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Legal

Certain information set forth in this presentation may be “forward-looking information.” Except for statements of historical fact,
information contained herein may constitute forward-looking statements. Forward-looking statements are not guarantees of
future performance and undue reliance should not be placed on them.

Such forward-looking statements necessarily involve known and unknown risks and uncertainties, many of which are and will be
described in Smartsheet’s filings with the US Securities and Exchange Commission, and these risks and uncertainties may cause
actual performance and financial results in future periods to differ materially from any projections of future performance or
results expressed or implied by such forward-looking statements. Although forward-looking statements contained herein are
based upon what Smartsheet management believes are reasonable assumptions, there can be no assurance that
forward-looking statements will prove to be accurate, as actual results and future events could differ materially from those
anticipated in such statements. Smartsheet undertakes no obligation to update forward-looking statements except as required
by law.

This presentation is proprietary to Smartsheet and the content herein is confidential and intended for permitted internal use only.
This content shall not be disclosed to any third party that is not under an obligation of confidentiality to Smartsheet.

Smartsheet is a registered trademark of Smartsheet Inc. The names and logos of actual companies and products used in this
presentation are the trademarks of their respective owners and no endorsement or affiliation is implied by their use.
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Conga’s Smartsheet Journey

From chaos to collaboration

2020-2021 Early 2022 2022-2023 i 2024

DAM
Storing digital assets

Brandfolder Remain in Brandfolder Brandfolder all the way Brandfolder forever

Content

RePOSitory He who shall not be
Content and collateral named

access for Conganeers

Launch of
The Conga Center

The Conga Center with
integrations to

Smartsheet

There has to be a better
way...enter Brandfolder

(a Brandfolder portal!)

Project

Management : : Competitor #2 failing to Smartsheet for our

Getting thinas done Competitor #1 Competitor #2 g marketing project
g g management!
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Content development and approval: challenges
Getting the right content into the hands of the right people

Content is the lifeblood of a marketing organization

e That could be product demos, brochures, instagram ads, customer stories, data sheets, decks,

event materials, or blog posts
e Do we have the content the team needs to be successful? How is it being used?

Are we sharing the right content? Who can access it?

e Didtheright people approve it?
e Arethey accessing the right version of content?

You'll now see:

e Board View
e Smartsheet’s Proofing and Versioning

e  Structured automated approvals
B smartsheet
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https://docs.google.com/file/d/1Hvs8QhDYMoOayMMGQVBNUduOcaUbu3Ws/preview

Content development and approval: outcomes

Get to market faster (and better)

Better assets

e Reviewed and approved within the context of their final environment
o Example: YouTube skippable

e Reviewed and approved within the context of other assets our target audience may also see
o Example: vibrant Instagram story

e Approved by all necessary stakeholders
o Confident use

Faster go to market
e Reduce time from version 1 - final version

e Reduce time spent on inefficient communications
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Content development and approval: outcomes

Ease of use, peace of mind, one stop shop

One place to go, no version control
issues

s The Revenue Company

e The most up-to-date version Born for the top line
of every asset, in one place

e Access for everyone, no
matter your role

Welcome to The Conga Center!

Here, you'll find all the resources and collateral you need for internal and external enablement for our solutions and services. From data sheets and marketing collateral, to first call decks, call scripts, and

discovery questions, this is THE place to find what you need to be successfull Have feedback, questions, or comments on what's here or what's not? Email pmm@conga.com and let us know.

Teams get what they need, fast

Sales Collateral (External Facing) Bl

Enablement Assets (Internal Use) Bl

e Sellers quickly send assets How to use C
that move deals forward the Conga Center

e Bothwhatsinside
Brandfolder and external links
when needed

MARKETING ONLY - Brand & Marke... @

Additional Links

B smartsheet

ENGAGE



Work Management Best Practices

ENGAGE



Work Management: challenges

How did we get here?

Raise your hand if the words “project manager” are in your job title.

What is a project? A set of tasks that must be completed within a specific timeline to achieve a
specific goal.

Now, raise your hand if your job responsibilities include some variation of project management.

