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Tumor Biology..............................................................................1,771
Cancer Education.......................................................................1,594
Biologic Therapy......................................................................... 1,164
Head and Neck Cancer..............................................................1,112
Liver Cancer................................................................................. 1,074
Gynecologic Cancer.....................................................................819
BMT (Autologous/Allogeneic/Stem Cell)................................ 793

Clinical Trials/Biostatistics/Epidemiology.............................3,913
Breast Cancer.............................................................................. 3,855
Lung Cancer................................................................................ 2,956
Drug Development.................................................................... 2,665
Gastrointestinal Cancer............................................................ 2,505
Genitourinary Cancer................................................................1,999
Developmental Therapeutics................................................. 1,846

Note: Members may choose more than one category and not all members give a response. Updated July 2025.
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Raising the Cancer Community’s Voice With Policymakers

ASCO Advocacy: 

ASCOconnection.org
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DR. PATRICIA MAE G. SANTOS ON CANCER CARE FOR IMMIGRANT POPULATIONS 52
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DR. ROBIN ZON AND  DR. JACK HENSOLD ON RURAL CANCER CARE  12
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connection.ASCO.org
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AND DAVID SHULMAN 54
TIPS FOR EFFECTIVE 

NETWORKING AT 
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CELEBRATING THE 

2025 SPECIAL AWARDS 
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2025 ASCO  
ANNUAL 
MEETING 
BE AT THE 
FOREFRONT  
OF CHANGE

† Special Edition - Best of ASCO Connection 
The Best of ASCO Connection is a Special Edition issue of  
ASCO Connection. The issue features the most popular blog 
posts on connection.asco.org from the past year. 13,000+ copies 
are distributed at the Annual Meeting. Copies are inserted in the 
Registration Edition of ASCO Daily News, and are available in 
locations throughout the meeting venue.

SPACE: 4/2	
MATERIAL: 4/7
DISTRIBUTED ONSITE TO ATTENDEES DURING THE ASCO ANNUAL MEETING:	
5/29-6/2

Cover tip Only: PDF submitted for approval by: 4/7
Product delivered to printer by: 4/14

ASCO Connection (connection.asco.org) is the official member publication of the American Society 
of Clinical Oncology and Association for Clinical Oncology. It is the primary source of information 
about Society and Association programs and resources. ASCO Connection promotes opportunities 
for interaction between the organizations and their members, and members and their colleagues.

Each print issue is offered as a digital edition included with your placement.

Topics covered include news and information from ASCO, interviews with and commentary 
from ASCO leadership and thought leaders in the field. Topical issues are addressed, such as 
health equity, workforce diversity, global health, career guidance, health policy and 
advocacy, ethical issues, and more.

Frequency: Bimonthly

Distribution: Mails to domestic ASCO members with print Journal of Clinical Oncology (JCO);  
polybagged with JCO.

Circulation: 23,000, all domestic ASCO members including early career oncologists.

CLOSING DATES*
ISSUE DATE 		  SPACE 	 MATERIAL 	 MAILS

January (Bonus distribution at GI and GU)	 10/21 	 10/28 	 1/05
Cover tip: PDF submitted for approval by: 10/21
Product delivered to printer by: 10/28

March 		  1/6 	 1/13 	 3/6
Cover tip: PDF submitted for approval by: 1/13
Product delivered to printer by: 1/20

May (Pre-Annual Meeting)	 2/25 	 3/4 	 4/24
Cover tip: PDF submitted for approval by: 3/4
Product delivered to printer by: 3/11

July (Post-Annual Meeting)	 5/13 	 5/20 	 7/16
Cover tip: PDF submitted for approval by: 5/20
Product delivered to printer by: 5/27

September 		  7/9 	 7/16 	 9/7
Cover tip: PDF submitted for approval by: 7/16
Product delivered to printer by: 7/23

November 		  8/28 	 9/4 	 10/27
Cover tip: PDF submitted for approval by: 9/4
Product delivered to printer by: 9/11

*Revisions cannot be accepted after space reservation date.
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PRINTASCO CONNECTION

RUN OF BOOK (ROB) RATES
SIZE 	 B/W (NET)	 4-COLOR (NET)

Full page	 $5,000 	 $6,000
1/2 page	 $3,500	 $4,500

COVER/PREMIUM POSITION RATES
Cover 2* 		  $7,250
Cover 4* 		  $7,750
Table of contents 		  $6,500
Cover tip (supplied by advertiser)		  $15,000
*Covers can be 4 color and/or black - no PMS colors

ASCO  

Connection  

Print & Digital  

Bundles available.  

Contact your  

Sales Rep!

COVER/PREMIUM POSITION RATES (June Issue Only)
Cover 2 4-Color	 $8,000
Cover 4 4-Color	 $8,500
Cover Tip (supplied by advertiser)	 $15,000
Full Page 4-Color	 $6,000
Full Page B/W	 $5,500
Half Page 4-Color	 $5,500
Half Page B/W	 $4,500
Table of Contents	 $7,000

ALCOHOL AT ONCOLOGY EVENTS: VIRTUE SIGNALING OR CANCER ADVOCACY? 10

AN ETHICAL APPROACH TO THE REQUEST TO  “DO EVERYTHING” 24

MAINTAINING RESILIENCE AND PROTECTING YOUR PEACE IN MEDICAL SCHOOL 48

connection.asco.org

THE  
BEST OFASCO CONNECTION  BLOGS

2024

2024

COVER TIP
CORPORATE OR 

PRODUCT BRANDED

Advertise three or more prescribing information (PI) pages
for a single ad for a brand and receive a 50% discount on the
B&W page rate beginning on the third PI page.

http://connection.asco.org
http://connection.asco.org
mailto:JCallow%40AMCMediaGroup.com?subject=
https://connection.asco.org/magazine-archives


COVER TIPS
• �Size: 5” tall x 7” wide

• �Maximum thickness of no greater than .0625”

• �Single page

• �If specifications above are not met, extra costs may incur and a 

physical copy must be mailed for approval to addresses below.

Sample tips must be mailed/shipped to both addresses below for 

review and approval.

Mail/Ship samples to: 
Jennifer Giblin

2318 Mill Rd, Suite 800

Alexandria, VA 22314

Quad Graphics

Attn: Tracy Zimmer

Job number*

N61 W23044 Harry’s Way

Sussex, WI 53089
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PRINTASCO CONNECTION

ELECTRONIC AD SUBMISSION FOR APPROVAL
Publication is produced off set and printed direct to plate (DTP). 
Below is the file format submission information. Ads must be 
submitted as a high-resolution PDF with advertiser name and issue 
date in the filename. 

Send a high-resolution PDF via email or file sharing service to 
John Salesi at John.Salesi@formedics.com.

COVER TIP DELIVERY ADDRESS*
Ship 26,000 Cover Tips to:
 
Quad Sussex
Attn: ASCO Connection
N61 W23044 Harry’s Way
Sussex, WI 53089-3995

Packaging should be clearly marked ASCO CONNECTION  
and include the following information:

•	 issue date
•	 contents
•	 carton X of X
•	 job number

•	 Reference job # (contact John Salesi at  
John.Salesi@formedics.com for job number)  
on the cartons and paperwork.* 

•	 Side label each carton with content  
(ex. – AC Sept/Oct - Cover Tips) 

•	 Side label each carton with number of cartons  
(ex. – 1 of 10, 2 of 10, etc.) 

•	 Email the number of copies and number of pallets shipped 
and completed tracking information including the expected 
delivery date to John Salesi at John.Salesi@formedics.com. 

If you have any questions, contact John Salesi at 
John.Salesi@formedics.com.

MECHANICAL SPECIFICATIONS
 	 DIMENSIONS	 DIMENSIONS 
SIZE	 (BLEED) 	 (NON-BLEED)

Full page 	 8-3/8 x 11-1/8” 	 7 x 10”
1/2 page (horiz.) 	 — 	 7 x 4-7/8”
1/2 page (vert.) 	 — 	 3-3/8 x 10”
Publication trims at 8-1/8 x 10-7/8”, keep live matter 1/2” from trim.

mailto:JCallow%40AMCMediaGroup.com?subject=
mailto:John.Salesi%40formedics.com?subject=
mailto:John.Salesi%40formedics.com?subject=
mailto:John.Salesi%40formedics.com?subject=
mailto:John.Salesi%40formedics.com?subject=


ASCO Connection website (connection.asco.org) is the professional networking
site for ASCO’s oncology community and the companion website for ASCO’s official 
member magazine. It features exclusive blogs from ASCO members and leaders, as 
well as ASCO news, career development resources, and online-exclusive articles.

Estimated total number of impressions per advertiser is 100,000 for a U.S.-targeted 
campaign using all ad positions (728x90, 160x600, and 320x50) over the course  
of a full year starting in January of that year. Impressions are estimates based on 
historical data and may not be delivered equally during the course of the campaign. 
For internationally-targeted campaigns contact the sales representative.

The ASCO Connection Bi-weekly eNewsletters are sent to all subscribers every  
other Tuesday. The eNewsletters deliver a concise digest sent exclusively to ASCO’s 
proprietary database of members and non-members. Each email features information 
about ASCO’s key initiatives, and covers important topics such as advocacy, grant 
opportunities, upcoming meetings, and related deadlines. Content is generated in 
real-time and relevant from the preceding two weeks.

DOMESTIC (U.S.) WEBSITE RATES
All contracts are sold on a share-of-voice 
(SOV) model, split into 25% shares. Contracts 
are invoiced in full when the campaign 
begins. Contracts are non-refundable.

CONTRACT LENGTH 	 SOV	  COST (NET)

Annual	 25% 	 $12,500 

INTERNATIONAL (EX-U.S.) WEBSITE RATES
Contact sales representative if interested 
in an ex-U.S. campaign. 

MECHANICAL SPECIFICATIONS
728x90 pixels	 200 KB limit
160x600 pixels	 200 KB limit
320x50 pixels	 100 KB limit

REQUIRED FILES
Advertisers must provide one of the 
following file formats: 
JPG/GIF with click-through URL,  
DCM HTML5 file, or third-party tag.

Animated creatives are limited to a 
maximum of three loops per 45 seconds. 
User-enabled media is allowed. Third-
party tags can only collect aggregate 
data (impressions and clicks) and not 
private user information.

Up to six ad changes are included 
during the campaign. No changes will 
be accepted between the blackout 
dates: 5/23-6/7.

AD HERE

AD 
HERE
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WEBSITE
EMAILASCO CONNECTION

DOMESTIC (U.S.) EMAIL RATES
Sent to: 108,000 (17,900 members)

POSITION 	 COST (NET PER SEND)

Top 728x90 	 $6,000
First 300x250 	 $5,000
Second 300x250	 $5,000
Third 300x250	 $5,000

INTERNATIONAL (ex-U.S.) EMAIL RATES
Sent to: 104,000 (12,000 members)

POSITION 	 COST (NET PER SEND)

Top 728x90 	 $6,000
First 300x250 	 $5,000
Second 300x250 	 $5,000
Third 300x250 	 $5,000

CLOSING DATES
Contracts due three weeks prior to email 
send date. Materials due two weeks prior 
to email send date.

MECHANICAL SPECIFICATIONS*
728x90 pixels 	 50 KB limit
300x250 pixels 	 50 KB limit

REQUIRED EMAIL FILES
Advertisers must provide a JPG, PNG or 
GIF, and a clickthrough URL. No 
third-party tags can be accepted.

For illustration purposes only;  
300x250 ad placement is subject  

to change.

AD HERE

AD HERE

AD HERE

AD HERE

* Please note: For text-heavy images or to ensure a higher-quality display, images at 
double the size (1456x180 or 600x500) are also acceptable. No quality-centric updates 
to ad images are permitted after the material deadline.

http://connection.asco.org
mailto:JCallow%40AMCMediaGroup.com?subject=


The ASCO Daily News website (asco.org/dailynews) provides high-quality, unbiased 
research summaries and oncology news to ASCO members and meeting attendees. 
Editorial content is designed to further the education of oncology health care providers 
and increase the quality of patient care.

Estimated total number of impressions per advertiser is 175,000 for a U.S.-targeted 
campaign using all ad positions (a 728x90, three 300x250s, and 320x50) over the 
course of a full year starting in January of that year. Impressions are estimates based 
on historical data and may not be delivered equally during the course of the campaign. 
For internationally targeted campaigns, contact the sales representative.

DOMESTIC (U.S.) WEBSITE RATES
All contracts are sold on a share-of-voice 
(SOV) model, split into 25% shares. 
Contracts are invoiced in full when  
the campaign begins. Contracts are 
non-refundable.

CONTRACT LENGTH 	 SOV	  COST (NET)

Annual	 25% 	 $25,000 

INTERNATIONAL (EX-U.S.) WEBSITE RATES
Contact sales representative if interested 
in an ex-U.S. campaign. 

MECHANICAL SPECIFICATIONS
728x90 pixels 	 200 KB limit
300x250 pixels 	 200 KB limit
320x50 pixels 	 100 KB limit

REQUIRED FILES
Advertisers must provide one of the following 
file formats: JPG/GIF with click-through URL, 
DCM HTML5 file, or third-party tag.

Up to six ad changes are included 
during the campaign. No changes will 
be accepted between the blackout 
dates: 5/23-6/7.

AD HERE

AD HERE

AD HERE

AD HERE
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WEBSITE
PODCASTASCO DAILY NEWS

The ASCO Daily News Podcast, hosted by Dr. Monty Pal, features discussions with key 
opinion leaders in oncology, covering controversial issues and the latest clinical data in all 
disease states. Episodes are promoted in ASCO Daily News eNewsletters and on ASCO 
social media channels. The ASCO Daily News Podcast averages approximately 2,300 
downloads per episode. Episodes will be published in the following months:

January: Breast Cancer, GI26 Wrap-Up
February: Topic TBD
March: Hematologic Malignancies, GU26 Wrap-Up
April: Lung Cancer, AI/Tech
August: GI Cancers 
September: GU Cancers
October: Breast Cancer, QC26 Wrap-Up
November: Immuno-Oncology, Gynecology Cancers
December: Challenges in Oncology

Exact send and schedule are subject to change. The advertiser will provide a 30-second audio 
file that will play prior to the episode. Advertiser will be noted as the sponsor of this podcast in 
the written transcript. All contracts are sold on exclusive sponsorship model for 120 days. 
Contracts are invoiced in full when the campaign begins. Contracts are non-cancellable.

REQUIRED AUDIO FILES
Advertisers must provide a MP3 audio file no longer than 30 seconds in length  
with variable bit rate (VBR). Bit rate should be no lower than 96kbps.

COST: $10,000 Per Podcast

Please contact a sales representative for bundle opportunities and creative deadlines.

Animated creatives are limited to a 
maximum of three loops per 45 seconds. 
User-enabled media is allowed. Third-
party tags can only collect aggregate 
data (impressions and clicks) and not 
private user information.

The ASCO Daily News Podcast is 
among the top 5% of over 4 million 
active podcasts worldwide in 2025, 
getting an average of 1,100 
downloads in the first 7 days, 
according to Buzzsprout, a leading 
podcast hosting company.

Click to access the ASCO Podcasts.

http://asco.org/dailynews
mailto:JCallow%40AMCMediaGroup.com?subject=
https://dailynews.ascopubs.org/podcasts


The ASCO Daily News Specialty eNewsletters include a roundup of timely ASCO Daily  
News coverage by disease state, including physician commentaries on clinical issues,  
practice-changing coverage of ASCO Guidelines and journal publications, and more. The 
eNewsletters will be sent to ASCO members and non-member physicians in the specialty area.

EMAIL RATES
POSITION	 DOM. (U.S.) EMAIL RATES (NET)	 INTL. (EX-U.S.) EMAIL RATES (NET)

Exclusive (728x90 and two 300x250)	 $25,000 net/email	 $15,000 net/email

EMAIL DISTRIBUTION
EDITION	 DOMESTIC SENDS	 INT’L SENDS	 SEND DATE

	 (APPROX.)	 (APPROX.)	 (APPROX.)

Breast Cancer 	 6,500 	 8,500	 2/5
Hematologic Malignancies 	 9,000 	 5,000	 3/12
Lung Cancer 	 7,000	 7,000	 4/9
GI Cancers 	 6,000 	 8,000	 8/6
GU Cancers 	 5,000 	 6,500	 9/3
Melanoma	 2,000	 2,000	 9/10
Breast Cancer 	 6,500 	 8,500	 10/8
Immuno-Oncology 	 7,500 	 6,000	 11/5 
Gynecologic Cancers	 2,500	 4,000	 11/19
Hematologic Malignancies 	 9,000 	 5,000	 12/3

The ASCO Daily News: Monthly News Round-Up eNewsletters feature the latest 
oncology news from ASCO, including coverage of guidelines and journals. The 
eNewsletters will be sent to ASCO members and non-member physicians.

Total Approximate Sends For Each Newsletter: 25,000 domestic

EMAIL RATES
POSITION 	 COST (NET PER SEND)

Top 728x90	 $10,000
First 300x250	 $7,500
Second 300x250	 $5,000

EMAIL DISTRIBUTION
EDITION	 SEND DATE

January	 1/22
February	 2/19
March	 3/19
April	 4/16
July	 7/16
August	 8/13
September	 9/17
October	 10/22
November	 11/12
December	 12/10 
 

INTERNATIONAL  
(33,500 SENDS EX-U.S.) EMAIL RATES
COST (NET PER SEND) : $10,000
Exclusive sponsorship:  
728x90 and 2 - 300x250s

CLOSING DATES 
Contracts due three weeks prior to email 
send date. Materials due two weeks prior 
to email send date.

MECHANICAL SPECIFICATIONS*
728x90 pixels 	 50 KB limit
300x250 pixels 	 50 KB limit

REQUIRED FILES
Advertisers must provide a JPG,  
PNG or GIF, and a clickthrough URL.  
No third-party tags can be accepted.
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EMAILASCO DAILY NEWS

AD HERE

AD HERE

AD HERE

AD HERE

AD HERE

AD HERE

* Please note: For text-heavy images or to ensure a higher-quality display, images at 
double the size (1456x180 or 600x500) are also acceptable. No quality-centric updates 
to ad images are permitted after the material deadline.

CLOSING DATES 
Contracts due three weeks 
prior to email send date. 
Materials due two weeks 
prior to email send date.

MECHANICAL  
SPECIFICATIONS*
728x90 pixels	 50 KB limit
300x250 pixels	 50 KB limit

REQUIRED FILES
Advertisers must provide  
a JPG, PNG or GIF, and a 
clickthrough URL. No third-
party tags can be accepted.

mailto:JCallow%40AMCMediaGroup.com?subject=
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ASCO GASTROINTESTINAL CANCERS 
SYMPOSIUM

ASCO GASTROINTESTINAL CANCERS SYMPOSIUM DAILY NEWS  •  JANUARY 23-25, 2025 

4

Oncology at National Cancer Center Hospital 

East in Japan, will give the final presentation 

on CAR T therapy. Dr. Wang said attendees 

can hope to learn about therapeutic obstacles, 

potential solutions, and successes in ongoing 

clinical trials.

