, pragmatic 
multi-basket study;

 The benefits of collaborating with patient advocates and patient 
advocacy organizations to engage their established patient 
networks
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Overview of the Targeted Agent and Profiling 
Utilization Registry (TAPUR) Study
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As of April 2025

TAPUR Study 
(Est. 2016)
Multi-basket 

Phase II
Precision oncology

25 treatment arms total, 9 currently enrolling

260+ clinical sites, 28 states

    106 enrolling cohorts, 2900+ patients enrolled

20+ published cohort manuscripts to date



Challenges in Recruitment

• Awareness of genomic testing

• Lesser known, rare targets

• Dynamic cohorts that open, close, and suspend as 
participants are enrolled

• Clinical site education and awareness of open cohorts, 
cohort statuses, cohort report trainings

• Clinical site staff turnover
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Recruitment Initiatives 
• Engaged 9 patient advocacy organizations 

depending on targeted cohorts
• Social Media

 X(Twitter), Facebook, Instagram, 
LinkedIn

 ASCO’s, patient advocacy 
organizations’

 Posts around ASCO Annual Meeting 
‘23 and ‘24

• Website features
 Newsletters, blog posts, clinical trial 

search engines
 Web advertisements

• Physical brochures
 Printed and shipped to an advocacy 

organization for distribution during end 
of year events
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Educational Outreach

• TAPUR Coordinator Webinars 
Audience:
 TAPUR Principal Investigators 
 TAPUR Research Coordinators

• TAPUR Study Grand Rounds 
Audience:
 Patient Advocates
 People living with cancer
 Non-TAPUR Medical Professionals
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Outreach Outcomes: TAPUR Study Grand Rounds 
2023
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Outreach Outcomes: TAPUR Study Grand Rounds 
2024
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In 2023 we had a total of 16 countries attend the first annual TAPUR Study Grand Rounds. In 
2024, there were a total of 29 countries.

29 Countries: United States: 250, Canada: 4, India: 3, Italy: 2, Pakistan: 2, Netherlands: 2, Hungary: 2, Brazil: 2, Argentina: 2, South 
Africa: 1, Estonia: 1, Kosovo: 1, Ghana: 1, Poland: 1, Greece: 1, United Kingdom: 1, Denmark: 1, Mexico: 1, Uzbekistan: 1, France: 1, 
Ecuador: 1, Somalia: 1, Austria: 1, Ukraine: 1, Egypt: 1, Germany: 1, Kenya: 1, Israel: 1, Iraq: 1
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Jun-23: Collaboration 
with patient advocacy 
organizations begin

Feb-24: Outreach 
for TAPUR Grand 
Rounds ‘24 begins

Nov-23: Last 
targeted 
recruitment 
efforts of 2023

Aug-23: Clinical 
trial search engines 
updated



Overall Results

• 7 targeted cohorts
• 23.2% increase in enrollment 

across targeted cohorts in ‘23
 1 cohort completed Stage II 

enrollment

• 5.8% enrollment increase 
overall by June ‘24
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Key Takeaways
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Collaboration with patient advocacy organizations to develop and distribute 
materials resulted in successful and increased working relationships

Including cohorts in regular study updates, like webinars or newsletters, helped 
promote cohorts, thus increasing enrollment

Focusing outreach to preferred platforms of the target audience resulted in 
higher visibility, which led to increased engagement
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Q & A
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Thank you!
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Questions? Contact the authors: Crystal Tsai Crystal.Tsai@asco.org and Brianna 
Conley Brianna.Conley@asco.org, or the TAPUR Study TAPUR@asco.org 

Learn more about the TAPUR Study at https://www.asco.org/research-data/tapur-
study and at ClinicalTrials.gov: NCT02693535
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