Modern project management = work management

You'll now see:

e Timeline view
e Timeline slippage
e Resource and capacity planning
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https://docs.google.com/file/d/1eP8MzkeuPCtrPRBxK04GqkxQfhK4TClg/preview

Work Management: outcomes
Providing Organizational Visibility

File Edit View (® Marketing Key Programs Dashboard 1 7 B 1w00% v m
What have we gained? T —
Confidence and time. —

oar
IE]  Top Demand Gen Priorities Dashboard

Projects At Risk

e Conga's marketing teams rely on
the project management features
within Smartsheet

e We always know what our
upcoming deadlines are, what the
project status is, and who is
involved —

e We free ourselves to focus on -
marketing strategy and creativity

e Organizational visibility is key and

CaZ821 Approvers Grant and Andrew

09ze Reviewss - A - Gran-C.

i
:

i
E

B smartsheet
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Data Aggregation

smartsheet

ENGAGE




Managing data and reporting: challenges

How did we get here?

Let’s talk about building blocks...

e Data sprawl
o Blocks scattered across the entire room
e Data Variations
o Building four different, complete castles that only have one small difference

e Outdated decks
o Destroying your prized castle to only rebuild it again and again.
You'll now see:

e Dashboards to report on information in real-time
e Data Shuttle to enable no-code integration
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https://docs.google.com/file/d/191EvfdQ5sG9elCw5cU-N2GjRA25xEkJV/preview

How Conga plans to use this

Conga Connect event planning
What | have learned to make our

upcoming event planning process even
better

e SRR adaaieaey e Data connection with CVent

e Using speaker dashboards to convey
timelines

e Using forms to gather any needed
accommodations, technical needs,

: ! 111 ] : etc.
Lol ‘ | _ ’ o e Smartsheet will be used as our total
HA i : L\ﬁ ) l - project management system for
= - r il , 15 g™ breakout sessions and speaker
LS Ay b Pe b A - content

B smartsheet

ENGAGE

LT



NeXxt steps...

e Attend the “Creative Solutions to Your Creative Team'’s Biggest Challenges” session on
Tuesday

e Attend the “Power Your Marketing Potential” session on Thursday at 10:30am

e Come hang out with us at the Marketing Creative Management Booth.

Take the survey i smartsheet

. conga
We'd love to hear your thoughts on the session.

Open this session in the mobile app, click “Survey,”
and answer two questions — it's that easy!

Thank you.



Share your experience
at ENGAGE

by participating in the conversation on social media!
Use #SmartsheetENGAGE and tag Smartsheet
in your posts all week long.

@smartsheet

@smartsheetplatform
L]
in

@smartsheet
@smartsheet

J @smartsheet
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Questions
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Demo Screenshots




B% (5) Active Creative Assets - = X +

(1z) pezuobajesun :smels

6s

Video

o@ph-us-enterprise

USEN

itpmo-6
https://youtu.be/SQjQBw4D76w

115s

Video

Video
o@ph-us-enterprise
USEN

itpmo-15-qr

Double Decker B

Board View showing Creative Requests by Status

C @ 23 app.smartsheet.com/sheets/rhP3XWGQwWFvpJJppp3hwF: g: J6QgP12vi iewBy 324192150966148
smartsheet
© Active Creative Assets () Help &feedback
“ C ([PBoard v | § Filter @& Status~ 80v v B 0O 0  ©
Not Started (259)  InProgress (4)  SMAR Approved (2)  Complete (182)
[ye— -
s NSW, Hornsby Station
porcilond Footbridge (OND-0139N),
team.
€3¢0 OOH
Implement
the plan o@ph-au
> AUS EN
\') https://brandfolder.com/s/6rsbxz
15s Make an axgf9ctpdmwngZripp
impact
Video
o@ph-us-enterprise
USEN NSW, Sy Princes Hwy
ftrpmo-15 970 x 250 Double Decker A OOH
https://youtu.be/7UAORPPIaCY
Display OOH o@ph-au
o@ph-us-enterprise o@ph-au AUS EN
US EN ® https://brandfolder.com/s/6rsbxz
s 3 axgf9ctpdmwng7ripp
marketing-align AUS EN
https:/, brandtofdgrcom/slnecmcl https://brandfolder.com/s/3jkxtxk
rgmg2sx4q3xpavig hwfZnxmfwg5xxthsv

NSW, Burwood, 420 Parramatta
Rd (OND-0125E)

OOH

o@ph-au

AUS EN

https://brandfolder.com/s/6rsbxz
axgfSctpdmwngZripR

VIC, Thomastown, Metropolitan
Ring Rd (OVD-0137W)

OOH
o@ph-au

Posted (5)

Showcase

OOH
o@ph-au
AUS EN

https://brandfolder.com/s/nx6zw
mm4xwf5qp9x7bxkfwh

(=)

First Class
le your project
needs.