Personalized Risk Assessment 

for GI Cancers
The second Intersections session, which 

will focus on personalizing risk assessment, 

will take place on January 24, from 7:55-9:00 

AM PT. This session reflects a growing under-

standing about the need to comprehensively 

assess an individual’s age, racial and socio-

economic background, family history, known 

genetic syndromes, exposure history, and per-

sonal medical history in understanding their 

risk for GI cancers.
“As oncologists, we often focus on treat-

ment of patients once they are diagnosed with 

cancer. Just as critical is screening and early 

detection. In this session, we will discuss per-

sonalized rather than one-size-fits-all strate-

gies,” Dr. Feng said.

Both Dr. Feng and Dr. Wang also stressed 

the importance of increasing the understand-

ing of the genetics of GI cancers to detect and 

treat them early. The first 3 presentations will 

focus on risk scores and biomarkers for the 

screening and early detection of colon, pancre-

atic, and esophageal cancers.

“We also need to anticipate educational, so-

cioeconomic, and cultural barriers to screen-

ing and genetic testing. For this session, the 

chairs and speakers are experts in cancer risk 

model generation, compliance improvement 

for cancer screening programs, and develop-

ment of less invasive screening modalities,” 

Dr. Wang said.
The last presentation will focus on the gut 

microbiome and how it contributes to carcino-

genesis along with treatment response to im-

munotherapy. Dr. Wang said that during the 

session he expects to learn more about liquid 

biopsies as well as the role of nonendoscopic 

screening for preneoplastic lesions.

Integrative Oncology: Evidence-Based 

Approaches for Patients With GI Cancers

The final session will focus on integrative 

care, which combines conventional and com-

plementary therapies. This session will take 

place on January 25, also from 7:55-9:00 AM 

PT. Presentations will explore weaving in phys-

ical activity, mindfulness-based practices, and 

acupuncture and supplements with traditional 

oncologic care to treat the whole patient.

“Integrative oncology is a growing field, and 

I am thrilled we can highlight at a scientific 

meeting some of these treatments that can im-

prove our patients’ quality of life,” Dr. Wang 

said. “Ultimately, each of the Intersections ses-

sions should hopefully lead to better personal-

ized holistic patient care.”

Both Dr. Wang and Dr. Feng said that they 

hope attendees leave the session inspired by the 

progress that is being made and will go home 

energized. They want clinicians involved in 

cancer screening to learn about novel and less 

invasive screening methods as well as to under-

stand screening barriers and how to potentially 

overcome them.

“For those involved in treating patients with 

GI cancers, I hope attendees consider and en-

roll patients in clinical trials testing some of 

the new emerging therapies discussed and an-

ticipate the role of the gut microbiome in deter-

mining treatment response,” Dr. Wang said. 
– Aaron Tallent

References:

1. U.S. Food and Drug Administration. FDA 

approves fam-trastuzumab deruxtecan-nxki for 

HER2-positive gastric adenocarcinomas. https://

www.fda.gov/drugs/resources-information-

approved-drugs/fda-approves-fam-trastuzumab-

deruxtecan-nxki-her2-positive-gastric-

adenocarcinomas. Published August 14, 2020. 

Accessed November 7, 2024.  

2. U.S. Food and Drug Administration. FDA 

approves lutetium Lu 177 dotatate for treatment 

of GEP-NETS. https://www.fda.gov/drugs/

resources-information-approved-drugs/fda-

approves-lutetium-lu-177-dotatate-treatment-

gep-nets. Published January 26, 2018. Accessed 

November 6, 2024.     

Exploring the Evolving Paradigms of Perioperative Strategies in 

Resectable Esophageal or Gastroesophageal Junction Adenocarcinoma

Udhayvir S. Grewal, MD, and 

Timothy J. Brown, MD, MSCE

T
he optimal treatment of patients with 

locally advanced esophageal and gastro-

esophageal junction (GEJ) adenocarci-

noma (T1N+ or T2-4Nany) is entering a 

period of rapid evolution.

Multimodality treatment, long regarded as 

a staple in the treatment of these patients, was 

first demonstrated in the phase 3 MAGIC trial 

(2006), showing a survival benefit with the ad-

dition of perioperative chemotherapy (epirubi-

cin plus cisplatin plus 5-FU [ECF]) to surgery 

compared with surgery alone in patients with 

gastric and GEJ adenocarcinoma (HR 0.75, 

95% CI [0.60, 0.93]).1 This laid the foundation 

for multidisciplinary trials in the periopera-

tive space. Subsequently, the seminal phase 3 

CROSS trial (2012) investigated the role of neo-

adjuvant chemoradiotherapy (carboplatin plus 

paclitaxel and 41.4 Gy radiotherapy) among 

patients with esophageal and GEJ cancer, find-

ing a significant improvement in median over-

all survival (OS) compared with surgery alone 

(49.4 vs 24.0 months; P = .003)).2 This estab-

lished neoadjuvant concurrent chemoradio-

therapy as an option for resectable esophageal 

and GEJ cancer (Table).1-5

Selecting Chemotherapy Regimens

With promising data from both the MAGIC 

and CROSS trials, it was accepted that a multi-

disciplinary approach builds on the benefit of 

surgery. However, absent head-to-head com-

parison between these 2 regimens, the estab-

lishment of a superior standard of care in locally 

advanced esophageal and GEJ adenocarcinoma 

was not possible. The phase 3 Neo-AEGIS tri-

al (2023) aimed to address this critical gap in 

knowledge. Here, patients were randomly as-

signed to receive either the MAGIC regimen 

(ECF or epirubicin, cisplatin, and capecitabine 

[ECX]) or neoadjuvant concurrent chemora-

diotherapy per CROSS.3 However, during pa-

tient accrual, initial results from the phase 2/3 

FLOT4-AIO trial (2019) showed significantly 

superior median OS with perioperative 5-FU, 

leucovorin, oxaliplatin, and docetaxel (FLOT) 

compared with MAGIC in resectable gastric 

and GEJ adenocarcinoma (50 vs 35 months; 

P = .01).4 This led to a protocol amendment in 

Neo-AEGIS, allowing patients in the perioper-

ative chemotherapy arm to receive either ECF/

ECX or FLOT at the oncologist’s discretion. 

However, only 14% (27 patients) of those ran-

domly selected for perioperative chemotherapy 

received FLOT. The Neo-AEGIS trial found 

no significant difference in survival between 

perioperative chemotherapy and neoadjuvant 

chemoradiotherapy and was closed early on the 

data safety and monitoring board’s recommen-

dation (Table).1-5 Although the proportion of 

patients with pathological complete responses 

(pCRs) and R0 resections favored neoadjuvant 

chemoradiotherapy, the study’s early termina-

tion and limited enrollment onto FLOT hinder 

its interpretation and impact on practice.

Understanding the Role of Radiation

Until recently, the debate between CROSS 

versus perioperative FLOT for patients with lo-

cally advanced esophageal and GEJ adenocarci-

noma was ongoing.
The randomized phase 3 ESOPEC trial 

(2024) assigned patients with resectable esoph-

ageal or GEJ adenocarcinoma to receive either 

perioperative FLOT or neoadjuvant chemora-

diotherapy per CROSS. The primary endpoint 

was OS, whereas progression-free survival, 

EXPERT 
EDITORIAL

KEY POINTS
■ Data from both the MAGIC and CROSS trials showed that a multidisciplinary 

approach builds on the benefit of surgery for patients with locally advanced 

esophageal and gastroesophageal junction adenocarcinoma; however, without 

a head-to-head comparison between these 2 regimens, the establishment of a 

superior standard of care was not possible.

■ Based on results of the ESOPEC trial, perioperative FLOT (perioperative 5-FU, 

leucovorin, oxaliplatin, and docetaxel) will likely be adopted as the standard of care 

for patients planning to undergo surgical resection.

■ Despite the encouraging progress, the 5-year overall survival rate with 

perioperative FLOT in ESOPEC stands at just 57.4%, highlighting a serious unmet 

need for more effective strategies. There is also a critical need for future clinical 

trials to evaluate key organ-preserving approaches.

‘Intersections’ Sessions

Continued from page 1

Table. Key Trials Investigating Neoadjuvant or Perioperative Treatment Modalities in Esophageal and Gastroesophageal 

Junction Adenocarcinoma

Clinical trial Study type Tumor types Treatment modalities pCR Clinical outcomes

MAGIC 
(2006)1

Randomized, 
phase 3

Gastric, distal esophageal, 

GEJ adenocarcinoma 

(localized stage II or higher)

3 cycles ECF pre- and 

postoperatively vs surgery 

alone

NR Improved PFS (HR 0.66, 95% CI 

[0.53, 0.81]) and OS (HR 0.75, 95% CI 

[0.60, 0.93])

CROSS 
(2012)2

Randomized, 
phase 3 
(Netherlands)

Squamous cell carcinoma, 

esophageal/GEJ 
adenocarcinoma (cT1-3)

Neoadjuvant carboplatin/

paclitaxel + radiotherapy 

(41.4 Gy) vs surgery alone

29% (23% for 
adenocarcinoma)

Median OS improved (49.4 vs 24.0 

months, P = .003); R0 resection in 92%

FLOT4-AIO 
(2019)4

Randomized, 
phase 2/3 
(Germany)

Resectable GEJ or gastric 

adenocarcinoma (cT2 or 

higher)

3 cycles ECF/ECX vs 4 

cycles FLOT pre- and 

postoperatively

FLOT = 14%, 
ECF/ECX = 6%

Superior median OS with FLOT 

(50 vs 35 months, P = .01); DFS also 

superior (30 vs 18 months, P = .004)

Neo-AEGIS 
(2023)3

Open-label, 
phase 3 (24 
centers in 
Europe)

Resectable esophageal/

GEJ adenocarcinoma 

(cT2-3)

Perioperative 
chemotherapy (85.7% 

MAGIC, 14.3% FLOT) 

vs neoadjuvant 
chemoradiation (CROSS)

Chemotherapy = 
4%, CROSS = 12%

Median OS similar: 48.0 vs 49.2 months 

(P = .82); CROSS regimen favored pCR 

and R0 resection

ESOPEC 
(2024)5

Randomized, 
phase 3 
(Germany)

Resectable esophageal/

GEJ adenocarcinoma (cT1 

cN+ or cT2-4a)

Perioperative FLOT 

vs neoadjuvant 
chemoradiation (CROSS)

FLOT = 16.8%, 
CROSS = 10%

Superior median OS with FLOT 

(66 vs 39 months, P = .02)

Abbreviations: DFS, disease-free survival; ECF, epirubicin, cisplatin, and 5-FU; ECX, epirubicin, cisplatin, and capecitabine; FLOT, 5-FU, leucovorin, oxaliplatin, and 

docetaxel; GEJ, gastroesophageal junction; NR, not reached; OS, overall survival; pCR, pathological complete response; PFS, progression-free survival.
See Evolving Paradigms, Page 6
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Accessing Content

Most session content will be delivered in-person and via livestream, with interactive tools available to all attendees. Sessions will include Keynote Lectures, multidisciplinary panels, and daily Rapid Oral Abstract Sessions, which will provide short presentations of re-search. All attendees, whether attending in-person or online, can participate in polls and Q&A during sessions. On-demand recordings of the sessions and downloadable slide decks will be available to all registered attendees within hours of the end of each session.New this year, download the ASCO Meet-ings mobile app to search sessions and pre-sentation details, read abstracts, view and save posters, watch livestream and on-demand vid-eos, create a customized agenda and add ses-sions to your personal calendar, and contact other attendees. The app is available for both Apple and Android users via the app stores. 

Search the app or the online Program Guide (meetings.asco.org) to learn more about the program and to plan your Symposium experience. 

Artificial Intelligence (AI) for Oncologists: A Hands-On Experience Curious about AI and how to incorporate it in your practice, but not sure where to start? Join ASCO staff and AI vendors in the Level 2 Lobby (outside the general session room) to gain hands-on experience using Ambient Lis-tening AI platforms. Staff and vendors will be available during the following times to answer questions and demonstrate AI platforms: ■ January 23, 9:30 AM-5:00 PM PT■ January 24, 7:30 AM-4:00 PM PT
Posters

The Symposium offers in-person posters on all 3 days, including daily Poster Walk Sessions. Led by an expert in the field, Poster Walks are interactive, small-group tours of posters deemed novel, scientifically intriguing, or oth-erwise interesting to the Poster Walk leader. Interested attendees should meet at the Poster Assistance Desk for each Poster Walk. Most posters will also be available for view-ing online. Onsite attendees can access on-line posters from Poster Viewing Stations within the Posters, Exhibits, and Food Room. On-demand access to posters, videos, and 

corresponding slides will be available to all attendees the morning of the poster session (video and slide content is subject to presenter submission).

Onsite Connections
In addition to the numerous informal net-working opportunities that in-person atten-dance offers, structured sessions will further assist participants in making connections. Find more details online at conferences.asco.org/gi/onsite-connections.

In-person networking opportunities at the Symposium include:
■ Thursday and Friday Evening Poster Receptions 
■ Trainee and Early-Career Networking Luncheon*
■ Pathways to Publication: Connect with ASCO Journal of Clinical Oncology (JCO)Editors Networking Luncheon*■ Women’s Networking Reception*■ Poster Walks*

*Space is limited and based on a first-come, first-served basis. 

Claiming Continuing Education CreditSessions at the Symposium will provide CME credits and American Board of Internal Medicine MOC points for physicians. Partici-pants should use the ASCO Meetings app or Program Guide to claim CME credit for ses-sions, request MOC points, and provide feed-back on sessions.
Please visit gi.asco.org for more information about how to claim credit and request MOC points for the Symposium sessions.Feedback, CME claims, and MOC requests are due by April 27, 2025.

Ancillary Educational EventsAncillary Educational Events will be avail-able to attendees during the Symposium. These events are hosted by other Continuing Educa-tion–accredited providers and are held adjunct to the Symposium. Presentations are not of-ficial presentations of the Symposium and are not sponsored, endorsed, or accredited by ASCO, Association for Clinical Oncology, or Conquer Cancer, the ASCO Foundation.
Exhibits

The Symposium exhibits will offer regis-tered attendees the opportunity to discuss the latest science in GI cancers and fresh per-spectives on advances in research, providing clinical context tailored for a multidisciplinary audience. Exhibits will be available in the Post-ers, Exhibits, and Food Room so you can net-work and learn during meals and between ses-sions. A current list of exhibiting companies can be found at gi2025.myexpoonline.com/exhibitors. 
As a special “thank you” to everyone attend-ing the Symposium, ASCO invites its members to stop by the ASCO table to enjoy a special treat on January 24, at 11:30 AM PT.Stop by the ASCO exhibit to learn more about the following new offerings: 

JCO Oncology AdvancesNew from the JCO Family of Journals, JCO Oncology Advances is the premier destination for cutting-edge global clinical and translation-al research in the dynamic field of oncology. As a fully open-access, online-only, and interdisci-plinary journal, it is committed to accelerating progress in the global fight against cancer by providing a platform where innovation meets accessibility. 

ASCO Certified
ASCO Certified is a certification powered by ASCO–Community Oncology Alliance On-cology Medical Home practice standards. The program certifies oncology group practices and health systems that meet a single set of comprehensive, evidence-based oncology care standards delivering high-quality, patient-cen-tered, and value-based care. 

Industry Expert TheaterThe Industry Expert Theater (IET) brings together industry leaders and attendees for 45-minute, nonaccredited educational pre-sentations on the latest in oncology practices, products, services, and technologies. Visit gi.asco.org for a full list of IET presentations. If the IET company chooses to post their in-per-son session recording online, the session au-dio and slides will be available for on-demand viewing, within 1 week of the conclusion of the Symposium.
IET presentations are not official presenta-tions of the Symposium and are not sponsored, endorsed, or accredited by ASCO, Association for Clinical Oncology, or Conquer Cancer, the ASCO Foundation. These presentations are not CME-accredited.

Find a Colleague
Use the Find a Colleague directory to search for registered attendees, including presenters, and send a direct, private email. Presenters can 

also be contacted by clicking on the envelope next to their name during the session or by clicking on “contact presenter” in the ASCO Meetings app or the online Program Guide. Find a Colleague will be available to all regis-tered attendees prior to, during, and after the Symposium.
Any attendee or presenter can opt-out of search visibility by clicking “Opt-out from search visibility” under “Manage Your Profile” on the Find a Colleague home page.

Social Media
Follow #GI25 before, during, and after the meeting. Whether you are attending online or in person, social media is a vital component of the meeting experience. ASCO’s social media team provides live updates, and these platforms offer another opportunity for meeting attend-ees to connect.

Posting about this year’s meeting? Be sure to tag meeting content with #GI25 so others can view your posts.

Customer Support
Visit gi.asco.org for everything you need to access the content or contact ASCO cus-tomer service at customerservice@asco.org or (888)-282-2552 or (703)-299-0158. ASCO staff will be available in-person at the Customer Ser-vice Desk in the Level 1 Lobby to assist with any onsite questions. 

– Lyna Tomomatsu

#GI25 Symposium
Continued from page 1

New this year!Download the ASCO Meetings mobile app to search sessions, presentation details, and more. 

Panel speakers wait to present during the 2024 ASCO Gastrointestinal Cancers Symposium.

Make time to attend this year’sPremium Ancillary Educational Events!Ancillary educational events are hosted independently by other Continuing Education–accredited providers and are held adjunct to the ASCO Gastrointestinal Cancers Symposium. They are not official events of the 2025 ASCO Gastro-intestinal Cancers Symposium and are not sponsored, endorsed, or accredited by ASCO, Association for Clinical Oncology, or Conquer Cancer, the ASCO Foundation.

For an up-to-date listing of events, please scan the QR code below:

SUBSCRIBE TO ASCO DAILY NEWS  PODCASTS
The ASCO Daily News Podcast features oncologists discussing the latest research and therapies in their areas of expertise. Join host John Sweetenham, MD, of UT Southwestern Medical Center and the Harold C. Simmons Comprehensive Cancer Center, for timely discussions with leaders in oncology from all fields. Subscribe on Apple Podcasts or Spotify.

GI25 ‘Intersections’ Sessions to Focus on Emerging Therapies, 
Integrative Oncology, and Personalized Risk Assessment

T
hree cross-coordinated ses-
sions at the Symposium will 
cover emerging treatments, 
personalized risk assessment, 

and approaches to integrative oncol-
ogy. The “Intersections” sessions will 
all take place in the Level 2 Ballroom 
of the Moscone West building and 
will help kick off each day of the 
Symposium.

“At this year’s Intersections ses-
sions, we are encouraging attendees 
to think broadly and collaboratively, 
bringing ideas from a variety of fields 
to improve outcomes,” said Mary 
Feng, MD, chair-elect of the Sympo-
sium Program Committee and a ra-
diation oncologist at the University 
of California, San Francisco (UCSF), 
Medical Center.

Each Intersections session was 
designed to appeal to clinicians and 
scientists across the full spectrum of 
gastrointestinal (GI) oncology. They 
also tie in with the theme of this 
year’s meeting, “Breaking Bound-
aries to Enhance Patient-Centered 
Care.”

“The Program Committee chose 
to highlight precision oncology areas 
that may receive less attention than 

practice-changing therapeutic phase 
3 trials: personalized cancer screen-
ing/risk assessment, emerging thera-
pies in GI cancers (that have proven 
effective in other cancer types), and 
integrative oncology, which com-
bines modern medicine with evi-
dence-based complementary treat-
ments,” said David H. Wang, MD, 
PhD, chair of the Program Commit-
tee and a medical oncologist at the 
University of Michigan.

Emerging Therapies in 
GI Cancers

The first Intersections session will 
focus on emerging therapies. It will 
take place on January 23, from 7:50-
9:00 AM PT. With antibody- and 
cell-based therapies, such as chime-
ric antigen receptor (CAR) T-cell 
therapy, having already made a sig-
nificant impact in hematologic ma-
lignancies and in some solid tumors, 
this session will focus on their poten-
tial in GI cancers.

“We will be hearing about the 
latest exciting advances in bispecif-
ics and antibody-drug conjugates 
(ADCs), theranostics, and CAR T 
therapy, as they can apply to patients 

with GI cancers,” Dr. Feng said.
Colin Weekes, MD, PhD, FASCO, 

director of medical oncology re-
search for pancreatic cancer at 
Massachusetts General Hospital, 
will present on the latest advances 
in bispecifics and ADCs. There are 
currently no U.S. Food and Drug 
Administration (FDA)–approved bi-
specifics and only 1 FDA-approved 
ADC for use in GI cancers.1

“I look forward to hearing about 
ongoing trials involving bispecifics 
or ADCs that are already FDA ap-
proved and their application to GI 

cancers as well as novel molecular 
targets and drugs,” Dr. Wang said.

Mekhail Anwar, MD, PhD, a ra-
diation oncologist at UCSF Health, 
will then present on theranostics. 
Lutetium (177Lu) oxodotreotide is 
currently the only FDA-approved 
theranostic treatment for GI neuro-
endocrine tumors.2

“I hope to better understand how 
we can expand the use of radionu-
clides for both diagnosis and therapy 
in other GI cancers,” Dr. Wang said.

Kohei Shitara, MD, director of GI 

Planning Your 
#GI25 Symposium 
Experience

F
rom January 23 to 25 at 
the Symposium, attend-
ees can expect interac-
tive sessions covering 

new, cutting-edge research 
spanning all gastrointestinal 
(GI) disease sites in cancer dis-
parities; prevention, screening, 
and hereditary cancers; symp-
toms, toxicities, and whole-
person care; and more. The 
Symposium is cosponsored by 
ASCO, the American Gastro-
enterological Association, the 
American Society for Radiation 
Oncology, and the Society of 
Surgical Oncology.

Registration
Registration includes:

■ access to livestreams of most 
sessions

■ on-demand access to session 
content

■ the ability to download pre-
sentation slides and posters

■ access to meeting materi-
als, including the meeting 
program and abstracts

■ access to online posters and 
the online exhibitor directory

■ Continuing Medical Educa-
tion (CME) credits and 
Maintenance of Certifica-
tion (MOC) points from the 
American Board of Internal 
Medicine for physicians

Registration for in-person ac-
cess also includes entrance into 
all sessions, posters, and exhib-
its; 3 continental breakfasts; 
3 lunches; 2 wine and cheese 
poster receptions; and in-per-
son networking opportunities.

See ‘Intersections’ Sessions, Page 4

See #GI25 Symposium, Page 3
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Keynote Lecture by Dr. Pamela Kunz to Highlight 
Need for Inclusive Science in GI Cancers

T
he Keynote Lecture at the 
Symposium will focus on 
health equity in clinical re-
search and patient care. Pa-

mela Kunz, MD, FASCO, director of 
the Center for Gastrointestinal Can-
cers at Smilow Cancer Hospital and 
Yale Cancer Center, will be deliver-
ing the lecture, titled “Disrupting 
Gastrointestinal Oncology: Shatter-
ing Barriers with Inclusive Science.” 

“Regardless of who you are or 
where you practice in the field of 
oncology—if you are a clinician or a 
scientist, or if you are in an academic 
institution, the pharmaceutical in-
dustry, or the federal government—
we all have a role and obligation to 
promote equity in patient care and 
research. I am going to try to make 
sure that there’s something for ev-
erybody in this lecture,” she said.

Dr. Kunz, who also currently 
serves as the editor-in-chief for JCO 
Oncology Advances, has been attend-

ing the ASCO Gastrointestinal (GI) 
Cancers Symposium since she was a 
fellow at Stanford University. For GI 
oncologists, the Symposium is their 
primary meeting because it is very 
specific to their work.

“It is a really wonderful blend of 
both education and innovative re-
search and a meeting at which I now 
feel very invested both in terms of 

contributing to content and provid-
ing mentorship for early-career on-
cologists,” Dr. Kunz said.

Disrupting GI Oncology: 
Shattering Barriers With 
Inclusive Science

Dr. Kunz will give the Keynote 
Lecture on January 23 at 1:00 PM 
PT, in the Level 2 Ballroom of the 
Moscone West building. In recent 
years, she said that she has ap-
proached patient care and research 
by looking “through a lens of inclu-
sion and equity” and being intention-
al in that approach. This starts with 
building an oncology workforce that 
is representative of the population 
it treats, as 50% of oncologists are 
White, whereas only 3% are Black 
and 5% are Latino.1

“The lecture will span from think-
ing about how we need to have a 
more diverse GI oncology workforce 

See Keynote Lecture, Page 7
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Advertisers must provide one of the following file formats:

JPG/GIF with click-through URL, DCM HTML5 file, or third-party tag.

Animated creatives are limited to a maximum of three loops per 45 seconds.
User-enabled media is allowed. Third-party tags can only collect aggregate data 
(impressions and clicks) and not private user information.
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MARKETING EMAILS

Our Action Alert email series offers an unparalleled opportunity to connect with 
prospective attendees. This premium series guides them through every critical pre-
meeting milestone—from Registration and Housing deadlines (RAH) to high impact 
messages sent directly from the Meeting Chair.

Your brand is integrated with essential, must-read ASCO communications. You don’t just 
reach a wide audience; you connect with them at their moment of highest engagement, 
building unparalleled trust and driving action before the symposium even begins.

REQUIRED FILES
Advertisers must provide a JPG, PNG or GIF, and a clickthrough URL.  
No third-party tags can be accepted.

MECHANICAL SPECIFICATIONS*
728x90 pixels 50 KB limit

* �Please note: For text-heavy images or to ensure a higher-quality display, images at double the size (1456x180 pixels with  
100KB limit) are also acceptable. No quality-centric updates to ad images are permitted after the material deadline.

REQUIRED FILES
Advertisers must provide a JPG, PNG or GIF, and a clickthrough URL.  
No third-party tags can be accepted.
** One creative and URL to be used for all three send dates.

MECHANICAL SPECIFICATIONS*
728x90 pixels 50 KB limit

NEW!

All advertising is subject to approval by ASCO. All dates are approximate and subject to change. 

For questions or inquiries, contact Jen Callow at JCallow@AMCMediaGroup.com or 732-580-8884

“YOUR AD HERE”

“YOUR AD HERE”

CLOSING DATES
EMAIL 	 SPACE	 MATERIAL	 SEND DATE

GI26 Meeting Chair Correspondence	 10/10/25	 10/17/25	 11/3/25
GI26 RAH Deadline Approaching	 10/30/25	 11/6/25	 11/21/25

DOMESTIC (U.S.) EMAIL RATES
APPROXIMATE SENDS PER NEWSLETTER: 12,500

POSITION	 COST (NET PER SEND)

Exclusive 728x90 pixels	 $10,000

INTERNATIONAL (EX-U.S.) EMAIL RATES
APPROXIMATE SENDS PER NEWSLETTER: 12,000

POSITION	 COST (NET PER SEND)

Exclusive 728x90 pixels	 $7,500

CLOSING DATES
PACKAGE	 SPACE	 MATERIAL**	 SEND DATE

KBYG In-Person Attendees (Registered Before 1/4/26)	 12/2/25	 12/9/25	 1/4/26 
KBYG In-Person Attendees (Registered After 1/4/26)	 12/2/25	 12/9/25	 1/6/26 
Day 1 Logistics and Program Email	 12/2/25	 12/9/25	 1/8/26

DOMESTIC (U.S.) EMAIL RATES
APPROXIMATE SENDS PER NEWSLETTER: 5,000

POSITION	 COST (ALL 3 SENDS)

Exclusive 728x90 pixels	 $30,000

INTERNATIONAL (EX-U.S.) EMAIL RATES
APPROXIMATE SENDS PER NEWSLETTER: 1,800

POSITION	 COST (ALL 3 SENDS)

Exclusive 728x90 pixels	 $20,000

Be the first brand every attendee sees. Our Know Before You Go Package (KBYG) emails 
are your direct line to our most engaged audience—in-person attendees.

We deliver these emails containing essential, must-read logistics just days before and 
on the opening morning of the Symposium. This is prime real estate, reaching 
attendees at the exact moment they are planning their on-site experience.

* �Please note: For text-heavy images or to 
ensure a higher-quality display, images at 
double the size (1456x180 pixels with 
100KB limit) are also acceptable. No 
quality-centric updates to ad images are 
permitted after the material deadline.
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The ASCO Meetings Mobile App is an essential tool for navigating ASCO’s meetings. 

In the app, attendees can view the program, access their customized agenda, search sessions and presentation details, add 
sessions to a personal calendar, read abstracts, view and save posters, watch livestream and on-demand videos, participate in 
sessions by answering polls and asking questions via eQ&A, and contact other attendees. The app is available for both Apple 
and Android users via the app stores.

Don’t miss this chance to have 100% SOV in this crucial onsite resource. 
Your corporate-branded advertisement will appear:

1.	 In a footer ad on the landing page when users open the app
2.	 In a footer ad on the hamburger menu
3.	 	On an interstitial splash page after users select a meeting name in the app  
4.	 In a footer ad on the “More” menu page where attendees can learn about onsite networking opportunities as well as 

access transportation details and other key attendee services

RATES:	 RUN OF SERVICE DATES:

GASTROINTESTINAL CANCERS SYMPOSIUM: $45,000	 December 29 - January 16         

SIZES

320x700 pixels
200x100 pixels
320x500 pixels
320x100 pixels
320x50 pixels

Landing Page Hamburger Menu Splash Page More Menu

“YOUR AD HERE” “YOUR AD HERE”

“YOUR AD HERE”

“YOUR AD HERE”

ASCO GASTROINTESTINAL CANCERS 
SYMPOSIUM

Please note: Ads are static only. No URL clickout.
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MECHANICAL SPECIFICATIONS

SIZE 	 DIMENSIONS 	 DIMENSIONS 
	 (BLEED) 	 (NON-BLEED)

Cover 	 8-3/8” x 11-1/8”	  7” x 10”

Publication trims at 8-1/8 x 10-7/8”, keep live matter 
1/2” from trim.

The print ASCO Gastrointestinal Cancers Symposium Program is a popular onsite 
reference for locating sessions and presentations. Organized by day and then 
chronologically by time, the Program offers information on sessions, posters, 
speakers, and locations and includes the exhibitor directory.

DISPLAY RATES
POSITION 	 4-COLOR (NET)

Cover 2 	 $15,000
Cover 3	 $10,000
Cover 4 	 $25,000

CLOSING DATES
SPACE 	 MATERIAL

11/19 	 11/26

Wi-Fi Network: GI25 
No Password Required 

gi.asco.org | #GI25

PROGRAM

January 23–25, 2025
Moscone West | San Francisco, CA | Online

BREAKING BOUNDARIES  
to Enhance Patient-Centered Care

Cov1.indd   1Cov1.indd   1 10/29/24   6:26 AM10/29/24   6:26 AM

The ASCO Daily News Podcast will produce one episode, published after the meeting, 
which will be promoted in ASCO Daily News e-newsletters as well as on ASCO’s social 
media channels. The ASCO Daily News Podcast averages approximately 2,300 
downloads per episode.

The advertiser will provide a 30-second audio file that will play prior to the episode.

Advertiser will be noted as the sponsor of this podcast in the written transcript.

All contracts are sold on exclusive sponsorship model for 120 days. Contracts are 
invoiced in full when the campaign begins. Contracts are non-cancellable.

REQUIRED AUDIO FILES
Advertisers must provide a MP3 audio file no longer than 30 seconds in  
length with variable bit rate (VBR). Bit rate should be no lower than 96kbps.

COST: $10,000 per podcast

WRAP-UP PODCAST:
SPACE: 12/12
AD MATERIALS DUE FOR REVIEW: 12/19
FINAL AD MATERIALS: 1/6
ESTIMATED PUBLICATION DATE: 1/22

Click to access ASCO Daily News Podcast.

mailto:JCallow%40AMCMediaGroup.com?subject=
https://dailynews.ascopubs.org/podcasts
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The Hotel Key Card Sleeves are a 100% exclusive opportunity available for product 
branding or corporate advertising as a booth driver. Key cards and sleeves are 
distributed to approximately 1,500 attendees. Sleeves are double-sided. ASCO will 
manage key card sleeve production and distribution.

DISPLAY RATES
4-COLOR (NET)

$38,000

CLOSING DATES
SPACE	  MATERIAL

10/20	 10/27

MECHANICAL SPECIFICATIONS
Template provided upon request. Contact sales representative.

ADVERTISEMENT 
Corporate or 

Product Brand

Coffee Cup Sleeves and Napkins are a 100% exclusive opportunity that are distributed at 
the food and beverage stations in the Posters, Exhibits, and Food Room. One-side imprint 
on approximately 7,000 sleeves and 10,000 napkins. ASCO will manage all production.

DISPLAY RATES
DISTRIBUTION DAYS	 1-COLOR (NET)

1/8 - 1/10	 $27,500

CLOSING DATES
SPACE	  MATERIAL

10/20	 10/27

Notebooks will be placed outside the General Session room and in high traffic areas. 
Your color ad will be displayed on the back cover. Approximately 5,000 notebooks will 
be distributed. ASCO will manage all production. 

DISTRIBUTION DAYS: 1/8-1/10
COST (NET): $35,000
SPACE: 11/5
MATERIAL DUE: 11/12
MECHANICAL SPECS: Please contact sales representative.

MECHANICAL SPECIFICATIONS
High-resolution or vector logo. Contact sales representative for template.

LOGO

LOGO
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ASCO CONNECTION BONUS DISTRIBUTION 

ASCO Connection is ASCO’s official member magazine. The print and online editions 
highlight the membership experience through profiles of and interviews with the 
world’s leading oncology experts. The magazine is the primary source of information 
about ASCO’s programs, with a special focus on the combined contributions and 
accomplishments of ASCO and its individual members as they address the concerns of 
today’s oncology community.

CLOSING DATES
ISSUE DATE 		  SPACE 	 MATERIAL 	 MAILS

January 		  10/21 	 10/28 	 1/5

Cover tip: PDF submitted for approval by: 10/21. Product delivered to printer by: 10/28

RUN OF BOOK (ROB) RATES
SIZE 	 B/W (NET)	 4-COLOR (NET)

Full page	 $5,000 	 $6,000
1/2 page	 $3,500	 $4,500

COVER/PREMIUM POSITION RATES
Cover 2* 		  $7,250
Cover 4* 		  $7,750
Table of contents 		  $6,500
Cover tip (supplied by advertiser) 	 $15,000
*Covers can be 4 color and/or black - no PMS colors

Raising the Cancer 
Community’s Voice 
With Policymakers

ASCO Advocacy: 

ASCOconnection.org

01
2025

DR. PATRICIA MAE G. SANTOS 
ON CANCER CARE FOR 
IMMIGRANT POPULATIONS 52

DR. NARJUST FLOREZ 
ON INTERSECTIONALITY 
AND BURNOUT 18

DR. ROBIN ZON AND  
DR. JACK HENSOLD ON 
RURAL CANCER CARE  12

p. 6

COVER TIP
CORPORATE OR 

PRODUCT BRANDED
Issues 

available 
at GI!

DOMESTIC (U.S.) EMAIL RATES
Sent to: 108,000 (17,900 members)

POSITION 	 COST (NET PER SEND)

Top 728x90 	 $6,000
First 300x250 	 $5,000
Second 300x250	 $5,000
Third 300x250	 $5,000

INTERNATIONAL (ex-U.S.) EMAIL RATES
Sent to: 104,000 (12,000 members)

POSITION 	 COST (NET PER SEND)

Top 728x90 	 $6,000
First 300x250 	 $5,000
Second 300x250 	 $5,000
Third 300x250 	 $5,000

CLOSING DATES
Contracts due three weeks prior to email 
send date. Materials due two weeks prior 
to email send date.

MECHANICAL SPECIFICATIONS*
728x90 pixels 	 50 KB limit
300x250 pixels 	 50 KB limit

REQUIRED EMAIL FILES
Advertisers must provide a JPG, PNG or 
GIF, and a clickthrough URL. No 
third-party tags can be accepted.

For illustration purposes only;  
300x250 ad placement is subject 

to change.

AD HERE

AD HERE

AD HERE

AD HERE

*Please note: For text-heavy images or to ensure a higher-quality display, images 
at double the size (1456x180 or 600x500) are also acceptable. No quality-centric 
updates to ad images are permitted after the material deadline.

ASCO CONNECTION eNEWSLETTERS AVAILABLE DECEMBER 9 AND JANUARY 20

The eNewsletters deliver a concise digest sent exclusively to ASCO’s proprietary database 
of members and non-members. Each email features information about ASCO’s key 
initiatives, and covers important topics such as advocacy, grant opportunities, upcoming 
meetings, and related deadlines. Content is generated in real-time and relevant from the 
preceding two weeks. Please email Sales Rep for details.
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AMC Media Group is the official out-of-home advertising provider for the 2026 ASCO Gastrointestinal Cancers Symposium. A variety  
of placements are available at various budget levels so that multiple sponsors have the opportunity to support ASCO with OOH media. 
Opportunities are available for the individual meetings as well as combined offerings that cover both GI and GU. Please contact your 
sales rep for additional information including availability and costs. Prices and availability are subject to change due to demand.
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The ASCO Genitourinary Cancers Symposium Daily News is the official 
meeting news source and offers direct access to attendees of the Symposium. 
The print onsite issue is available on the first day of the Symposium at 
Registration to every in-person attendee. A print wrap-up edition will be mailed 
following the Symposium to domestic attendees and domestic ASCO 
members with an interest in GU cancers.