Business Lounge

OOH
o@ph-au
AUS EN

https://brandfolder.com/s/mm3pt
vsvj6k3fbm84fbs5779

®

m

Not for use

B/ ¥ @0

®
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)

-+ Add lane
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File  Edit Select  Filter

Photoshop 2024

Image Layer Type View Plugins Window Help b Q & Mon23Sep 1

Adobe Photoshop 2024
= I | DU - 3 Share Q @ B~

Blue Flamingo.psd @ 50% (RGB/8) Blue Flamingo.png @ 50% (RGB/8#)

A & - O Avo-select Layer v+ |z £ = =

Smartsheet for Adobe Photoshop  CI HUE

g5 ® B color

- B swatches
< Eco-Friendly Initiatives (5}
[ Gradiens
3 Proof o RowData & Attachments EH Ppatterns
% @ Adjustments
i £ 3
Version 1 & Add Images \f Layers
L &) Channels
pines 4 Create a New Version
Updated by Michael Luuginey un usrzarcuz: T paths

View Comments

Invite people to review

Email (place a comma between additional emails

Subject

iEl
Xl
.
&,
J/,
L.
2
44
o,
'y
%
»,
2.
T
lo
O,
.
Q

Feedback

=
"

Please review version 1 of 'Eco-Friendly
Initiatives' and leave your feedback.

Bo

B

I & Select subject Remove background @

Sign Out
50% 1890 px x 1417 px (300 ppI) )
=== » G ey v 1

Qc@ =0Q@B+e Bx -

.
Y o e
A
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BZ (5) Active Creative Assets - = X + v

< C @ % app.smartsheet.com/sheets/rhP3XWGQWFvpJJppp3hwF34c9wg86Wp89fJ6QgP1?view=grid xg ¥ /S # & =
4. MBFCORP
“ File  Automation Forms Connections Dynamic View [J Active Creative Assets vy m
[ Y =] [ GridView ~ 7 Filter Off ~ Arial ~ 10 ~ B I U S &~ A~ == B ¢ & 0 S £ <% 1 o 00 -~ W
® Level Thumb.. Market/ Campaign - Ad Type Version  Pending Approval From Approved By Changes Required By  Proof Status [EELEIEUGE D
Language Creative Type -
Channel- Size
fe
© T U Camn USEN > TR To0E Oy OrE U COMENT=TEa0eT-30 “DeCMEa by FHazeT é
r . :30s through ad spot)
* 6:0pEas 3 g USEN o QR code i bré&uty -teams-30 5 © Devon Gor Requires Approved by Hazel 0
1305 through ad spot) Changes
<> o® 3 USEN ) QR code (persi braut 15 3 &, AvivPerez S [
s 185 through ad spot)
+ [(VN=K=] 3 USEN ) QR code i br&ut -teams-15 2 ) ai mbfcorp.cc P tami In Review Approved by Hazel (D]
ol 15s through ad spot)
2 US EN = YouTube
8 0] 3 H USEN skippable pre-roll o 9 Tamika Ma Completed Approved by Hazel
:30s @
2=
0] 3 E I USEN 308 skippable pre-roll 4 P Tamika Ma Completed Approved by Hazel
0] 3 L US EN :30s QR skippable pre-roll kutm i br&utm_content=leader-30 5 e Devon Gor Completed Approved by Hazel
code o
[0} 3 K I USEN :30s QR skippable pre-roll kutm, br&utm_content=marketing-teams-30 3 L Aviv Perez Completed Approved by Hazel s
4 code
4
i O 3 EEE USEN i nonskippable pre-roll 5 P Tamika Ma Completed | Approved by Hazel +
0] 3 E I USEN 155 nonskippable pre-roll 2 e Devon Gor Completed Approved by Hazel
Q 3 E I USEN :15s QR i pre-roll kutm bréut il 15 3 “' Aviv Perez Completed Approved by Hazel
oy code
0] 3 US EN :16s QR i pre-roll kutm bréuts 15 4 F Tamika Ma Completed Approved by Hazel
code
18 2 USEN - Instagram
9 [ ] £ Avi
Py (V=] 3 USEN 1080x1080 in-feed < Aviv Perez Approved by Hazel
-
o® g K I e 1080x1080 in-feed COUNT: 37 SUM: 42
1
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Proof Info Columns tracked in a sheet E N GAG E



.
BZ (5) Active Creative Assets - = X+

€ 5> C @A % app / hp QwFvpJ. 16QgP1? grid ¥ B8/ #0030 ®

Legal Approval

When Proof Status v changes to:

Completed

+ Specify another change

© Run workflow: When triggered

¥ Conditions (1) H ¥ Conditions (1) £ Y Otherwise

Where Market/ Language * isoneof ~

Where Market/ Language * isoneof ~

&
USEN AUS EN

+ Add another condition

+ Add another condition

] ]
1 I

@ Request an approval @ Request an approval

+2 Send to specific people ~ =4 Send to specific people

Jose Price Hazel Christensen

Of Save responsein: Legal Approval * 04 Save responsein: Legal Approval *

B smartsheet

Approval Workflow driven by proof completion E N GAG E
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BZ (5) Active Creative Assets - = X +

C M %5 app

hP3XWGQWFVpJ. 16

Legal Approval

USEN

+ Add another condition

&
!

4 Request an approval

=1 Send to specific people *

Jose Price
Of Save responsein: Legal Approval *

& Send from Smartsheet Automation

Legal request for {{Creative Name}}

Hi Jose, A request for your approval has been
made. Please review within the 2 day SLA period.
Thanks

Includes attachments, 6 fields

[
[

1f Approved
|

Multi-step approval based on conditional path

AUS EN

+ Add another condition

@
!

& Request an approval

=4 Send to specific people ~

Hazel Christensen &

ﬂﬂ Save response in:  Legal Approval *

[ Send from Smartsheet Automation

Legal request for {{Creative Name}}

Hi Hazel, A request for your approval has been
made. Please review within the 2 day SLA period.
Thanks

Includes attachments, 7 fields

l
W appeoved

* B % S #

&
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B (5) Campaign Roadmap - Sm X +

C @ 25 app.smartsheet.com/sheets/cWrcjwprMG7CQvCQcqxFfgCmjH2XpgfhxGRxpgc1?timelineGroupBy=3002040197428&view=timeline

smartsheet
() Campaign Roadmap () Help & feedback
< Timeline v | Filter & Camp:ignType -
Saved filters v + Add afilter

2024
) Sep

Brand Awareness
Venetian Vibes

Q@ BMonthsy @ 4 B O 0 @

ad

Vertical Ascent

Reach New Heights

Convertible Escapade

Product Launch

Video Marketing

Hilitop Serenity

Beach Bliss

Mountain Serenity

Winter Wonderland

Trail Blazers

Desert Dreams

Sunset Romance

Pristine Solitude

Luxe Wanderlust Campaign

Musical Moments

Timeline View showing Campaigns by Campaign Type

2025
Jan

Feb

B/ # @O0

@
s

No filters applied A

Apr

Me
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@ (5) Campaign Roadmap - S X = v

& X A 23 app.smartsheet.com/sheets/cWrcjwprMG7CQvCQcaxFfgCmjH2XpgfhxGRxpqgc1?timelineGroupBy=3002040197430&view=timeline b+ e ¥ /7 # ) s
smartsheet

() Campaign Roadmap () Help &feedback m

) < Timeline v~ P Filter Ownery  Q @ [ Monthsy @  |4v B O © @
Saved filters ~ + Add afilter No filters applied A
2024 2025
b Sep Oct Nov Dec Jan Feb Mar Apr Mz

AP, Aviv Perez

BJ' Brooklyn Jansen
[Vanetian Vibes @ ]

66 Guadalupe Garcia
Convertible Escapade

Reach New Heights

Beach Bliss

us Harley Sterling

. Bruce Ferguson

Harry Riggs
Vertical Ascent

HC Hazel Christensen
Mountain Serenity

PE Paul Finley
Hilltop Serenity

B4 smartsheet

Timeline View showing Campaigns by Owner E N GAG E



B% (5) Campaign Dashboard - Vi x  + 2

& » C @ % app.smartsheet. /2HMPVGjpQrHMHWCX p9CcVIpWRPp2XWVHCR31 bxd B 3 7 # o} ®
SONATA
File Edit View (® Campaign Dashboard - Venetian Vibes 1y Z B 1w0% v m

QUICK LINKS
- :
LIBRARY PLAN DASHBOAI WORK
Venetian Vibes e D —
CAMPAIGN DASHBOARD E: LD)?:[ Dnu D

o— [—]