Issues are subject to closing early due to limited advertising space availability.

	 DATES:	 February 26-28, 2026

	 LOCATION:	 Moscone West Building, San Francisco, CA

ONSITE EDITION DISPLAY RATES 
Contains session coverage and expert commentary.  
Available at Registration to every in-person attendee,  
starting on the first day of the meeting. 

SIZE 	 B/W (NET)	 4-COLOR (NET)

Full page	 $9,500	 $11,000 
Junior page	 $8,500	 $10,000 
1/2 page	 $8,500	 $10,000 
1/4 page	 $7,500	 $9,000
Cover tip (supplied by advertiser)	 $20,000
Max 5 Outserts (supplied by advertiser)  
   (Wrap-up only)	 $25,000 each

PREMIUM POSITION RATES*
Cover 2 	 $3,750
Cover 3 	 $2,750
Cover 4	 $5,750
*In addition to display rates, there is a one-time premium charge for 
these opportunities.

Advertise three or more prescribing information (PI) pages  
for a single ad for a brand and receive a 50% discount on  
the B&W page rate beginning on the third PI page.

CLOSING DATES
EDITION 	 SPACE 	 MATERIAL	 MAILS

Onsite issue 	 1/6 	 1/14 	 DOES NOT MAIL

Cover tip: PDF submitted for approval by: 1/7
	 Product delivered to printer**,+ by: 1/14

Wrap-up issue 	 2/18 	 2/26 	 3/18
Cover tip & Outsert:	 PDF submitted for approval by: 2/19
	 Product delivered to printer**,+ by: 2/26

WRAP-UP EDITION DISPLAY RATES 
A single section with scientific coverage from Thursday, Friday, 
and Saturday sessions. This issue will be mailed after the 
meeting is complete to domestic attendees and domestic 
ASCO member GU specialists, approximately 4,200 recipients.

SIZE 	 B/W (NET)	 4-COLOR (NET)

Full page	 $9,000	 $10,000 
Junior page	 $8,000	 $9,000 
1/2 page	 $8,000	 $9,000
1/4 page	 $7,000	 $8,000

2025 ASCO GU Cancers Symposium to Shine 
Spotlight on New Innovations, Patient Care
As progress continues to be made in the � eld of genitourinary cancers, there is more to discuss than ever before.

T
he 2025 ASCO Genitourinary 
(GU) Cancers Symposium 
will provide expert, multidis-
ciplinary perspectives on the 

latest clinical and scientific advances 
in the field of genitourinary cancers.

“This year’s conference will have 
the theme ‘Driving Innovation, Im-
proving Patient Care,’” said Sympo-
sium Chair-Elect Andrea B. Apolo, 
MD, of the National Cancer Institute. 
“We are focusing on novel treat-
ments, novel biomarkers, and all of 
the new clinical data, and how it is be-
ing applied to improving the care that 
we give our patients in  the clinic.”

The largest international confer-
ence focused entirely on genitouri-
nary cancers, this year’s Symposium 
will once again highlight 3 subspe-
cialty areas across 3 days: Thursday, 
prostate cancer; Friday, urothe-
lial carcinoma; and Saturday, renal 
cell cancer.

“This year will also feature a 

lunch-time session focused on rarer 
tumors, which often get squeezed 
out of the main sessions,” said Sym-
posium Chair Peter Hoskin, MD, of 
The Christie NHS Foundation Trust 
in Manchester, England. Saturday’s 
Poster Walks will highlight research 
in renal cell cancer as well as adre-
nal, penile, testicular, and urethral 
cancers.

Education Sessions
This year’s Education Sessions re-

lated to prostate cancer will include 
a discussion of the use of radioli-
gand therapies for advanced disease 
and an overview of PARP inhibitor 
approvals for metastatic castration-
resistant prostate cancer.

“We have many PARP inhibitors 
approved in prostate cancer and a 
lot of the agents are similar. How do 
clinicians take those approvals into 
practice and select one therapy over 
another?” Dr. Apolo said. “This dis-

cussion will predominantly feature 
speakers from the U.S. Food and 
Drug Administration to give per-
spective on these regulatory approv-
als and the data they were based on.”

Friday’s schedule includes a ses-
sion highlighting the role of circu-
lating tumor DNA as a biomarker 
in bladder cancer and the “ABCs” of 
antibody-drug conjugates (ADCs) in 
advanced bladder cancer.

“[ADCs] are a hot topic in uro-
thelial carcinoma right now because 
they are being used as a primary 
treatment for patients with advanced 
disease,” Dr. Apolo said. “We want-
ed to make sure providers are aware 
of the results of ongoing trials and 
how best to sequence these drugs.”

Biomarkers are also the focus 
of Saturday’s Education Session, 
“Biomarkers and Adjuvant Therapy 
for Renal Cell Carcinoma: Current 
State and Future Directions.”

Presenting, Applying Research
There will be more exciting re-

search than ever at this year’s Sym-
posium. According to Dr. Hoskin, 
the planning committee received 
more than 1,000 abstracts for con-
sideration this year, and they are “an-
ticipating this uptake will be reflected 
in attendance and in the breadth of 
scientific data presented,” he said.

Plan Your 
Symposium 
Experience

A
t the Symposium, at-
tendees can expect 
highly interactive ses-
sions featuring the 

latest high-impact science, 
multidisciplinary expertise, 
evidence-based practices in 
genitourinary (GU) cancer 
care, and more. The Sympo-
sium is cosponsored by ASCO, 
the American Society for Radia-
tion Oncology, and the Society 
of Urologic Oncology.

Registration
Registration includes:

■ access to livestreams of most 
sessions

■ on-demand access to session 
content

■ the ability to download pre-
sentation slides and posters

■ access to meeting materi-
als, including the meeting 
program and abstracts

■ access to online posters and 
the online exhibitor directory

■ Continuing Medical Educa-
tion (CME) credits, and 
Maintenance of Certifica-
tion (MOC) points from the 
American Board of Internal 
Medicine (ABIM) for physi-
cians

Registration for in-person ac-
cess also includes entrance into 
all sessions, posters, and exhib-
its; 3 continental breakfasts; 3 
lunches; 2 wine and cheese post-
er receptions; and in-person 
networking opportunities.

Accessing Content
Most session content will 

be delivered in-person and via 
livestream, with interactive 
tools available to all attend-

See ASCO GU Cancers Symposium, Page 10

See Plan Your Symposium, Page 7

Biomarkers for Adjuvant 
Treatment in Localized RCC 8

RCC Treatment Beyond 1L IO 
Therapy: Are 2L Non-IO 
Regimens the Answer? 10

Prostate Cancer With M1 
by PSMA-PET but Negative 
Conventional Imaging: 
Intensifying Systemic Therapy 11

Exercise Oncology: Improving 
Health, Treating Cancer 17

Survivorship-Centered 
Approach to CSI Testicular GCT 18

Cisplatin Eligibility in the 1L 
Treatment of mUC 20

Direct From ASTRO: 
New Patient Education Module 21

How LAG-3 Expression 
Influences UC Prognosis, 
Management 22

Keynote Lecture by Dr. William L. Dahut to Explore
Driving Science to Improve Patient-Centered Care

T
he American Cancer So-
ciety’s  (ACS) Chief Sci-
entific Officer, William 
L. Dahut, MD, will  high-

light  how new innovations and 
key  partnerships  can drive progress 
at a “very important time” in  can-
cer  care  during  his Keynote Lec-
ture,  titled  “Creative Innovation: 
Driving Science to Improve Patient-
Centered Care.” 

An internationally  renowned 
physician-investigator,  Dr. Dahut 
will share insights from  his  expe-

rience  at  the National Cancer In-
stitute (NCI), where he  held lead-
ing roles before joining ACS  in 
2022.  He  served  as  the  scientif-
ic  director for  clinical research  at 
the NCI’s  Center for Cancer  Re-
search,  head of the  prostate  can-
cer clinical research section, and NCI 
clinical director.

“This is a very important time [in 
cancer care]. While we have made 
great strides in reducing cancer mor-
tality, we still have about 600,000 
people dying each year of cancer 
[in the United States],” he said.  He 
emphasized the need to find ways to 
work together across the cancer care 
continuum, from prevention and 
screening to implementation. “We 
need to then have opportunities to 
move things more quickly that are 
going to have a direct impact on pa-
tients,” Dr. Dahut said.

Dr. Dahut has pioneered treat-
ment regimens in prostate cancer 
and is an acclaimed expert in clinical 
trials and immunotherapy.  He is a 
professor at the Uniformed Services 

University of the Health Sciences 
in Maryland and continues to see pa-
tients in the prostate cancer clinic at 
Walter Reed National Medical Mili-
tary Center. Dr. Dahut has authored 
250 papers in peer-reviewed journals 
and  chaired the Department of De-
fense’s Prostate Cancer FY24 Pro-
grammatic Panel.

The Promise 
of Innovative Technologies

Telehealth, artificial intelligence, 
and other  innovative technologies 
are transforming  cancer care, and 
Dr. Dahut praised innovations that 
facilitate patient care outside of 
cancer centers. He cited digital plat-
forms, tumor boards,  and  home-
based  testing  for their potential to 
improve outcomes in genitourinary 
cancers and other cancers. Howev-
er, he also expressed concern about 
the potential risk of new technolo-
gies to increase disparities in the 
patient care space. “If [new tech-
nologies] are thoughtfully done, 

See Keynote Lecture, Page 8

HIGHLIGHTS

Read opinion pieces from GU25 
faculty and other key opinion 

leaders as well as news articles 
on practice-informing science 

presented at the meeting online. 
Visit asco.org/dailynews for all 

GU25 coverage.
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What Do Recent Clinical Trials Reveal About Biomarkers for 
Adjuvant Treatment in Localized RCC, and What’s Still Missing? 

Steven Monda, MD; Udit Singhal, MD; Todd M. Morgan, MD; and Simpa S. Salami, MD, MPH

D espite high rates of recurrence ranging from 40% to 50% in localized high-risk renal cell carcinoma (RCC) after par-tial or radical nephrectomy, there is a paucity of established biomarkers to guide ad-juvant therapy. Current risk models (ASSURE nomogram, Leibovich score, SSIGN score) have limited basis in the underlying tumor biology and rely exclusively on clinical factors, includ-ing stage features, grade, histology, and/or ne-crosis.1,2 Although adjuvant pembrolizumab improves overall survival (OS) in high-risk clear cell RCC after resection, up to half of these patients with high-risk disease are cured by ne-phrectomy alone.3 There is a critical need for predictive biomarkers after complete resection in localized RCC to guide adjuvant approaches. Here, we review tissue-based and serum-based biomarkers for localized RCC after resection.
Tissue-Based BiomarkersHistologic features

Sarcomatoid histology is associated with re-currence in localized RCC and has also been associated with immunotherapy response in metastatic RCC.2,4 Furthermore, adjuvant nivolumab plus ipilimumab had a disease-free survival (DFS) benefit in a small exploratory sarcomatoid subgroup (HR 0.29, 95% CI [0.09, 

0.91]) of the nega-
tive Check-
Mate-914 trial.5

Despite this, pa-
tients with high-
risk disease with 
or without sarco-
matoid histology 
appear to benefit 
similarly from 
adjuvant pembro-
lizumab in both 
the OS and DFS subgroup analysis of KEY-NOTE-564 (OS HR 0.69, 95% CI [0.28, 1.70] and OS HR 0.57, 95% CI [0.39, 0.84], respec-tively).3 Furthermore, adjuvant atezolizumab was not associated with improved DFS in a prespecified sarcomatoid histology subgroup analysis of IMmotion-010.6 Taken together, sarcomatoid histology can only be considered prognostic in localized RCC at this time.

PD-L1
The ability of PD-L1 status to predict benefit from immunotherapy in the adjuvant setting is not fully settled, but it does not appear to be a reliable biomarker in this setting. Although recent data suggest PD-L1 was predictive of DFS benefit to adjuvant nivolumab in Check-Mate-914, the same was not observed for KEY-NOTE-564 or IMmotion-010.3,7,8

Gene expression signaturesTranscriptomic signatures have been identi-fied and validated as prognostic for recurrence and survival in localized RCC. These include a 15-gene prognostic signature developed at 

the University of 
Michigan and a 
16-gene assay de-
veloped by Rini et 
al.9,10 These signa-
tures encompass 
genes differen-
tially expressed in 
localized tumors 
that display ag-
gressive features, 
recur, and/or progress on systemic therapy. Although the 16-gene assay has been validated in the S-TRAC trial of adjuvant sunitinib, gene expres-sion analyses from modern adjuvant immuno-therapy trials have not yet been reported.10

Serum-Based BiomarkersKIM-1
KIM-1, a circulating serum protein, is as-sociated with increased risk of recurrence after nephrectomy and may be able to iden-tify which patients benefit from adjuvant im-munotherapy. High postnephrectomy KIM-1 levels have been associated with significantly worse DFS in several trials, including the IM-motion-010 trial of adjuvant atezolizumab ver-sus placebo (median DFS 35.9 vs 57.2 months in KIM-1 high vs low, HR 1.75, 95% CI [1.40, 2.17]). Although IMmotion-010 showed no oncologic benefit in the unselected population, atezolizumab was associated with improved DFS in the KIM-1–high exploratory subgroup (HR 0.72, 95% CI [0.52, 0.99])11 Similarly, in the CheckMate-914 trial, adjuvant ipilimum-ab/nivolumab trended toward improved DFS versus placebo in the highest KIM-1 quartile exploratory subgroup (HR 0.6, 95% CI [0.34, 1.04]).8 Although KIM-1 has not been evaluat-ed within KEYNOTE-564 for pembrolizumab, it remains an intriguing biomarker with pre-dictive potential in localized RCC.

Circulating tumor DNA
Although RCC has traditionally been consid-ered a low-shedding tumor, circulating tumor DNA (ctDNA) detection postnephrectomy remains extremely specific for recurrence. In a recent study, 13 of 13 patients with detectible ctDNA eventually experienced recurrence in 1 series, and detection sensitivity is expected to continue to increase with improved isolation 

and sequencing methods.12,13 Current tumor-informed approaches detect ctDNA in 50% to 60% of patients prenephrectomy. ctDNA detection at any time-point—pre- or postne-phrectomy—is associated with worse DFS (HR 2.9, 95% CI [1.3, 6.9]) when controlling for tumor stage.12 Although ctDNA seems attrac-tive as a potential guide for adjuvant therapy, ctDNA results have not yet been reported from any of the large adjuvant trials. 
Conclusion

There is an ongoing need for development, validation, and implementation of biomark-ers for the management of RCC. This need is especially critical for predictive biomarkers to guide adjuvant therapy in localized RCC. Given the prognostic value of certain existing biomarkers, studies are needed to determine how to implement them to guide intensity of surveillance after surgery and select those at the highest risk of recurrence for adjuvant treat-ment. Importantly, biomarker development and testing should be integrated into existing and new clinical trials in this space, and these biomarker investigations should be published concurrently with trial outcomes data to ensure that clinically actionable biomarkers are appro-priately adopted.

About the Authors: Dr. Steven Monda is a Society of Urologic Oncology (NCI T32) Fel-low and the Clark Family Fellow for Kidney Cancer Research 2024-2027 at the University of Michigan. Dr. Udit Singhal is an assistant professor of urology at the University of Michi-gan. Dr. Todd M. Morgan is a professor of urology and the chief of the Division of Uro-logic Oncology at the University of Michigan. Dr. Simpa S. Salami is an associate professor of urology at the University of Michigan.
Conflict of interest disclosures and a complete reference list are available in the online version of this article, asco.org/dailynews.  
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■ Among patients with high-risk localized renal cell carcinoma, recurrence rates range 
from 40% to 50% after partial or radical nephrectomy, establishing a critical need for 
predictive biomarkers to guide adjuvant approaches.■ Certain existing biomarkers show predictive potential, but more studies are needed 
to determine how to implement them to guide intensity of surveillance after surgery 
and select those at the highest risk of recurrence for adjuvant treatment.

■ Biomarker development and testing should be integrated into existing and new 
clinical trials, and these investigations should be published concurrently with trial 
outcomes data to ensure that clinically actionable biomarkers are appropriately 
adopted.

KEY POINTS

[they] can greatly improve care…[but]  we need to make sure that this is not something that gets priced out or is not fully available [to patients],” Dr. Dahut said. Home-based screening  is an  evolv-ing  area of  interest in the  genitourinary can-cers field. “We are interested in ways that could ultimately  make  testing easier, and testing at home would be an innovation that would make it easier for patients,” Dr. Dahut said. He  will also address  the potential of decen-tralized trials to increase enrollment and access to care. “We have a great interest in increasing diversity in clinical trials,” Dr. Dahut said. At-tendees will receive information on ACS’s cur-

rent  work to increase  the  enrollment of Black men in prostate cancer clinical trials  in com-munity settings and ways to integrate  pa-tient care in rural health care settings.Dr. Dahut manages over $470 million in research funding  at ACS,  working with key partners and supporters.  During his Keynote Lecture, he  will highlight  resources that are available at ACS and  how  clinicians can  ac-cess this support. He will also highlight success-ful ACS-funded programs, including programs to help ease the inequity and lack of diversity in the oncology workforce.

Collaborations to Optimize Patient CareSuccessful collaborations  throughout the oncology ecosystem can have a positive impact on drug discovery and development, optimiz-

ing the care of patients and building a resilient oncology workforce. “It’s really important that cancer organizations work together,” Dr. Da-hut said. “This is important for having a focus on education and training of physicians as well as a patient-focused lens.” Dr. Dahut will highlight  key  partner-ships  across the spectrum of research, advo-cacy, and patient-centered care.  He noted the importance of ASCO’s focus  on the oncology workforce and the potential for collaboration. “Our commitment to diversifying the work-force is aligned to ASCO,” he said. He  added that ACS and ASCO both fund early-stage in-vestigators.  “There are ways for us to  partner together to nurture the next generation of sci-entists that are synergistic.” ASCO and ACS collaborated in 2024 by 

combining their cancer information resourc-es  in  response to  a challenge  made in  the Biden Cancer Moonshot initiative  to reduce duplication and find efficiencies to improve the experience of patients with cancer.  The free resources are available  to the public on cancer.org.
Reflecting on the path ahead in cancer care, Dr. Dahut  said the field is “waiting on pins and needles for the next great thing” follow-ing advances to date in precision-based treat-ments  and immunotherapy. “As  we discover cancers earlier, being able to come up with treatments that are less toxic, more precise, and effective will be important.”