SUMMARY
T T
3M0062 In Progress ad = =
@ ¢ Complete @ Budget @ 'nProgress
@ ° Remaining @ Remaining @ NotStarted
Lices R e
Brand Awareness 28% 113d /]
MILESTONES
[ B Y Rike Sep15 Sep22 sep?
i i $242,500 27/08/24 Erimaty Sishis Start Finish  Complete Flagged [S M TWTFSSMTWTFSSMTW
Campaign Toolkit Launched. ’ 01 | Kick-off Completed  17/09/24 17/10/24 100%
Planning to begin imminently. Budget Start Date 02 | Testing & Audience Completed  18/10/24 15/11/24 100%
03 | Develop: Integrated 18/11/24 24/12/24 13%
$158,000 20/02/25 ChaAiel Chrosai Completed
Spend to Date End Date 05 | Pre Launch Audits Not Started  18/11/24 30/12/24 0%
04 | Sent To Print NotStarted 25/12/24  25/12/24 0% 0
06 | Launch NotStarted 31/12/24 01/01/25 0%
08 | Measure InProgress 19/02/25 20/02/25 25%
Promote New Products or Services Melissa Brundige, Michael 09 | Assets Not Started 0% 0
Loughrey, Paul Finley

KEY

TASKS FLAGGED AT-RISK PAST DUE TASKS & UPCOMING TASKS (<7DAYS)

B smartsheet
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B% (5) Campaign Project Plan -

x [

C @ %5 app.smartsheet. 177GJ7X4VvXcVppQg4ccHQB6r2GHpVWPMC2rVj12vi xd B /S # o} ®
SONATA
File Automation Forms Connections Dynamic View D Campaign Project Plan - Venetian Vibes w m
a2 9 2 GanttView v 57 Filter Off » Tahoma ~ 9 -~ B I U S &~ A- . e P B ¢ () = 0 Q @ S Baselines & & 7
AtRisk Health Status Task t Finish Duration Pre.. % Allocation % Remaining  Baseline Sep Oct N L,__!
. ® 4 i:’" | Sep8 Sep15 Sep22 Sep29 Oct6 Oct13 Oct20 Oct27 Nov3 No\;‘\
5 - Campaign Dashboard &
= Campaign Media Plan _
a & InProgress - m— = =
5} - Completed = 01 | Kick-off 19/24 17/10/24 23d 100%
(2] v Eompiete Campaign Approval 24 26/09/24 8d 100% 0% 17/09/24. 100% @
0D: wEaR = Eomplete Kick Off Meeting 24 10/10/24 10d 29 100% 0% 27/09/24.
3 2 Eomplete Resourcing Plan 324 17/10/24 5d 30 100% 0% 11/10/24 100% Q
- Complete Execution Plan Completed 324 17/10/24 0% 17/10/24 100% "
5} = Completed + 02 | Testing & Audience 10/24 15/11/24 — =
@ - Completed + 03 | Develop: Integrated Channel Campaii1/24 24/12/24 ®
= Not Started 04 | Sent To Print 2/24 25/12/24 1d 56 100% 25/12/24
8 - Not Started + 05 | Pre Launch Audits \1/24 30/12/24 31d 33 @
- Not Started + 06 | Launch 12/24 01/01/25 2d 58
4 InProgress  + 07| Track 1/25 18/02/25 3ad 82 o2
A In Progress + 08 | Measure 12/25 20/02/25 2d 83
9 ¥ Not Started - 09 | Assets 100% [
9 v Not Started Internal Comms: Employee Email Signature 100%
- Not Started Facebook Header 100% &
b« Not Started LinkedIn Banner 100%
v Not Started New logos for site 100% +
: Not Started Presentation Template 100%
¢ v Not Started Banner for Event Microsite 100%

Project plan showing Finish-to-Start (FS) dependency
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C A =

B% (5) Campaign Project Plan -

app.smartsheet.