– Geraldine Carroll 

Keynote Lecture
Continued from page 1
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Challenges Remain in RCC Treatment Beyond Contemporary First-

Line IO Therapy: Are Second-Line Non-IO Regimens the Answer?

Patrick J. O’Shea, MD; Matthew Labriola, MD; 

and Daniel J. George, MD

A
dvances in the management of meta-

static renal cell carcinoma (mRCC) 

over the past 7 years have led to the 

U.S. Food and Drug Administration 

approval of 4 different combination regi-

mens, all of which include immuno-oncology 

(IO) drugs, either in a dual-IO regimen or 

combined with a VEGF tyrosine kinase in-

hibitor (TKI), and are based on randomized 

controlled phase 3 trials showing overall sur-

vival benefit.1-4 Although none of these new 

regimens have been studied head to head, cli-

nicians can feel confident with any of these 

first-line approaches. 

Durable objective responses and progres-

sion-free survival estimates may extend for 

years in some patients, yet over time the ma-

jority of patients will stop treatment because 

of disease progression or toxicity. Indeed, real-

world evidence would suggest that in practice, 

most patients can expect their disease to prog-

ress within 1 to 2 years, and deciding on the 

appropriate second-line regimen remains a 

challenge for clinicians.5

Currently, both the National Comprehen-

sive Cancer Network (NCCN) and ASCO 

guidelines for mRCC treatment in the second 

line largely overlap; however, nuanced differ-

ences exist (Table 1).6,7 ASCO recommends 

second-line therapy based on whether a TKI 

was used in the first line, whereas NCCN 

recommendations are based on whether pa-

tients are treated with IO in the first-line set-

ting. Consequently, for those who progress on 

VEGF TKI therapy alone, ASCO guidelines 

point to treatment specifically with nivolumab 

or cabozantinib, whereas for patients progress-

ing on an IO plus TKI combination or IO plus 

IO, the ASCO recommendation is for treat-

ment with a VEGF TKI as a single agent (an 

alternate TKI if one was used in the first line). 

In patients who progress on a VEGF TKI 

alone, NCCN recommends several IO plus 

TKI options, with no preferences, in addition 

to single-agent nivolumab or cabozantinib. 

For patients who have progressed on IO plus 

IO combination therapy, both guidelines rec-

ommend treatment with a VEGF TKI as a 

single agent, but NCCN has expanded the list 

to include also treatment with lenvatinib and 

everolimus or belzutifan (a HIF2-α inhibitor). 

These NCCN recommendations also extend 

to those patients progressing on IO plus TKI 

combinations, with recommendations based 

on whether any IO was used in the first line. 

Noticeably absent from these guidelines are 

any recommendations for a subsequent IO 

agent when an IO was part of the first-line 

regimen. Here, we discuss the challenges in 

selection of subsequent therapy for mRCC 

and the ongoing work to make choices clearer 

for clinicians.

Approach to Subsequent-Line Treatment

Prior IO therapy
At our center, if a patient has received prior 

IO therapy with either ipilimumab/nivolumab 

or a combination with a VEGF TKI, second-

line therapy is largely VEGF TKI monother-

apy, typically with cabozantinib if not used in 

the first line. This is largely based off of ret-

rospective data, phase 2 data for axitinib, the 

control arm (cabozantinib alone) from the 

CANTATA trial, and the TIVO-3 trial (tivoza-

nib vs sorafenib).8-14 Cabozantinib is the most 

commonly used second-line therapy, given 

data from CANTATA (cabozantinib plus pla-

cebo vs cabozantinib plus telaglenastat) and 

CONTACT-03 (cabozantinib monotherapy 

vs cabozantinib plus atezolizumab), as well as 

phase 2 trial data in the BREAKPOINT and 

CaboPoint trials.13,15-17

If a VEGF TKI was poorly tolerated, belzuti-

fan is considered to use a different mechanism 

of action. As a single agent, belzutifan was 

found to improve progression-free survival 

when compared with everolimus in a heavily 

pretreated population in LITESPARK-005.18

If there is rapid progression on IO-TKI, then 

the combination of lenvatinib and everoli-

mus is preferred, given its high efficacy, dual 

mechanism of action, and data supporting 

mTOR inhibition in poor risk and refractory 

populations.19,20

Prior non-IO therapy
For patients with IO-naïve disease (largely 

those treated with a single-agent VEGF TKI 

regimen), a different IO plus VEGF TKI, or IO/

IO combination, is preferred in the second line, 

assuming there was no contraindication to IO 

to begin with (ie, severe autoimmune condi-

tion and solid tumor transplant), in which case 

a different VEGF TKI monotherapy or lenva-

tinib plus everolimus is used.21

Considerations in subsequent-line therapy

Naturally, there are multiple factors im-

pacting treatment decisions for specific pa-

tients when deciding on therapy change. 

mRCC is a heterogenous disease, with a wide 

range of differences in tumor biology, pace of 

disease, response to first-line therapy, patient 

comorbidity, and performance status. For ex-

ample, if the disease progresses rapidly with a 

first-line VEGF TKI/IO combination regimen 

and the patient’s performance status remains 

robust, we may choose lenvatinib plus evero-

limus over single-agent VEGF TKI to intro-

duce a different mechanism of action, accept-

ing the toxicity. In a contrasting scenario, if a 

patient is frailer and had significant toxicity 

with first-line therapy, a more specific VEGF 

TKI, such as tivozanib with or without a dose 

reduction or single-agent belzutifan, may 

be a more appropriate choice. Ultimately, 

decisions on subsequent-line treatment are 

a shared decision between clinician and pa-

tient factoring in patient goals and motiva-

tions. The Figure on page 11 represents case-

dependent considerations we often make to 

guide treatment.

Areas of Further Research

Data from ongoing trials, with control arms 

that reflect current standard of care, are needed 

to understand and improve available second-

See Contemporary First-Line IO Therapy, Page 11

■ There are limited prospective trials 

assessing the efficacy of second-line 

therapies for metastatic renal cell 

carcinoma (mRCC) in the contempo-

rary immuno-oncology era. Con-

sensus recommendations support 

VEGF tyrosine kinase inhibitor (TKI) 

monotherapy use, belzutifan, or 

lenvatinib plus everolimus.

■ Multiple factors must be considered 

when deciding on a second-line 

treatment regimen. Shared decision-

making is key in treatment planning.

■ Ongoing trials investigating VEGF TKI 

in combination with everolimus or in 

combination with belzutifan com-

pared to cabozantinib in the second 

line may challenge the current mRCC 

treatment paradigm.

KEY POINTS

The Symposium starts each morning with 

an Oral Abstract Session focused on that day’s 

tumor type. Rapid Oral Abstract Sessions and 

Poster Sessions, with many of the “hidden 

gems” in research, follow later in the afternoon.

“The whole atmosphere of ASCO GU is al-

ways special,” Dr. Hoskin said. “I look forward 

to seeing more new data than ever before.”

Also back this year are the attendee favorite, 

Case-Based Sessions.

“People find these sessions bring a subject to 

life and allow them to relate to it in their day-

to-day practice,” Dr. Hoskin said. “We always 

try to find cases that are representative of dif-

ficult cases clinicians might see, but that most 

of us have not encountered.”

This year’s cases will cover management 

of biochemical recurrence after radiation 

therapy for localized prostate cancer, the 

evolving landscape of oligometastatic disease 

in prostate cancer, therapies beyond bacil-

lus Calmette-Guérin in non–muscle invasive 

bladder cancer, and failure of immunotherapy 

in renal cell cancer.
“A panel of experts across specialties—medi-

cal oncology, surgical oncology, radiation on-

cology, etc.—will give their views on the fea-

tures of the case and engage in active debate on 

the best approach,” Dr. Hoskin said.

Something for Everyone

Several other sessions at this year’s Sympo-

sium are worth attending, no matter the sub-

specialization. Thursday afternoon’s program 

will include a keynote presentation from Wil-

liam L. Dahut, MD, of the American Cancer 

Society (ACS).
“We are very excited to have him give his 

perspective on our theme ‘Driving Innova-

tion, Improving Patient Care’ in patients with 

genitourinary tumors,” Dr. Apolo said. “[ACS] 

supports many basic and translational research 

efforts in oncology, including genitourinary tu-

mors, so this will be an informative overview.”

This year the Symposium will feature 2 op-

portunities for women in genitourinary can-

cers to connect and network with colleagues: 

Thursday’s Women’s Networking Reception 

and Saturday’s Women in Genitourinary Can-

cers Networking Luncheon.

“These events provide an opportunity for 

women to meet and discuss the research they 

are doing, but also the issues they may face 

as women physicians and scientists,” Dr. 

Apolo said.
For those just starting out in the field, 

Thursday’s Trainee and Early-Career Net-

working Luncheon is always a must-attend 

event. These networking events will be held 

in the Symposium’s Exhibit Hall, which al-

ways provides exciting face-to-face interac-

tions with colleagues and industry represen-

tatives.
Dr. Apolo said one of her favorite parts of 

the Symposium each year is seeing friends 

and colleagues, hearing about the research 

they are doing, and helping to mentor and 

nurture future investigators.

“We have a really exciting program this 

year,” Dr. Apolo said, “and I am excited to 

serve as chair-elect.”
– Leah Lawrence

ASCO GU Cancers Symposium

Continued from page 1

Table 1. Current ASCO and NCCN Guidelines, Based on First-Line Therapy for mRCC, for 

Second-Line Treatment Following Progression6,7

Type of 
progression

ASCO recommendations NCCN recommendations

Progression on 
VEGF TKI alone

Nivolumab or 
cabozantinib

IO/TKI therapy, IO/IO therapy, nivolumab alone, 

cabozantinib alone, or lenvatinib/everolimus (no stated 

preference)

Progression on 
IO/TKI therapya

Alternate VEGF TKI alone VEGF TKI alone, belzutifan alone, or 

lenvatinib/everolimus (no stated preference)

Progression on 
IO/IO therapya

VEGF TKI alone VEGF TKI alone, belzutifan alone, or 

lenvatinib/everolimus (no stated preference)

Abbreviations: IO, immuno-oncology drug; mRCC, metastatic renal cell carcinoma; NCCN, National Compre-

hensive Cancer Network; TKI, tyrosine kinase inhibitor. 

aNCCN does not distinguish between presence of TKI with IO therapy, instead giving guidance by presence of 

any IO therapy in first line.
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The ASCO Meetings Mobile App is an essential tool for navigating ASCO’s meetings.

In the app, attendees can view the program, access their customized agenda, search sessions and presentation details, add 
sessions to a personal calendar, read abstracts, view and save posters, watch livestream and on-demand videos, participate in 
sessions by answering polls and asking questions via eQ&A, and contact other attendees. The app is available for both Apple 
and Android users via the app stores.

Don’t miss this chance to have 100% SOV in this crucial onsite resource. 
Your corporate-branded advertisement will appear:

1.	 In a footer ad on the landing page when users open the app
2.	 In a footer ad on the hamburger menu
3.	 	On an interstitial splash page after users select a meeting name in the app  
4.	 In a footer ad on the “More” menu page where attendees can learn about onsite networking opportunities as well as 

access transportation details and other key attendee services

RATES:	 RUN OF SERVICE DATES:

GENITOURINARY CANCERS SYMPOSIUM: $45,000	 February 16 - March 6

SIZES
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The print ASCO Genitourinary Cancers Symposium Program is a popular onsite 
reference for locating sessions and presentations. Organized by day and then 
chronologically by time, the Program offers information on sessions, posters, 
speakers, and locations and includes the exhibitor directory.

DISPLAY RATES
POSITION 	 4-COLOR (NET)

Cover 2 	 $15,000
Cover 3	 $10,000
Cover 4 	 $25,000

CLOSING DATES
SPACE 	 MATERIAL

1/13 	 1/20

MECHANICAL SPECIFICATIONS

SIZE 	 DIMENSIONS 	 DIMENSIONS 
	 (BLEED) 	 (NON-BLEED)

Cover 	 8-3/8” x 11-1/8”	  7” x 10”

Publication trims at 8-1/8 x 10-7/8”. 
Keep live matter 1/2” from trim. DRIVING INNOVATION, 

IMPROVING PATIENT CARE

February 13–15, 2025
Moscone West | San Francisco, CA | Online

Wi-Fi Network: GU25 
No Password Required 
gu.asco.org | #GU25
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The ASCO Daily News Podcast will produce one episode, published after the meeting, 
which will be promoted in ASCO Daily News e-newsletters as well as on ASCO’s social 
media channels. The ASCO Daily News Podcast averages approximately 2,300 
downloads per episode.

The advertiser will provide a 30-second audio file that will play prior to the episode.

Advertiser will be noted as the sponsor of this podcast in the written transcript.

All contracts are sold on exclusive sponsorship model for 120 days. Contracts are 
invoiced in full when the campaign begins. Contracts are non-cancellable.

REQUIRED AUDIO FILES
Advertisers must provide a MP3 audio file no longer than 30 seconds in length  
with variable bit rate (VBR). Bit rate should be no lower than 96kbps.

COST: $10,000 per podcast

WRAP-UP PODCAST:
SPACE: 2/3
AD MATERIALS DUE FOR REVIEW: 2/10
FINAL AD MATERIALS: 2/24
ESTIMATED PUBLISHED DATE: 3/12

Click to access ASCO Daily News Podcast.
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The Hotel Key Card Sleeves are a 100% exclusive opportunity available for product 
branding or corporate advertising as a booth driver. Key cards and sleeves are distributed 
to approximately 1,700 attendees. Sleeves are double-sided. ASCO will manage key card 
sleeve production and distribution.

DISPLAY RATES
4-COLOR (NET)

$38,000

CLOSING DATES
SPACE	  MATERIAL

12/8	 12/15

MECHANICAL SPECIFICATIONS
Template provided upon request. Contact sales representative.

Coffee Cup Sleeves and Napkins are a 100% exclusive opportunity that are distributed at 
the food and beverage stations in the Posters, Exhibits and Food Room. One-side imprint 
on approximately 9,500 sleeves and 15,000 napkins. ASCO will manage all production.

DISPLAY RATES
DISTRIBUTION DAYS	 1-COLOR (NET)
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SPACE	  MATERIAL

12/8	 12/15

Notebooks will be placed outside the General Session room and in high traffic areas. 
Your color ad will be displayed on the back cover. Approximately 5,000 notebooks will 
be distributed. ASCO will manage all production. 
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COST (NET): $35,000
SPACE: 1/7
MATERIAL DUE: 1/14
MECHANICAL SPECS: Please contact sales representative.
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ASCO CONNECTION BONUS DISTRIBUTION 

ASCO Connection is ASCO’s official member magazine. The print and online editions 
highlight the membership experience through profiles of and interviews with the 
world’s leading oncology experts. The magazine is the primary source of information 
about ASCO’s programs, with a special focus on the combined contributions and 
accomplishments of ASCO and its individual members as they address the concerns of 
today’s oncology community.

CLOSING DATES
ISSUE DATE 		  SPACE 	 MATERIAL 	 MAILS

January 		  10/21 	 10/28 	 1/5

Cover tip: PDF submitted for approval by: 10/21
Product delivered to printer by: 10/28

RUN OF BOOK (ROB) RATES
SIZE 	 B/W (NET)	 4-COLOR (NET)

Full page	 $5,000 	 $6,000
1/2 page	 $3,500	 $4,500

COVER/PREMIUM POSITION RATES
Cover 2* 		  $7,250
Cover 4* 		  $7,750
Table of contents 		  $6,500
Cover tip (supplied by advertiser) 	 $15,000
*Covers can be 4 color and/or black - no PMS colors

ASCO CONNECTION eNEWSLETTERS AVAILABLE FEBRUARY 3, 17 AND MARCH 3

The eNewsletters deliver a concise digest sent exclusively to ASCO’s proprietary 
database of members and non-members. Each email features information about ASCO’s 
key initiatives, and covers important topics such as advocacy, grant opportunities, 
upcoming meetings, and related deadlines. Content is generated in real-time and 
relevant from the preceding two weeks. Please email Sales Rep for details.

Issues 
available 

at GU!

DOMESTIC (U.S.) EMAIL RATES
Sent to: 108,000 (17,900 members)

POSITION 	 COST (NET PER SEND)

Top 728x90 	 $6,000
First 300x250 	 $5,000
Second 300x250	 $5,000
Third 300x250	 $5,000

INTERNATIONAL (ex-U.S.) EMAIL RATES
Sent to: 104,000 (12,000 members)

POSITION 	 COST (NET PER SEND)

Top 728x90 	 $6,000
First 300x250 	 $5,000
Second 300x250 	 $5,000
Third 300x250 	 $5,000

CLOSING DATES
Contracts due three weeks prior to email 
send date. Materials due two weeks prior 
to email send date.

REQUIRED EMAIL FILES
Advertisers must provide a JPG, PNG or 
GIF, and a clickthrough URL. No 
third-party tags can be accepted.

MECHANICAL SPECIFICATIONS*
728x90 pixels 	 50 KB limit
300x250 pixels 	 50 KB limit

*Please note: For text-heavy images or to 
ensure a higher-quality display, images at 
double the size (1456x180 or 600x500) 
are also acceptable. No quality-centric 
updates to ad images are permitted after 
the material deadline.
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AMC Media Group is the official out-of-home advertising provider for the 2026 ASCO Genitourinary Cancers Symposium. A variety  
of placements are available at various budget levels so that multiple sponsors have the opportunity to support ASCO with OOH media. 
Opportunities are available for the individual meetings, as well as combined offerings that cover both GI and GU. Please contact your 
sales rep for additional information including availability and costs. Prices and availability are subject to change due to demand.
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Increase your share of voice at the world’s premier oncology meeting. The 
following Daily News issues will be printed for the 2026 ASCO Annual Meeting:

1.	Registration edition (distributed Friday)
2.	Saturday-Sunday editions (bundled pricing)
3.	New Opportunity: Monday Special Edition
4.	Wrap-up edition (mailed to domestic attendees)

DATES: 	 May 29 - June 2, 2026
LOCATION: 	 Chicago, IL

REGISTRATION EDITION DISPLAY RATES
A single-section issue containing program highlights and session previews. The Best of ASCO 

Connection is inserted in this issue. Distributed at materials pick-up, in bins throughout the 

convention center, by hand, and to registered groups.

SIZE	 B/W (NET)	 4-COLOR (NET)

Full page 	 $10,000	 $11,000
Junior page 	 $9,000	 $10,000
1/2 page 	 $9,000	 $10,000
1/4 page 	 $5,000	 $6,000
Cover tip (supplied by advertiser)	 $28,500	 $28,500

SATURDAY-SUNDAY DISPLAY RATES (2 ISSUES)
A multi-section issue featuring coverage of the abstract presentations. Content will also 
include expert commentary from key oncology opinion leaders and coverage of education 
sessions with clinical impact. Distributed by hand and in bins throughout the convention 
center. Rates are inclusive of one ad to appear in both issues. An additional charge of $2500 
will be applied to have a different ad in each issue.

SIZE	 B/W (NET)	 4-COLOR (NET)

Full page 	 $21,000	 $22,000
Junior page 	 $19,600	 $21,000
1/2 page 	 $19,600	 $21,000
1/4 page	 $14,500	 $15,500

MONDAY SPECIAL EDITION
New Opportunity!  A single section featuring coverage of high-impact sessions and 
abstracts, including the Plenary presentations. 

SIZE	 B/W (NET)	 4-COLOR (NET)

Full page 	 $7,000	 $8,000
Junior page 	 $6,000	 $7,000
1/2 page 	 $6,000	 $7,000
1/4 page 	 $4,000	 $5,000

WRAP-UP EDITION DISPLAY RATES
A single-section issue featuring summaries of the top practice-informing science presented 

at the ASCO Meeting. Will be mailed approximately 3 weeks after the meeting is complete to 

all domestic meeting attendees.

SIZE	 B/W (NET)	 4-COLOR (NET)

Full page 	 $14,000	 $15,000
Junior page 	 $13,000	 $14,000
1/2 page 	 $13,000	 $14,000
1/4 page	 $10,000	 $11,000
Cover tip (supplied by advertiser) 	 $26,500	 $26,500
Outsert (supplied by advertiser) 	 $26,500	 $26,500

Dr. Dawn L. Hershman Named the 2025 
David A. Karnofsky Memorial Award Recipient
Dr. Hershman was involved in some of the fi rst studies focused on the impact of fi nancial toxicity 
on patient outcomes and largely credits her patients with inspiring her research interests.

D
awn L. Hershman, MD, MS, 
FASCO, of Columbia Uni-
versity Irving Medical Cen-
ter, has been named the 2025 

David A. Karnofsky Memorial Award 
and Lecture recipient for advancing 
the understanding of women’s can-
cers and factors influencing cancer 
outcomes. In an interview with ASCO 
Daily News, Dr. Hershman reflected 
on the meaning of this latest recogni-
tion from ASCO and her fruitful ca-
reer as a cancer investigator.

“Obviously, it is an enormous 
honor to be recognized for such a 
prestigious award,” she said. “Given 
the type of research that I do, this 
represents an acknowledgment that 
we can move science forward by 
answering questions from all differ-
ent angles—that we need to not only 
discover how things work and why 
but also make sure that people have 
access to treatments and complete 
them in an equitable way.”

Dr. Hershman is an American 
Cancer Society Professor of Medicine 
and Epidemiology as well as chief of 
hematology/oncology and deputy 
director of the Herbert Irving Com-
prehensive Cancer Center at Colum-
bia University. She is also a medical 

oncologist at NewYork-Presbyterian 
Columbia University Irving Medical 
Center, where she primarily cares for 
patients with breast cancer. She has 
a long history of leadership, having 
served on many committees at ASCO, 
the National Cancer Institute, and the 
Southwest Oncology Group. In ad-
dition, she is strongly committed to 
mentoring junior faculty, residents, 
and fellows at Columbia University 
Irving Medical Center and beyond.

Drawing Inspiration From 
Patients With Cancer

Dr. Hershman’s research program 
focuses on improving cancer out-
comes by identifying factors associ-
ated with suboptimal cancer therapy, 
with a special emphasis on breast 
cancer. Much of her research has 
been focused on solving the prob-
lems her patients face during treat-
ment. Among other things, she has 
extensively researched the initiation 
and completion of hormone therapy 
for hormone-sensitive breast can-
cer.1 In a series of published papers, 
she has demonstrated that financial 
factors are associated with hormone 
therapy adherence—specifically, that 
higher copayment amounts, individ-

ual net worth, insurance, and brand 
name, as opposed to generic drugs, 
are all independently associated with 
higher rates of early discontinuation 
of hormone therapy.2-4 These were 
some of the first studies focused on 
the impact of financial toxicity on 
patient outcomes. She has also in-
vestigated numerous interventions 
aimed at improving the symptoms 
associated with therapies and evalu-
ated behavioral interventions to im-
prove adherence to treatments.5

Dr. Hershman largely credits her 
patients with inspiring her research 
interests. “I have been very influenced 

ASCO Voices: Inspiring Personal Narratives Will Highlight 
Critical Decisions Faced by Every Oncology Professional 

O
ne is a software engineer 
who used a diagnosis of a 
rare kidney tumor at age 29 
as a springboard to advoca-

cy for rare cancer research. Another 
is a cancer surgeon who feels privi-
leged to glean moving insights into 
patients’ spirituality at the darkest 
moments of their lives.

These are just 2 of the inspir-
ing speakers taking part in ASCO 
Voices, an Education Session at the 
2025 ASCO Annual Meeting, which 
will feature 5 thought-provoking 
personal narratives that aim to in-
spire oncology professionals to con-
front inequities in cancer care and 
recommit to centering the needs and 
choices of every patient they serve. 
The session will be held on May 30.

“The ASCO Voices session em-
bodies this year’s Presidential Theme, 
‘Driving Knowledge to Action: 
Building a Better Future,’ by ampli-
fying the personal narratives that re-

mind us that behind every decision 
we make as oncology professionals, 
there is a patient and a family whose 
voices must be heard,” said Session 
Chair Cardinale B. Smith, MD, PhD, 
FASCO, of the Memorial Sloan Ket-
tering Cancer Center. “While sci-
entific advances drive progress, it is 
the human stories—the lived expe-
riences of patients, caregivers, and 

clinicians—that transform that 
knowledge into meaningful action.”

Navigating Metastatic 
Oncocytoma

Katie Coleman, a software engi-
neer and patient advocate, was diag-
nosed at age 29 with metastatic on-
cocytoma, an extremely rare kidney 
tumor. She authored a memoir and 
cofounded the Chromophobe and 
Oncocytic Tumor Alliance to bring 
together patients, organizations, 
physicians, and researchers focused 
on advancing the understanding, 
research, and treatment of chromo-
phobe renal cell carcinoma and other 
oncocytic tumors.1,2

In her talk, “Too Young for Can-
cer,” Ms. Coleman will share insights 
on how care teams can better support 
young adults navigating a cancer di-
agnosis. “My talk will highlight the 
unique experiences faced by those 
diagnosed with cancer at a young 

age, including examples from my 
own experience balancing treatment, 
a career, family, and survivorship,” 
said Ms. Coleman, who co-hosts 
the Oncology Unscripted Podcast.3

She will also reflect on how patients 
and physicians can work together as 
partners in cancer care to achieve a 
meaningful impact.

Unveiling the Hidden Costs of 
Childhood Cancer

In her talk, “A Rising Tide Lifts 
All Boats: Advancing Equity in the 
Childhood Cancer Journey,” Erica 
Campbell, executive director of the 
Pinky Swear Foundation, will discuss 
the hidden costs of childhood cancer 
and the need for children to have 
equal access to treatment “no mat-
ter what they look like, where they 
live, or what they can afford.” Pinky 
Swear provides financial support for 
housing, food, and transportation to 

See ASCO Voices, Page 3

See Karnofsky Award, Page 4

Your Guide to 
Navigating ASCO25

W
elcome to the 2025 
ASCO Annual Meeting, 
from May 30 to June 3, 
at McCormick Place in 

Chicago, as well as online. Use the 
online Program Guide (meetings.
asco.org) or the ASCO Meetings 
mobile app to plan your experience. 
The Meeting officially begins today 
at 1:00 PM CT.

Registration
In-person registration includes 

the following: 
■ access to all Education Sessions 

and Scientific Sessions, in person 
and online, including livestreams;

■ access to Poster Sessions;
■ on-demand access to session con-

tent (videos and slides), including 
the ability to download posters 
and slides (available 6 to 12 hours 
after the live session);

■ access to online meeting materi-
als via am.asco.org and the ASCO 
Meetings app, including ASCO 
Educational Book, Meeting Ab-
stracts, Annual Meeting Program, 
and ASCO Daily News;

■ access to the Exhibit Hall, includ-
ing the Industry Expert Theater;

■ access to networking opportuni-
ties, including Lounges and Com-
munities of Practice; and

■ Continuing Medical Education 
(CME) credits and Maintenance 
of Certification (MOC) points 
from the American Board of In-
ternal Medicine, American Board 
of Pediatrics, and American 
Board of Surgery. 

Access Annual Meeting 
program information

Plan your schedule and stay up to 
date with the online Annual Meet-
ing program, accessible by web-
site or app, which offers the latest 

See Navigating ASCO25, Page 6

Dr. Cardinale B. Smith
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Dr. Dawn L. Hershman ASCO25 COVERAGE 
AVAILABLE ONLINE
Missed a session? Want 
the news of the day? Scan 
the QR code to access 
all ASCO Daily News
coverage of ASCO25 on 
our website. 
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PRINTASCO ANNUAL MEETING

*� �  �In addition to display rates, there is a premium 
charge for these opportunities.

**� �Saturday and Sunday count as separate editions 
for premium positons

CLOSING DATES

EDITION: Registration
DISTRIBUTION: May 29
SPACE: April 21  MATERIAL: April 27
Cover Tip: PDF submitted for approval by: April 22
Product delivered to printer by: April 27

EDITION: Saturday and Sunday
DISTRIBUTION: May 30 and May 31
SPACE: April 23  MATERIAL: May 1
Cover Tip: PDF submitted for approval by: April 24
Product delivered to printer by: May 1

EDITION: Monday
DISTRIBUTION: June 1
SPACE: 5/12  MATERIAL: 5/19

EDITION: Wrap Up
MAILS: June 24
SPACE: May 20  MATERIAL: May 27
Cover Tip & Outserts: PDF submitted for approval 
by: May 21
Product delivered to printer by: May 27

Advertise three or more prescribing 
information (PI) pages for a single ad for a 
brand and receive a 50% discount on the B&W 
page rate beginning on the third PI page.

Bundle 
discounts 
available!

NEW

PREMIUM POSITION RATES*
POSITION 	 PER EDITION (NET)** 

Cover 2 	 $3,750
Cover 3 	 $2,750
Cover 4 	 $5,750
Center Spread	 $3,000
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ASCO DAILY NEWS DAILY NEWS:  
MECHANICAL SPECIFICATIONS

MECHANICAL SPECIFICATIONS
SIZE 	 DIMENSIONS

Full page 	 10-1/4” x 14”
Junior page 	 7-1/2” x 10”
1/2 page (horizontal) 	 10” x 7”
1/2 page (vertical) 	 5” x 14”
1/4 page (vertical) 	 5” x 7”
Cover tip (supplied by advertiser) 	 10-1/4” x 4-3/4”

Publication trims at 10-7/8” x 15”. Keep live matter 1/2” from trim. No standard 
bleed ads will be accepted. Only gutter bleed spread ads will be accepted. 
Incorrectly sized tips and/or outserts may incur additional costs.

ELECTRONIC AD SUBMISSION
Publication is produced off set and printed direct to plate (DTP). Ads must be 

submitted as a high-resolution PDF with advertiser name and issue date in the 

filename. Send a high-resolution PDF via email or file sharing service to John 

Salesi at John.Salesi@formedics.com.

**COVER TIP/OUTSERT DELIVERY ADDRESS
Mittera Wisconsin 
Attn: Erin Krueger 
555 Beichl Avenue 
Beaver Dam, WI 53916

*Email the number of copies and number of  

pallets shipped and complete tracking information 

including the expected delivery date to John Salesi 

at John.Salesi@formedics.com.

*Quantities of cover tips and outserts to be supplied by 
the advertiser are based on registration numbers and 
will be provided by AMC closer to the meeting date.
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ASCO Daily News eNewsletters deliver news coverage of the ASCO Annual Meeting. 
Each day of the meeting, ASCO editorial staff aggregate select content of important 
presentations and create twice-daily email communications, one sent in the morning, 
the other in the evening. Additional emails will be sent prior to and after the meeting.

Emails will be sent to ASCO members, non-member physicians, and Annual Meeting 
attendees. Advertisers will have exclusive opportunities to increase exposure.

DOMESTIC (U.S.) EMAIL RATES
Approximate sends per newsletter: 25,000

POSITION 	 COST (NET PER SEND)

Top 728x90 pixels 	 $16,500
First 300x250 pixels 	 $15,500 
Second 300x250 pixels 	 $14,500

CLOSING DATES

EDITION	 SPACE	 MATERIAL	 APPROX. SEND DATE

Preview	 4/14	 4/21	 5/7

Education Preview 	 4/21	 4/28	 5/14 

Advance Coverage 	 4/28	 5/5	 5/21

Daily Morning (Fri.-Tue.)	 5/6	 5/13	 5/29 - 6/2

Daily Evening (Fri.-Tue.)	 5/6	 5/13	 5/29 - 6/2

Day 6	 5/6	 5/13	 6/3

Podcast Recap	 6/5	 6/12	 6/30

DOMESTIC (U.S.) EMAIL RATES 
$27,500 net/email

INTERNATIONAL (EX-U.S.) EMAIL RATES 
$7,500 net/email 

CLOSING DATES
SPACE 	 MATERIAL 	 APPROX. SENDS

April 29 	 May 6	 5/22 - 5/28

MECHANICAL SPECIFICATIONS*
728x90 pixels		  50 KB limit
300x250 pixels		  50 KB limit

REQUIRED FILES
Advertisers must provide a JPG, PNG  
or GIF, and a clickthrough URL.  
No third-party tags can be accepted.
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EMAILASCO ANNUAL MEETING

The ASCO Daily News Specialty Advance Coverage eNewsletters preview the content 
in select specialties. The eNewsletters will be sent to all ASCO members in the 
specialty area, non-member physicians in the specialty area and Annual Meeting 
attendees in the specialty area.

Both exclusive opportunities include a 728x90 and two 300x250 spots.

EMAIL APPROX. DISTRIBUTION
EDITION	 DOMESTIC SENDS	 INTERNATIONAL SENDS	

Advance Coverage: Breast Cancer	 6,500	 8,500

Advance Coverage: GI Cancers	 6,000	 8,000

Advance Coverage: GU Cancers	 5,000	 6,500

Advance Coverage: Gynecologic Cancers	 2,500	 4,000

Advance Coverage: Hematologic Malignancies 	 9,000	 5,000

Advance Coverage: Immuno-Oncology	 7,500	 6,000

Advance Coverage: Lung Cancer	 7,000	 7,000

Note that these numbers may increase depending on the number of non-physician 
non-members registered for the meeting.

AD HERE

AD HERE

AD HERE

* �Please note: For text-heavy images or to ensure a higher-quality display, images  
at double the size (1456x180 or 600x500) are also acceptable.  
No quality-centric updates to ad images are permitted after the material deadline.

INTERNATIONAL (EX-U.S.) EMAIL RATES
Approximate sends per newsletter: 33,500

POSITION 	 COST (NET PER SEND)

Exclusive 728x90 and
2-300x250  	

$7,500

MECHANICAL SPECIFICATIONS*
728x90 pixels	 50 KB limit
300x250 pixels	 50 KB limit

REQUIRED FILES
Advertisers must provide a JPG, PNG  
or GIF, and a clickthrough URL.  
No third-party tags can be accepted.

mailto:JCallow%40AMCMediaGroup.com?subject=


EMAIL
VIDEOASCO ANNUAL MEETING

The ASCO Daily News Specialty Wrap-Up emails are created by ASCO during the 
Annual Meeting. ASCO staff will aggregate information from the Annual Meeting 
pertaining to specialties and create emails for specialists in certain fields of oncology. 
Following the Annual Meeting each eNewsletter will be sent to ASCO members in the 
specialty area, non-member physicians in the specialty area, and Annual Meeting 
attendees in the specialty area. Each email will be exclusive to one advertiser. 

Both exclusive opportunities include a 728x90 and two 300x250 spots.

EMAIL APPROX. DISTRIBUTION 
EDITION	 DOMESTIC SENDS	 INTERNATIONAL SENDS

Breast Cancer	 6,500	 8,500 
GI Cancers 	 6,000	 8,000 
GU Cancers	 5,000	 6,500 
Gynecologic Cancers	 2,500	 4,000
Hematologic Malignancies	 9,000	 5,000 
Immuno-Oncology	 7,500	 6,000
Lung Cancer	 7,000	 7,000
Multiple Myeloma	 9,000	 5,000

DOMESTIC (U.S.) EMAIL RATES 
$27,500 net/email

INTERNATIONAL (EX-U.S.) EMAIL RATES 
$7,500 net/email 

CLOSING DATES
SPACE 	 MATERIAL 	 APPROX. SENDS

May 13 	 May 20 	 6/8 - 6/15

MECHANICAL SPECIFICATIONS*
728x90 pixels 		  50 KB limit
300x250 pixels 		  50 KB limit

REQUIRED FILES
Advertisers must provide a JPG,  
PNG or GIF, and a clickthrough URL.  
No third-party tags can be accepted.
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PLENARY SERIES VIDEO INTERVIEWS
As part of the First Look video series, 
ASCO Daily News will be producing 
exclusive video interviews on the 2026 
ASCO Annual Meeting Plenary Session 
abstracts. Videos will be released on June 
1, the day of the presentations. Videos will 
provide expert insight on the highly 
popular Plenary abstracts, including how 
the research might affect the future of 
cancer care.

These exclusive interviews will be 
promoted as a top item in one of the 
2026 ASCO Annual Meeting daily 
newsletters (sent to 58,000+ recipients). 
They will also be featured in the ASCO 
Daily News Annual Meeting wrap up 
issues and prominently shared on ASCO’s 
social media channels. The videos will 
live on YouTube and also as embedded 
videos with transcripts on the Daily News 
website. Sponsor will provide a 15-30 
second audio/video clip that will be 
played at the beginning of each video.

SOV	  COST (NET)

100% 	 $32,500

CLOSING DATES
SPACE	 SCRIPT REVIEW

4/3	 4/10

FINAL FILE	 PUBLISHED

4/28	 5/31

SOV	  COST (NET)

100% 	 $32,500

CLOSING DATES
SPACE	 SCRIPT REVIEW

4/3	 4/10

FINAL FILE	 PUBLISHED

4/28	 5/29-6/2

Click to access videos

TOP SCIENCE OF THE DAY  
VIDEO INTERVIEWS
As part of the First Look video series, ASCO 
Daily News Videos will be covering other top 
science presented at the Annual Meeting. A 
minimum of 3 episodes will be released, each 
featuring an exclusive interview with the 
presenter of a practice-informing abstract, as 
selected by an oncology KOL. Each video will 
be promoted as a top item in one of the 2026 
ASCO Annual Meeting daily newsletters (sent 
to 58,000+ recipients) and prominently 
shared on ASCO’s social media channels.
Sponsor will provide a 15-30 second audio/
video clip that will be played at the beginning 
of each video.