x

o

1770qJ7X4VvxcVppQg4

HQ86r2GHpvwPmC2rVj12view=gantt

B/ # @0

)
&

Automation Forms Connections Dynamic View D Campaign Project Plan - Venetian Vibes w m
2 9 2 GanttView ~ 57 Filter Off ~ Tahoma ~ 9 -~ B I U S5 &~ A- - e P B ¢ ® 0 Q @ 2 Baselines @ 7
AtRisk Health Status Task t Finish Duration Pre.. % Allocation % Remaining  Baseline Sep Oct ' L,__!
- © £ i:’” 1 Sep8 Sep15 Sep22 Sep29 Oct6 Oct13 Oct20 Oct27 Nov3 No\)/(‘l
: - Campaign Dashboard &
5 - Campaign Media Plan _
(5] - In Progress - =
8 (5] - Completed = 01 | Kick-off 19/24 17/10/24 23d 7. 100%
29 Q v Compiete Campaign Approval 324 25/09/24 8d 30SF 100% 0% 17/09/24 100% (6!
2} s Eomplete Kick Off Meeting 324 09/10/24 100% 0% 27/09/24 T I Im 100%
3 = Eomplete Resourcing Plan 324 16/10/24 5d 325F 100% 0% 11/10/24 100% Q
R2:waaQ 2 Eomplete Execution Plan Completed 324 17/10/24 0 0% 17/10/24 ;_’cua% i
(5] = Completed + 02 | Testing & Audience 10/24 14/11/24 21d &
(5] = Completed + 03 | Develop: Integrated Channel Campaill/24 23/12/24 27d 33 @
= Not Started 04 | Sent To Print 2/24 24/12/24 1d 56 100% 25/12/24
- Not Started + 05 | Pre Launch Audits 11/24 27/12/24 31d 33 @
- Not Started + 06 | Launch 12/24 31/12/24 2d 58
a In Progress + 07 | Track 11/25 17/02/25 34d 82 o2
a In Progress + 08 | Measure 12/25 19/02/25 2d 83
9 ¥ Not Started - 09 | Assets 100% [
9 v Not Started Internal Comms: Employee Email Signature 100%
9 b Not Started Facebook Header 100% &
- Not Started LinkedIn Banner 100%
4 v Not Started New logos for site 100% §*
¥ Not Started Presentation Template 100%
6 ¥ Not Started Banner for Event Microsite 100%

Project plan showing Start-to-Finish (SF) dependency
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B% (5) Campaign Project Plan- " x  +

<« G @ % app.smartsheet 177qJ7X4VvXcVppQgA4ccHQ86r2GHpVWPMC2rVj12view=gantt Y ¥ 7 # 0@

SONATA

File  Automation Forms Connections Dynamic View [ Campaign Project Plan - Venetian Vibes ¢ m
[=] % GanttView ~ 57 Filter Off ~ Arial ~ 10 -~ B I U S5 &~ A~ - L P B ¢ [} & 0 Q @ S Baselines & & 7
AtRisk Health Status Task iration Pre.. % Allocation % Remaining Baseline Baseline Variance ... Sep D
Start  Finish 1 seps sepis sep Resource .
£ £ 2 2 z ) X Management N0 X
: - Campaign Dashboard hag n @
N sraenniide Campaign Project Plan - Ven... =
a 4 InProgress - Marketing (wr]
28 @ - Completed - 01 | Kick-off 23d ]
— 24/08/27 B
2 (2] - Eompiete Campaign Approval 8d 30SF 100% 0% 17/09/24  26/09/24 -15d
0 o} - Comprete Kick Off Meeting 10d 31SF 100% 0% 27/09/24 | 10/10/24 -15d
31 - Eomplete Resourcing Plan 5d 325F 100% 0% 11/10/24  17/10/24 -15d Updated less than a minute ago by Michael Loughrey. Q
View Activity
= ECompiete Execution Plan Completed 0 0% 1711024  17/10/24 -15d RSV
(5} = Completed + 02 | Testing & Audience 21d
Tamika Marshall
- Compl + : i 27d 33
@ ripletad 03){Develop: Xntngratad channel Cemysal e Project Management, Project Manager @
= Not Started 04 | Sent To Print d 56 100% 25/12/24  25/12/24 -15d
- Not Started + 05 | Pre Launch Audits 31d 33 10 @
5 Not Started + 06 | Launch 2d 58
a In Progress + 07 | Track 34d 82 @] Kai senjima o=
a In Progress + 08 | Measure 2d 83 %  Design, Designer
90 v Not Started - 09 | Assets 100% )
9 v Not Started Internal Comms: Employee Email Signature 100% ]
9 = Not Started Facebook Header 100% ﬁd
9 » Not Started LinkedIn Banner 100% Brooklyn Jansen
g Creative Services, Copywriter +
94 v Not Started New logos for site 100% g 4
¥ Not Started Presentation Template 100% 3
v Not Started Banner for Event Microsite 100%
===

B4 smartsheet
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B% (5) Campaign ProjectPlan- ' x  +

€ > C M 23 app.smai

4 Back to Project Campaign Project Plan - Venetian Vibes
Workload Schedule view only
9 ¢c owm ——o 1

23 —29 Sept
Collapse All Week 39

& Brooklyn Jansen ~

Ad-hoc Creative Requests ~ 0% for 37 work days

h77qJ7X4v

Arbor Assets: Administration - Echo 50% for 110 work days

'PPQYAccHQB6r2GHpVWPmMC2rVj1?view=gantt

30 Sept— 6 Oct 7 —13Oct 14 — 20 Oct 21—27Oct 28 Oct — 3 Nov
Week 40 Week 41 Week 42 Week 43 Week 44

Available:

Available: 50% for 6 work days Arbor Assets: Delivery - Echo 20% for 38 work days

509 Quarterly Maintenance - Admin 50% for 12 work days Available: 30%
Kai Senjima ~ f 50
A New Initiative: Production - Echo 25% for 31 work days Available:
Available: 50% for 29 work days
Michael ~
Loughrey Available: 100% for 11 work days Arbor Assets - Echo 50% Available: 100%
Available:

Tamika Marshall ~

Workload Schedule

100 Arbor Assets - Echo 100% 100

General Admin : November - Pavilion 75% for 20 work days Available: 100%

Arbor Assets - Echo 100%

Available:

Arbor Assets - Echo 50%

¥ B % /S #

g9 ®

n-=171
Week 41

Available: 80% for 24 work da;
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Event Registration - Smartsh X Data Shuttle x | +

C M 23 app.smartsheet.eu/dashboards/xp7J3Vhfh2VhxcQQ4P7wrfCw7FwgQfWhMvwP2FR1

4” MBFCORP

File Edit View

Y s # Q0 LB

(® Event Registration Yy

Conference Metrics 09/16/24
Last Updated
0, . . .
$156,400.00 252 36% 125 University Metrics
Total Revenue Customer/Partner Percent to Sellout Days Left to
Registered
0 2
Total Certs Precon Total
448 47 3 299
. 0 0 0
Core Cert Admin Cert Intro to CWM
204 14 18 N
Number of Number of Number of 0 0 2
Domains Countries Industries PM Cert Control Center Control Center
Attending Represented Represented Lead Cert Training
Sales Trend

oo

Industry Represented

B%T%,

ENGAGE Registration Dashboard

User Level Number from Each Country

6% a0z

An Advanced User
. A Beginning User

An Intermediate User
16% .
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Event Registration - Smartsh X Data Shuttle x | + v

<« G @ % app.smartsheet.eu/dashboards/xp7J3Vhfh2VhxcQQ4P7wrfCW7FwWgQfWhMywP2FR1 g ¥ /2 # 0 &L ®
4 MBFCORP
a File Edit View (® Event Registration ¢ A S @& Cancel m
Attending Represented Represented Lead Cert Iraining
e Dashboard themey, X
Sales Trend
® +
20 Themes 8
© 15 =
* P Cc: C. O
. = =
o<
0 Standard Classic Rainbow
b,‘:)
- AN
BN SUYRRRRY SSSEEREREES PRI 9 E =
= £ H
Sunny surf Retro Pastel
Industry Represented User Level Number from Each Country
An Advanced User n
@ A Beginning User
. Aniintearodaoliser Starry night Deep space Forest
Background color
HFFFFFF Change
Widget background color
#HFFFFFF Change
Retail @) Life Sciences @) Telecommunications
@ Media and Production Nonprofit Consumer Goods
= i gl Lok “ 0] Spain @) United Kingdom @) Greece @) Switzerland () Italy
@ ® " @ i : Canada () South Africa () United States () Germany
(-] Healthcare . Finance . Professional Services . Poland . Swsda Finland Norway . lidaind
‘ Energy and Utilities Environmental Other
*
-
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P Attendee List (Anonymised) x [ Data Shuttle x

A

C [ =3 martsheet. '311adcd3-e8d9-4a04-93cc-e83784e26184

Data Shuttle O Myworkflows ¥

< Dashboard / Edit workflow / ENGAGE Registrations

@ source

@® Target

@ Filters

@® Mapping

@® Run options

@® Expressions

@ Sharing settings

@® Name workflow

Cancel

Data Shuttle - Source selector

Select your source file

Log in to your storage service and select your source file.

Source Location

Smartsheet Attachment

Smartsheet Attachment

OneDrive & Sharepoint
GoogleDrive

Box

Most recent

This file has column headers

First row Tab Number

*

o7 # @0
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P4 Attendee List (Anonymised) X Data Shuttle x + v

G @ % datashuttle.smartsheet.eu/workflow/311adcd3-e8d9-4a04-93cc-e83784e26184 & % I N O & @

Data Shuttle 2 My workflows ¥ ® «

< Dashboard / Edit workflow / ENGAGE Registrations

® Ssource Select your target sheet

For update dropdowns workflows, select a sheet that you have admin or higher access to. For all other workflows, select a sheet
that you have editor or higher access to.

@ Target
Select target
@ Filters
Sheet v
@ Mapping
Attendee List (Anonymised) v

@ Run options Workflow action

(O Replace all Target sheet rows with the data from the input file
@ Expressions
o Merge data into the target based on a key column value

@ Sharing settings O Update the dropdown choices for the selected columns

Row options

Qi Nameiworkfiow Add rows to the sheet as they are added to the source file
Update rows as they change in the source file

Delete rows that no longer match the filter criteria

Cancel

B smartsheet
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Attendee List (Anonymised) X Data Shuttle x

-5

C M 23 datashuttle.smartsheet.eu/workflow/311adcd3-e8d9-4a04-93cc-e83784e26184 I % 15 /7 % 3 J ‘Ig',

Data Shuttle S Myworkfiows ¥

< Dashboard / Edit workflow / ENGAGE Registrations

® Source

@® Target

@ Filters

@ Mapping

@ Run options

@ Expressions
@ Sharing settings

@® Name workflow

Cancel

Data Shuttle - Applying Filters

Filter your data
Create multiple criteria to filter data as it populates the target file. You can set logic and order of operations using the "Filter logic"
field.
Filter logic
9
1 Country v is not blank v o]

+ Ac Company
Industry
Domain &
Date Registered

Amount Paid
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P4 Attendee List (Anonymised)

C A =

X Data Shuttle x ek

martsheet.eu/ '311adcd3-e8d9-4a04-93cc-e83784e26184

Data Shuttle

L, My workflows v

< Dashboard / Edit workflow / ENGAGE Registrations

® Source

® Target

@ Filters

@ Mapping

@ Run options

@ Expressions

@ Sharing settings

@® Name workflow

Cancel

Map fields to columns

Select your Unique Identifier Column. Target fields have been suggested based on your source file columns. You can also add new
fields to your target, rename fields in your sheet, and manually specify the format of your source data for additional accuracy.

Field values are set to "Auto” detect the column type.

[]]] Change the column type if you are experiencing incorrectly formatted fields.

Unique Identifier Column

email v
Source field O Columntype m Sheet Column

Full Name v Auto v b Full Name

email > Auto v =¥ email

Country v Auto v Ly Country

User Level v Autc v - User Level

Title v Auto v =¥ Title

Company v Auto v —  Company

Industry v Auto b4 e 4 Industry

4 Addanew column

Data Shuttle - Map source columns to target columns

(=]

Y

o7 # @0

Back
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¢ A = martsheet.eu/ 311adcd3-e8d9-4a04-93cc-e83784e26184 X B & 72 # 0 & ®

Data Shuttle A My workflows ¥ ® «

< Dashboard / Edit workflow / ENGAGE Registrations

@® Source Set yourrun optlons
Choose whether to run your workflow manually or on a set schedule. To run your workflow manually, proceed to the next step.
@® Target
Run on attachment
@ Filters
Run on schedule
® Mapping Days of the week

@ Runoptions

Start time (UTC) Execute every End time (UTC)

@ Expressions
12:00AM v do not repeat v v

@ Sharing settings
do not repeat
Delete 4 Add another schedule

@® Name workflow 15 minutes
30 minutes

1hour

2 hours

Cancel Back m

B smartsheet
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o

Attendee List (Anonymised) X [ Data Shuttie x +
€ > C @ % datashuttle.smartsheet.eu
Data Shuttle 2 Myworkflows v
3 Archivi
Al Upload Offload
O Workflow name T Source Action Target Lastrun Workfl
O ENGAGE Registrations Attendee List (Anonymised) Update, Add & Delete  Attendee List (Anonymised) @ 23 sep 2024 10:31 Upl

Data Shuttle - Workflow History

(=7

* BSOS / #@ 3 & B

o Completed

D

tion

Rows updated

Rows added

Rows deleted

Rows filtered

Rows unaffected
Dropdown choices updated

Completed

Duration

Rows updated
Rows added
Rows deleted
Rows filtered
Rows unaffected

Dropdown choices updated

Completed

Duration

Rows updated

Rows added

Rows deleted

Rows filtered

Rows unaffected
Dropdown choices updated

¥y © x

ENGAGE Registrations

2minutesago A

less than a minute

oo oo

748

3minutesago A

less than a minute
17

106

o

o

625

)

3daysago ~

less than a minute
0
9 X
0
0
748
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