AD HERE

AD HERE

AD HERE

* �Please note: For text-heavy images or 
to ensure a higher-quality display, 
images at double the size (1456x180 or 
600x500) are also acceptable. No 
quality-centric updates to ad images are 
permitted after the material deadline.

mailto:JCallow%40AMCMediaGroup.com?subject=
https://dailynews.ascopubs.org/video


PODCASTASCO ANNUAL MEETING

The ASCO Daily News Podcast will feature coverage of the top abstracts  
and practice-changing science from ASCO’s Annual Meeting. 

Podcasts will be promoted in ASCO Daily News e-newsletters as well as on ASCO’s 
social media channels. The ASCO Daily News Podcast averages approximately 2,300 
downloads per episode. The advertiser will provide a 30-second audio file that will play 
prior to the episode. Advertiser will be noted as the sponsor of this podcast in the 
written transcript. All contracts are sold on exclusive sponsorship model for 120 days. 
Contracts are invoiced in full when the campaign begins. Contracts are non-cancellable. 

REQUIRED AUDIO FILES
If audio file is longer than 30 seconds, please contact your sales rep for additional options.

CLOSING DATES
For contract and material due dates, please contact an AMC Sales Representative.
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Click to access ASCO Daily News Podcast.

Preview

The Annual Meeting Preview Podcast 
will feature coverage of the top abstracts 
and practice-changing science being 
presented at #ASCO26. The preview 
podcast will be released in late May, 
when abstracts are released.

SOV

100%

COST (NET)

$10,000

Published: May 21

Daily

The Annual Meeting Top Takeaways 
series, hosted by Dr. Monty Pal, and 
released at 5:30 PM ET daily during 
#ASCO26, provides conveniently timed, 
curated expert analyses of the day’s key 
science. The daily podcasts for the 2025 
ASCO Annual Meeting were the most 
popular podcasts in ASCO history, as 
measured by 1-week downloads. A 
minimum of 4 episodes will be released.

SOV

100%

COST (NET)

$30,000

Published: May 29 - June 2

Wrap-Up

The Annual Meeting Wrap-Up Podcasts 
will feature in-depth analysis with key 
opinion leaders on how #ASCO26 
science will impact practice. Episodes will 
be released in June. The following topics 
will be covered:

•	 Breast Cancer
•	 GI Cancers
•	 GU Cancers
•	 Hematologic Malignancies
•	 Immuno-Oncology
•	 Lung Cancer

SOV

100%

COST OF EACH (NET)

$10,000

Published: June TBD

mailto:JCallow%40AMCMediaGroup.com?subject=
https://dailynews.ascopubs.org/podcasts


MARKETING EMAILS

REQUIRED FILES
Advertisers must provide a JPG, PNG or 
GIF, and a clickthrough URL.  
No third-party tags can be accepted.

NEW!

All advertising is subject to approval by ASCO. All dates are approximate and subject to change. 

For questions or inquiries, contact Jen Callow at JCallow@AMCMediaGroup.com or 732-580-8884

Our Action Alert email series offers an unparalleled opportunity to connect with 
prospective attendees. This premium series guides them through every critical pre-meeting 
milestone—from the Call for Abstracts (CFA) to Registration and Housing deadlines (RAH).

Best of all, it includes high-impact messages sent directly from the Meeting Chair.

Your brand is integrated with essential, must-read ASCO communications. You don’t just 
reach a wide audience; you connect with them at their moment of highest engagement, 
building unparalleled trust and driving action before the Meeting even begins.

CLOSING DATES
EMAIL	 SPACE	 MATERIAL	 SEND DATE

AM26 CFA Launch	 10/14	 10/21	 11/5
AM26 CFA Deadline Approaching	 12/8	 12/15	 1/16
AM26 CFA Deadline Tonight 	 1/2	 1/9	 1/27 
AM26 Meeting Chair Correspondence	 2/16	 2/23	 3/10 
AM26 RAH Deadline Approaching	 3/25	 4/1	 4/16

DOMESTIC (U.S.) EMAIL RATES
APPROXIMATE SENDS PER NEWSLETTER: 

98,000-107,000
POSITION	 COST (NET PER SEND)

Exclusive 728x90 pixels	 $20,000

REQUIRED FILES
Advertisers must provide a JPG, PNG or GIF, and a clickthrough URL.  
No third-party tags can be accepted.
** One creative and URL to be used for all four send dates.

MECHANICAL SPECIFICATIONS*
728x90 pixels 50 KB limit

Be the first brand every attendee sees. Our Know Before You Go Package (KBYG) emails 
are your direct line to our most engaged audience—in-person attendees.

We deliver these emails containing essential, must-read logistics just days before and 
on the opening morning of the Meeting. This is prime real estate, reaching attendees 
at the exact moment they are planning their on-site experience.

CLOSING DATES
PACKAGE	 SPACE	 MATERIAL**	 SEND DATE

Plan Your Meeting	 4/22	 4/29	 5/14
KBYG In-Person Attendees (Registered Before 5/23/26)	 4/22	 4/29	 5/23
KBYG In-Person Attendees (Registered After 5/23/26)	 4/22	 4/29	 5/27 
Day 1 Logistics and Program Email	 4/22	 4/29	 5/29

DOMESTIC (U.S.) EMAIL RATES
APPROXIMATE SENDS PER NEWSLETTER: 44,000

POSITION	 COST (ALL 4 SENDS)

Exclusive 728x90 pixels	 $60,000

INTERNATIONAL (EX-U.S.) EMAIL RATES
APPROXIMATE SENDS PER NEWSLETTER: 26,000

POSITION	 COST (ALL 4 SENDS)

Exclusive 728x90 pixels	 $30,000

INTERNATIONAL (EX-U.S.) EMAIL RATES
APPROXIMATE SENDS PER NEWSLETTER: 

88,000
POSITION	 COST (NET PER SEND)

Exclusive 728x90 pixels	 $7,500

“YOUR AD HERE”

“YOUR AD HERE”

* �Please note: For text-heavy images or to 
ensure a higher-quality display, images 
at double the size (1456x180 pixels with  
100KB limit) are also acceptable. No 
quality-centric updates to ad images are 
permitted after the material deadline.
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MECHANICAL SPECIFICATIONS*
728x90 pixels 50 KB limit

mailto:JCallow%40AMCMediaGroup.com?subject=


MEETINGS APP
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The ASCO Meetings Mobile App is an essential tool for navigating ASCO’s meetings, and was utilized by over 25,000 unique 
users during the 2025 Annual Meeting.

In the app, attendees can view the program, access their customized agenda, search sessions and presentation details, add 
sessions to a personal calendar, read abstracts, view and save posters, watch livestream and on-demand videos, participate in 
sessions by answering polls and asking questions via eQ&A, and contact other attendees. The app is available for both Apple 
and Android users via the app stores.

Don’t miss this chance to have 100% SOV in this crucial onsite resource. 
Your corporate-branded advertisement will appear:

1.	 In a footer ad on the landing page when users open the app
2.	 In a footer ad on the hamburger menu
3.	 	On an interstitial splash page after users select a meeting name in the app  
4.	 In a footer ad on the “More” menu page where attendees can learn about onsite networking opportunities as well as 

access transportation details and other key attendee services

Landing Page Hamburger Menu Splash Page More Menu

“YOUR AD HERE” “YOUR AD HERE”

“YOUR AD HERE”

“YOUR AD HERE”

ASCO ANNUAL MEETING

RATES:	 RUN OF SERVICE DATES:

ANNUAL MEETING: $100,000	 May 18-June 14

SIZES

320x700 pixels
200x100 pixels
320x500 pixels
320x100 pixels
320x50 pixels

Please note: Ads are static only. No URL clickout.

mailto:JCallow%40AMCMediaGroup.com?subject=


The Annual Meeting Program is an onsite reference for locating sessions and 
presentations. It includes information on sessions, abstract presentations, speakers, 
and locations. Every in-person attendee will have the opportunity to receive the 
printed program.

DISPLAY RATES

POSITION	 4-COLOR (NET)

Dividing tabs (double-sided) 	 $20,000
Cover 2 	 $25,000
Cover 3 	 $20,000
Cover 4 	 $30,000
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Driving Knowledge to Action: 
Building a Better Future
May 30–June 3, 2025
McCormick Place | Chicago, IL & Online

Wi-Fi Network: ASCO25 | No Password Required

meetings.asco.org | #ASCO25

PROGRAM

0_Cov1_AM25.indd   10_Cov1_AM25.indd   1 4/8/25   1:05 PM4/8/25   1:05 PM

The Exhibitor Directory provides important need-to-know information about the exhibit 
hall. This publication will be provided at materials pick up and distributed at the entrances 
to the exhibit hall. Sections will include a detailed listing of companies at the Annual 
Meeting by name, by booth number, and by category. In addition, this essential resource 
will include Expanded Featured Listings and Expert Theater session information. 

DISPLAY RATES
POSITION 	 4-COLOR (NET)

Cover 2	 $25,000
Cover 3 	 $15,000
Cover 4	 $30,000
Cover Tip (supplied by advertiser)	 $35,000

CLOSING DATES

POSITION	 SPACE	 MATERIAL 

Covers	 3/26	 4/2

POSITION	 SPACE	 MATERIAL SUBMITTED FOR APPROVAL	 DELIVERED TO PRINTER

Cover Tip	 4/2	 4/9	 4/16

MECHANICAL SPECIFICATIONS

SIZE	 BLEED	 NON-BLEED

Cover 	 8-3/8” x 11-1/8” 	 7” x 10”

Publication trims at 8-1/8 x 10-7/8”, keep live matter 1/2” from trim.

COVER TIP (SUPPLIED BY ADVERTISER)

•	 Size: 7 1/2” x 5 1/2”

• �Must be flat in nature with little to no variance in thickness across the tip-on.

•	 Single Page: 

• Maximum thickness of no greater than .0625”

• �Paper Stock: Minimum - 70# text and Maximum-12pt

•	 4-Page Double Gate Maximum 4-page Roll fold

• �Paper Stock: Minimum - 60# text

• �Tip-on with inserts must be tabbed/wafer sealed closed at the face  
(right side when looking at cover)

 

EXHIBIT DATES: May 31 – June 2, 2025 
McCormick Place | Chicago, IL
meetings.asco.org | #ASCO25

Exhibitor List & Map (Hall A)

Industry Expert Theater Schedule (Hall A)

Premium Ancillary Educational Events Schedule (Off site)

Exhibitor Directory

COVER TIP
CORPORATE OR 

PRODUCT BRANDED
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PRINT PROGRAM
EXHIBITOR DIRECTORYASCO ANNUAL MEETING

MECHANICAL SPECIFICATIONS

SIZE	 BLEED	 NON-BLEED

Dividing tab 	 8-3/8” x 11-1/8” 	 7” x 10”
Cover 	 8-3/8” x 11-1/8” 	 7” x 10”

Publication trims at 8-1/8 x 10-7/8”, keep live 
matter 1/2” from trim.

DELIVERY ADDRESS FOR COVER TIP:
Mittera WI
555 Beichl Avenue
Beaver Dam, WI  53916
Attn: Erin Krueger

Label boxes with “ASCO Exhibitor Directory”

Email the number of copies and number 
of pallets shipped and completed 
tracking information including the 
expected delivery date to John Salesi at 
John.Salesi@formedics.com

Please note: The same ad will be printed on both sides of the dividing tab.  
A $2,500 switchout fee will be applied if a different ad is used for the backside.

CLOSING DATES

POSITION	 SPACE	 MATERIAL

Dividing Tabs	 3/26	 4/2
Covers	 4/6	 4/13

mailto:JCallow%40AMCMediaGroup.com?subject=
mailto:John.Salesi%40formedics.com?subject=
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SESSIONS AT A GLANCE
WEBSITEASCO ANNUAL MEETING

SESSIONS AT A GLANCE
 

Driving Knowledge to Action:  
Building a Better Future

The Annual Meeting Sessions at a Glance is considered the onsite go-to reference 
for attendees to view what sessions are happening when. From scientific sessions to 
educational and networking events, attendees utilize this piece to plan their meeting 
schedule. Every in-person attendee will have the opportunity to receive the printed 
Sessions at a Glance. The piece also will be saved as a PDF and available online at 
am.asco.org.

DISPLAY RATES
DISTRIBUTION DAYS	 COST (NET)

5/29-6/2		  $45,000

CLOSING DATES
SPACE		   MATERIAL

3/11		  3/18

MECHANICAL SPECIFICATIONS 
SIZE: 1/2 page (horiz.) on Cover 4
DIMENSIONS: No Bleed 7" x 4-7/8"

The ASCO Annual Meeting website (asco.org/annual-meeting) hosts everything attendees 
need to participate in the meeting including information on registration, hotel reservations, and 
exhibits, as well as the meeting program and attendee services (food, transportation, onsite 
networking, etc.). Whether they are attending in person or online, the website will be where 
attendees begin the process of building a personalized agenda and planning for their meeting. 

Advertisements will be displayed on meeting homepage, all meeting logistics pages, 
and program/session listing pages. 

Estimated total number of impressions per advertiser with 10% share of voice for a U.S. 
targeted campaign is 150,000 using all ad positions over the course of a full year (from 
April 1, 2026 - March 31, 2027). Ad campaigns must include all ad sizes to reach 
estimated number of impressions. Impressions are estimates based on historical data 
and may not be delivered equally during the campaign. For internationally targeted 
campaigns, contact your sales representative. Contracts are invoiced in full when the 
campaign begins.

RUN OF SITE (ROS) RATES
SOV: 10%          COST (NET): $65,000

POSITION: 728x90, 320x50, 160x600 pixels

REQUIRED FILES
Advertisers must provide one of the following file formats:  
JPG/GIF with click-through URL, DCM HTML5 file, or third-party tag.

Animated creatives are limited to a maximum of three loops per 45 seconds. 
User-enabled media is allowed. Third-party tags can only collect aggregate  
data (impressions and clicks) and not private user information.

Up to six ad changes are included during the campaign. 
No changes will be accepted between the blackout dates: 5/23-6/7.

AD HERE

*Not exact image; for placement only

BONUS OPPORTUNITY

Target your specific market by having 
your ad show on search results pages/
views when a user’s search matches the 
queries included in your selected topic. 
Commonly searched categories include 
breast, gastrointestinal, genitourinary, 
hematologic malignancies, and lung. Ads 
will not appear on pages with sessions, 
presentations, or abstracts content.

COST: $10,000 per category

Search results vary based on user input 
(search terms, filters, etc.). SOV is not 
guaranteed.

mailto:JCallow%40AMCMediaGroup.com?subject=
http://asco.org/annual-meeting


The Hotel Key Card Sleeves are a 100% exclusive opportunity available for product 
branding or corporate advertising as a booth driver. Key cards and sleeves are 
distributed to approximately 15,000 attendees at 20+ convention hotels. Sleeves are 
double-sided. ASCO will manage key card sleeve production and distribution.

DISPLAY RATES
POSITION 	 4-COLOR (NET)

4-color	 $185,000

CLOSING DATES
SPACE	  MATERIAL

3/24	 3/31

MECHANICAL SPECIFICATIONS
Template provided upon request. Contact sales representative.

The Hotel Room Door Drop takes place on Saturday. ASCO will deliver your brochure, 
invite, and/or visual aid within an Annual Meeting branded door drop bag to 
approximately 15,000 registered attendees of the Annual Meeting at 20+ different hotels. 
This useful bag, made from recycled paper, has proven valuable to physicians who use 
them to collect information while in the exhibit hall. There is a limit of 15 advertisers.

RATES
DISTRIBUTION DAY 	COST (NET)

Saturday (5/30)		  $35,000

CLOSING DATES
SPACE 	 MATERIAL PROOF 	 INSERTS DUE

4/13	 4/20	 4/27 

MECHANICAL SPECIFICATIONS
Inserts must be printed material only. 
Standard inserts are limited to a maxi-
mum of four pages (two pages front and 
back) with max size of 8-1/2” x 11”. 

QUANTITY:

16,000

INSERT DELIVERY ADDRESS
Mittera Illinois 
Attn: Candice Fieldman
5656 McDermott Drive
Berkeley, IL 60163

*Email the number of copies and  

number of pallets shipped and complete 

tracking information including the 

expected delivery date to John Salesi at 

John.Salesi@formedics.com.

7” wide x 3.5” tall 

Corporate or 
Product Brand 

Sticker

Increase brand or corporate visibility affixing your corporate or product brand on the 
outside of the Hotel Room Door Drop Bag. ASCO will place a sticker with the advertiser’s 
logo or custom message on the door drop bag, which will be delivered directly to the 
rooms of approximately 15,000 attendees early Saturday morning. The bag will be made 
from recycled paper. ASCO will handle production of the sticker.

RATES
DISTRIBUTION DAY 	 COST (NET)

Saturday (5/30)		 $70,000

CLOSING DATES
SPACE 	 MATERIAL PROOF 	 PRINT READY PDF

3/26 	 4/2 	 4/9
 

MECHANICAL SPECIFICATIONS
7” wide x 3.5” tall (landscape) custom 
artwork or logo must be supplied as 
4-color.
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ONSITEASCO ANNUAL MEETING

ADVERTISEMENT 
Corporate or 

Product Brand

Front Side

Front Side

mailto:John.Salesi%40formedics.com?subject=
mailto:JCallow%40AMCMediaGroup.com?subject=


Insulated Coffee Cups and Napkins are a 100% exclusive opportunity that are distributed at all 
convention center concession stands (excludes Starbucks). One-side imprint on approximately 
25,000 cups and 100,000 napkins. ASCO reserves the right to place an imprint of ASCO’s 
choice on the side opposite the advertiser’s imprint. ASCO will manage all production.

DISPLAY RATES
DISTRIBUTION 	 1-COLOR (NET)

5/29-6/2	 $140,000

CLOSING DATES
SPACE	  MATERIAL

3/17	 3/24

MECHANICAL SPECIFICATIONS
High-resolution or vector corporate logo. 
Contact sales representative for template.
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ONSITEASCO ANNUAL MEETING

LOGO

LOGO

*Not exact items; for placement only.

Notebooks will be placed in high-visibility locations throughout McCormick Place. 
Your color logo will be displayed on the back cover. Approximately 20,000 notebooks 
will be distributed. This 100% exclusive opportunity is available for product branding 
or corporate advertising as a booth driver. ASCO will manage all production. 

DISPLAY RATES
DISTRIBUTION DAYS	 COST (NET)

5/29-6/2	 $110,000

CLOSING DATES
SPACE	  MATERIAL

4/2	 4/9

MECHANICAL SPECIFICATIONS
Please contact sales representative.

EXHIBIT HALL MAP- COMING SOON!

Front
of

notebook

Your 
corporate 
or product 
branding 

here

mailto:JCallow%40AMCMediaGroup.com?subject=
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OUT-OF-HOMEASCO ANNUAL MEETING

AMC Media Group is the official out-of-
home advertising provider for the 2026 
ASCO Annual Meeting. A variety of 
placements are available at various budget 
levels so that multiple sponsors have the 
opportunity to support ASCO with OOH 
media. Please contact your sales rep for 
additional information including availability 
and costs. Prices and availability are 
subject to change due to demand.
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EMAIL
WEBSITE

PODCAST
ASCO BREAKTHROUGH

A Highly Anticipated Return. A Vibrant New Destination. ASCO Breakthrough will be held in Singapore June 25-27, 2026.  
This isn’t just another meeting; it’s the destination for the latest in oncology research and treatments applicable to the Asia-Pacific 
region. Don’t miss your chance to be part of the conversation and solidify your role as a key player in the future of cancer treatment.

DATES:	 June 25-27, 2026
LOCATION:	 Singapore

EDITION	 SEND DATE

Preview eNewsletter	 6/18

DOMESTIC U.S. EMAIL RATES
Approximate sends per newsletter: 25,000

POSITION 	 COST (NET PER SEND)

Top 728x90 pixels 	 $16,000
First 300x250 pixels 	 $15,000
Second 300x250 pixels	 $14,000

INTERNATIONAL (EX-U.S.) EMAIL RATES
Approximate sends per newsletter: 33,500

POSITION 	 COST (NET PER SEND)

Exclusive 
728x90 and 2-300x250 	 $7,500

CLOSING DATES

SPACE: 5/22
MATERIAL: 6/2

AD HERE

AD HERE

AD HERE

ASCO DAILY NEWS ENEWSLETTER (PREVIEW): MULTIPLE POSITIONS
The ASCO Daily News eNewsletter is sent in advance of the meeting and includes 
valuable ASCO Breakthrough preview content such as interviews with keynote speak-
ers. The email will be sent to ASCO members, non-member physicians, and ASCO 
Breakthrough attendees.

ASCO DAILY NEWS PODCAST
Include up to a 30-second advertisement in the ASCO Daily News Podcast, which will 
produce a special wrap-up episode to be released after 2026 ASCO Breakthrough.

The episode, which will feature expert physicians discussing research presented at the 
meeting, will be promoted in an ASCO Daily eNewsletter as well as on ASCO’s social media 
channels. The ASCO Daily News Podcast averages approximately 2,300 downloads per 
episode. The advertiser will provide a 30-second audio file that will play prior to the episode. 
Advertiser will be noted as the sponsor of this podcast in the written transcript. All contracts 
are sold on exclusive sponsorship model for 120 days. Contracts are invoiced in full when 
the campaign begins. Contracts are non-cancellable.

COST: $10,000

WEBSITE
The ASCO Breakthrough website  
(asco.org/breakthrough) contains all 
information pertinent to ASCO Break-
through, including registration, program, 
and general attendee information. This 
exclusive campaign runs for 6 months, 
from March to August 2026.

POSITIONS		  SOV

728x90, 320x50, 160x600 pixels 	 100%

COST: $12,500

AD HERE

Click to access ASCO Daily News Podcast.

mailto:JCallow%40AMCMediaGroup.com?subject=
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PRINT PROGRAM
ONSITEASCO BREAKTHROUGH

PRINTED PROGRAM: MULTIPLE POSITIONS
The print ASCO Breakthrough Program is a popular onsite reference for information on 
sessions, posters, speakers, and locations and includes the exhibitor directory.

RATES (POSITION 4-COLOR)

Cover 2:	 $11,250
Cover 3:	 $7,500
Cover 4:	 $17,500

MECHANICAL SPECIFICATIONS
 	 DIMENSIONS	 DIMENSIONS 
SIZE	 (BLEED) 	 (NON-BLEED)

Full page 	 8-3/8 x 11-1/8” 	 7 x 10”
1/2 page (horiz.) 	 — 	 7 x 4-7/8”
1/2 page (vert.) 	 — 	 3-3/8 x 10”
Publication trims at 8-1/8 x 10-7/8”, keep live matter 1/2” from trim.

PROGRAM

Co-Hosts

Shining a Light on Advances in 
Cancer Care
August 8–10, 2024
PACIFICO Yokohama North | Yokohama, Japan | Online

WiFi Network: ascobt24
Password: ascobt24
Password is case sensitive

meetings.asco.org | #ASCOBT24

CLOSING DATES
SPACE: 5/11
MATERIAL: 5/18

COFFEE CUPS AND NAPKINS
This 100% exclusive corporate or product 
opportunity is distributed at the food and 
beverage stations in the Exhibits Area. 
One-side imprint on approximately 2,500 
cups and 2,500 napkins. ASCO will 
manage all production.

CLOSING DATES
SPACE: TBD
MATERIAL: TBD 

COST: $15,000

NOTEBOOKS
Notebooks will be placed outside of the General Session room for 
attendees to pick up each day. Your color corporate or product 
logo will be displayed on the back cover of the notebook. Approxi-
mately 1,000 will be distributed. ASCO will manage all production.

CLOSING DATES
SPACE: TBD
MATERIAL: TBD

COST: $20,000

*Not exact items

*Not exact item

Front
of

notebook

Your 
Logo 
Here

OUT OF HOME AND  
HOTEL OPPORTUNITIES 
A variety of placements are 
available inside and outside 
of the meeting location. 
Please contact us for more 
information and availability.

MEETING BAG
Increase your corporate visibility by 
having your logo on the outside of the 
meeting bag distributed onsite at registra-
tion to all attendees. The bag will include 
valuable attendee resources, including 
the printed Program. Only corporate 
branded advertising is accepted for this 
opportunity. ASCO will manage all 
production.

CLOSING DATES
SPACE: TBD
MATERIAL: TBD 

COST: $25,000

MEETING BAG INSERTS
Increase your product or corporate 
visibility by having your information 
included as part of the meeting bag. 
The flyer, invite, and/or visual aid must 
be limited to an A4 size piece of paper. 
The bag will be distributed onsite at 
registration to all attendees.

CLOSING DATES
SPACE: TBD
MATERIAL: TBD 

COST: $10,000

LOGO

LOGO
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The ASCO Meetings Mobile App is an essential tool for navigating ASCO’s meetings.

In the app, attendees can view the program, access their customized agenda, search sessions and presentation details, add 
sessions to a personal calendar, read abstracts, view and save posters, watch livestream and on-demand videos, participate in 
sessions by answering polls and asking questions via eQ&A, and contact other attendees. The app is available for both Apple 
and Android users via the app stores.

Don’t miss this chance to have 100% SOV in this crucial onsite resource. 
Your corporate-branded advertisement will appear:

1.	 In a footer ad on the landing page when users open the app
2.	 In a footer ad on the hamburger menu
3.	 	On an interstitial splash page after users select a meeting name in the app  
4.	 In a footer ad on the “More” menu page where attendees can learn about onsite networking opportunities as well as 

access transportation details and other key attendee services

Landing Page Hamburger Menu Splash Page More Menu

YOUR AD HERE YOUR AD HERE

YOUR AD HERE

YOUR AD HERE

RATES:	 RUN OF SERVICE DATES:

ASCO® BREAKTHROUGH: $10,000	 June 15 - July 3

SIZES

320x700 pixels
200x100 pixels
320x500 pixels
320x100 pixels
320x50 pixels

Please note: Ads are static only. No URL clickout.

Please contact a sales representative for specs and creative deadlines.

MEETINGS APPASCO BREAKTHROUGH

mailto:JCallow%40AMCMediaGroup.com?subject=


PROGRAM
October 10–11, 2025
Marriott Marquis Chicago | Chicago, IL & Online

meetings.asco.org

#ASCOQLTY25

 

Wi-Fi
Network & Password:  

quality25 
Password is case sensitive.

QCS25_Program_2025.indd   1QCS25_Program_2025.indd   1 9/5/25   10:34 AM9/5/25   10:34 AM

The ASCO Quality Care Symposium Program is a popular on-site and online reference 
for all activities related to the Symposium. Organized by day and then chronologically by 
time, the Program offers information on sessions, abstract presentations, speakers, and 
locations. It also includes continuing education information. This print publication will be 
distributed on-site to attendees at registration.

DATES: October 16-17, 2026
LOCATION: Boston, MA

DISPLAY RATES
POSITION 	 4-COLOR (NET)

Cover 2 	 $7,500
Cover 3 	 $5,000
Cover 4 	 $10,000

CLOSING DATES
SPACE 	 MATERIAL

TBD 	 TBD

MECHANICAL SPECIFICATIONS
DIMENSIONS 	 BLEED 	 NON-BLEED

Cover 	 8-3/8” x 11-1/8” 	 7” x 10”

Publication trims at 8-1/8 x 10-7/8”, keep live matter 
1/2” from trim.
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PRINT PROGRAM
WEBSITE • PODCASTASCO QUALITY CARE SYMPOSIUM

The ASCO Daily News Podcast will be producing a special wrap-up episode on quality 
care that will be released after the 2026 Quality Care Symposium. 

The episode, which will feature expert physicians discussing research presented at the 
meeting, will be promoted in an ASCO Daily News e-newsletter as well as on ASCO’s 
social media channels. The ASCO Daily News Podcast averages approximately 2,300 
downloads per episode.

The advertiser will provide a 30-second audio file that will play prior to the episode. 
Advertiser will be noted as the sponsor of this podcast in the written transcript.  For contract 
and material due dates, please contact an AMC Sales Representative.

All contracts are sold on exclusive sponsorship model for 120 days. Contracts are 
invoiced in full when the campaign begins. Contracts are non-cancellable.

REQUIRED AUDIO FILES
Advertisers must provide an MP3 audio file no longer than 30 seconds in length  
with variable bit rate (VBR). Bit rate should be no lower than 96kbps.

COST: $10,000 Per Podcast

Click to access ASCO Daily News Podcast.

The ASCO Quality Care Symposium website (asco.org/quality) hosts everything 
attendees need to participate in the meeting including information on registration and 
hotel reservations as well as the meeting program and attendee services (food, onsite 
networking, etc.). Whether they are attending in person or online, the website will be 
where attendees begin the process of building a personalized agenda and planning for 
their meeting. 

Advertisements will be displayed on meeting homepage, all meeting logistics pages, 
and program/session listing pages. Ads will not appear on pages with sessions, 
presentations, or abstracts content. Limited to 2 advertisers, each campaign running 
for 6 months, beginning August 2026.

RUN OF SITE (ROS) RATES

SOV	 COST (NET/YEAR)

50%	 $7,500

POSITIONS: 728x90, 320x50, 160x600 pixels

REQUIRED FILES
Advertisers must provide one of the following file formats: JPG/GIF with click-through 
URL, DCM HTML5 file, or third-party tag. Third-party tags can only collect aggregate 
data (impressions and clicks) and not private user information. For complete specs, 

*Not exact image; for placement only

AD HERE
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https://dailynews.ascopubs.org/podcasts
http://asco.org/quality


MEETINGS APP

2026 ASCO MEDIA KIT   42
All advertising is subject to approval by ASCO. All dates are approximate and subject to change. 

For questions or inquiries, contact Jen Callow at JCallow@AMCMediaGroup.com or 732-580-8884

The ASCO Meetings Mobile App is an essential tool for navigating ASCO’s meetings. 

In the app, attendees can view the program, access their customized agenda, search sessions and presentation details, add 
sessions to a personal calendar, read abstracts, view and save posters, watch livestream and on-demand videos, participate in 
sessions by answering polls and asking questions via eQ&A, and contact other attendees. The app is available for both Apple 
and Android users via the app stores.

Don’t miss this chance to have 100% SOV in this crucial onsite resource. 
Your corporate-branded advertisement will appear:

1.	 In a footer ad on the landing page when users open the app
2.	 In a footer ad on the hamburger menu
3.	 	On an interstitial splash page after users select a meeting name in the app  
4.	 In a footer ad on the “More” menu page where attendees can learn about onsite networking opportunities as well as 

access transportation details and other key attendee services

Landing Page Hamburger Menu Splash Page More Menu

“YOUR AD HERE” “YOUR AD HERE”

“YOUR AD HERE”

“YOUR AD HERE”

ASCO QUALITY CARE SYMPOSIUM

RATES:	 RUN OF SERVICE DATES:

QUALITY CARE SYMPOSIUM; $10,000	 October 5- 23

SIZES

320x700 pixels
200x100 pixels
320x500 pixels
320x100 pixels
320x50 pixels

Please note: Ads are static only. No URL clickout.

Please contact a sales representative for specs and creative deadlines.
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ASCO ADVERTISING POLICIES

IMPORTANT INFORMATION
•	 All advertising is subject to the Exhibitor Policies including the Advertising Policies  

and the Policies for Exhibitors and Other Organizations at ASCO Meetings. 

•	 AMC Media Group is the exclusive provider for the advertising listed in this Media Kit including 
all out-of-home advertising at all ASCO Meetings and Symposia.

•	 Opportunities not listed in this Media Kit may be available pending advance approval.  
Contact your AMC Media Group representative with additional inquiries.

•	 All dates are approximate and subject to change.

•	 Advertising opportunities are subject to availability at time of reservation.

•	 Out-of-home advertising opportunities require prepayment.

•	 Opportunities may not be exclusive to one company unless specifically noted as such.

•	 All advertising is subject to advance approval by ASCO and no refunds are given for declined 
advertisements.

•	 No contract will be held without a signed insertion order.

•	 ASCO reserves the right to update the Media Kit at any time.

•	 Non-exhibiting companies may participate in the advertising opportunities listed.

•	 Any extra cover tips or outserts provided will be destroyed after mailing, unless otherwise notified.

IMPORTANT INFORMATION REGARDING AD CONTENT 
1. �All ads must adhere to ASCO’s Advertising Policy, ASCO’s Linking Policy, ASCO’s Licensing 

Standards, and the Policies for Exhibitors and Other Organizations at ASCO Meetings 

2. �Common reasons ads are denied 
        a. �Improper use of ASCO’s name or other marks 
          �      i. �See Section C.7 in ASCO’s Advertising Policy for specific details. 

        b. �Company name and/or logo is NOT prominently displayed on the ad 
          �      i. �For product advertisements, company name and/or logo must be  

prominently displayed, in addition to the product name and/or logo. 

        c. �Improper use of ASCO’s content 
          �      i. Review ASCO’s Licensing Standards for specific details.  

MISSED OR INCORRECT ADS 
ASCO is not responsible for incidental or consequential damages for errors in displaying an ad or 
for failure to publish an ad. Should ASCO fail to publish an accepted ad for which an insertion 
order was received, ASCO will adjust the advertiser’s or agency’s account accordingly, and such 
adjustment shall be the advertiser’s sole remedy. 

MATERIAL SPECIFICATIONS 
It is the advertiser’s/agency’s responsibility to provide ads according to the publication’s 
specifications as provided in this document. AMC Media Group, the publisher and printer are not 
responsible for the reproduction of advertisements not provided to the correct specifications. 

DIGITAL ADVERTISING 
Digital ad units are considered sponsorship advertising. The analytics presented in this  
document are based on the prior year and may vary annually. There are no CPM guarantees 
provided due to the nature of target audience access. ASCO and AMC Media Group will not 
credit the advertiser based on data shortfalls from the analytics preferred.

PERSONALLY-IDENTIFIABLE INFORMATION (PII) COLLECTION 
No advertising shall include any pixels, tags, Flash containers or any other type of information 
collection software code (i.e. any such pixel, tag, code or device commonly referred to as a 
“Pixel”), nor place any beacons, cookies or other information collection devices on the browsers 
of users. Specifically, advertiser may not use such Pixel to collect any PII with respect to any 
ASCO user, advertiser will not link any non-PII that it collects to any PII that it may have from any 
other source, and advertiser will not update any existing profile or create any profile in its 
database based on any data collected on any ASCO sites, including the fact that someone is an 
ASCO user or any information derived from the information in the referring URL.

FINANCIAL CONSIDERATIONS  
TERMS AND CONDITIONS

1.  �All signed agreements are binding. No cancellations 
accepted unless FDA directive to suspend existing 
campaign is provided to AMC Media Group. If a 
company purchases an ad placement in advance of 
FDA approval it is at the company’s own risk and they 
will still be responsible for costs associated with the 
signed contract. Costs may be able to be adjusted 
depending on length of campaign. Revisions to Daily 
News print opportunities will not be accepted after 
the space closing date. Payment is due in full upfront 
for any microsite and/or website campaign.

2.  �The advertiser and/or agency (representative),  
if third party is used, shall be jointly and severally 
liable for all monies due.

3.  �No agency commission or cash discounts 
permitted. Rate card prices are NET.

4.  �50% deposit is due upon space reservation  
for all out-of-home advertising opportunities, 
without exception.

5.  �AMC Media Group will be diligent in providing  
the highest quality products and services.  
AMC Media Group will not provide any refunds  
or discounts on advertisements due to issues 
beyond the publisher’s control. 

6.  �All invoices are payable in USD and may be paid via 
check, ACH, credit card, or wire transfer.

7.  �AMC Media Group reserves the right to contact the 
agency/representative’s client and association for 
all outstanding balances if the agency’s account is 
delinquent. 

8.  �AMC Media Group reserves the right to prohibit 
future advertising if an account is past due 90 days.

ADVERTISING & SALES 
Jen Callow
VICE PRESIDENT OF SALES

732-580-8884
JCallow@AMCMediaGroup.com

Erica Wenitsky
DIRECTOR OF SALES

610-864-4530
EWenitsky@AMCMediaGroup.com

Krissy Gutowski
NATIONAL ACCOUNT MANAGER

267-575-0208
KGutowski@AMCMediaGroup.com

PRODUCTION
Mandy Cichanowsky (Digital)
SENIOR DIGITAL AD MANAGER

267-642-0249
Amanda.Cichanowsky@formedics.com

Danial Rizvi (Out of Home)
SALES OPERATIONS MANAGER

732-599-3477
Danial.Rizvi@formedics.com

John Salesi (Print)
ASSOCIATE ART DIRECTOR

917-620-3436
John.Salesi@formedics.com

630 Madison Avenue, 2nd Floor
Manalapan, NJ 07726  |  732-490-5530
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