


100% invested
in customer success



OUR BRAND

FOUNDERS
Å Proven Winners®is an international team of experts in horticultural 

plant and brand development.

Å The brand was founded in North America in 1992 to introduce 

truly new and innovative annual plants.

Å Founding members collaborate through a global network of elite 

plant breeders and licensees, supplying high-quality plant material 

and innovative genetics.

Å Today, Proven Winners is supported by a carefully selected 

network of licensee partners across North America, offering 

top-quality plants across annual, perennial, shrub, caladium, calla, 

bulb, and houseplant categories.

Tom and Sharon Smith
Four Star Greenhouse, Carleton, MI

Jeff and Henry Huntington
Pleasant View Garden, Loudon, NH



OUR BRAND: Network



OUR BRAND

TRIALED
Å Annual plants are evaluated for a minimum of two years in the 

Proven Winners®trial program.

Å Performance is assessed from both a grower and consumer 

perspective to ensure real-world success.

Å Trials are conducted across multiple climates and regions, including 

Florida, New Hampshire, Michigan, and Texas, with additional 

international trials in Europe and Japan.

Å Plants must outperform existing options in all trial locations to advance.

Å Fewer than 3% of plants evaluated successfully complete the process 

and move forward as new Proven Winners introductions.



OUR BRAND

TESTED
Å The Proven Winners®team is made up of international horticultural 

experts, each contributing specialized expertise to the growing program.

Å Plants originate from a global network of elite breeders across 

North America, South Africa, Germany, the Netherlands, Japan, Australia, 

Great Britain, and beyond.

Å Every Proven Winners commercial plant begins in a laboratory, where 

it is screened to ensure it is free of viral contaminants and plant diseases.

Å This commitment to quality at the earliest stages ensures reliable 

performance for growers and success for home gardeners.

Å No other plant brand applies a more extensive or rigorous testing and 

selection process before introduction.



OUR BRAND

PROVEN
Å Industry trials are the standard for evaluating plant performance 

across regions and validating new introductions.

Å Proven Winners®participates in both university field trials and public 

garden trials, supplying plant material for independent evaluation.

Å Top-performing varieties frequently earn awards and distinctions, 

providing credible third-party validation of performance.

Å In 2025 alone, Proven Winners received 555 awards in independent trials, 

with consistent praise for flower power, heat tolerance, and refined 

growth habits.

Å Over the past 30 years, Proven Winners plants have earned 12,000+ awards, 

demonstrating a proven, repeatable introduction process.



OUR BRAND

INVESTMENT
Decades of Driving Retail Sales
Å Proven Winners®is committed to driving consumer traffic to garden 

centers and converting interest into in-store sales.

Å The brand engages consumers daily through multi-channel marketing 

campaigns, generating billions of impressions each year.

Å Marketing efforts are year-round, with the greatest investment aligned 

to peak selling seasons to maximize sell-through when store traffic 

is highest.

Å These sustained investments support strong retail performance, 

increased brand recognition, and higher consumer demand across 

all channels.



Retail insights and data from 2025



HOW CONSUMERS SHOP

Survey Method:

Å7,500 consumers

ÅPurchased plants in last 2 years

ÅLate OctoberςEarly November



IGCs and Other
51.6%

Mainly IGCs
26.5%

Mainly big-
box stores

11.9%

Other
9.9%

Where do you shop for garden items?

51.6% ςA mix of IGCs and others

26.5% ςMainly IGCs

11.9% ςMainly big-box stores

9.9% ςOther

HOW CONSUMERS SHOP



HOW CONSUMERS SHOP

What is most important in your 
shopping experience?

1. Quality of plants & products

2. Selection

3. Price

4. Customer service

5. Education

6. Atmosphere



Key Takeaway:

Plant quality and selection are the two most important 
factors for consumers who shop at both big-box stores 
and at IGCs.

HOW CONSUMERS SHOP



Why do you shop at independent garden centers?

HOW CONSUMERS SHOP



Why do you shop at independent garden centers?

HOW CONSUMERS SHOP



90%

10%

2022-2025 New Variety Sales

90% of new Proven Winners®

varieties ranked better in sales on 
provenwinners.comthan in liner sales

HOW CONSUMERS SHOP



What does this mean? Consumers will seek out ways to buy 

new variety introductions.

Supertunia®Blue Tiara
Petunia

Year Introduced: 2025

Online sales rank: 7th
Liner sales rank: 37th

Aromagica®Purple 
Heliotropium

Year Introduced: 2025

Online sales rank: 63rd
Liner sales rank: 251st

Supertunia®Saffron Finch
Petunia

Year Introduced: 2024

Online sales rank: 10th
Liner sales rank: 32nd

HOW CONSUMERS SHOP



Key Takeaways:

Consumers are on the lookout for 

new and exciting Proven Winners®

varieties to add to their gardens. 

LŦ ǘƘŜȅ ŎŀƴΩǘ ŦƛƴŘ ǘƘŜƳ ƛƴ ǎǘƻǊŜǎΣ 

ǘƘŜȅΩƭƭ ƭƻƻƪ ŦƻǊ ŀƭǘŜǊƴŀǘƛǾŜǎΦ

tǊƻǾŜƴ ²ƛƴƴŜǊǎΩ ǘǊƛŀƭƛƴƎ ŀƴŘ ǘŜǎǘƛƴƎ 

give you and your customers 

confidence in growing and selling 

new varieties in the first season.

HOW CONSUMERS SHOP



2026ς2027

New



SUPERBELLS®

Double Mardi Gras
Calibrachoa
Ψ²L/!a!w5нтΩ ¦{tt!C CanPBRAF



²I!¢Ω{ b9²Κ 
Superbells®continue to thrill with breakthrough new varieties like Superbells 

Double Mardi Gras Calibrachoa. Satisfying consumer demand for 

bicolor/multicolor flowers, this double-flowered cultivar bears a 

never-before-seen pattern. Lavender purple flowers are covered in fun 

ǎǇƭŀǎƘŜǎ ƻŦ ȅŜƭƭƻǿ ŀƴŘ ǿƘƛǘŜΣ ōǳǘ ŘƻƴΩǘ ƭŜǘ ƛǘǎ ƴƻǾŜƭ ƭƻƻƪ Ŧƻƻƭ ȅƻǳΦ ¢Ƙƛǎ ŜŀǊƭȅΣ 

facultative long day variety is a true workhorseτincredibly floriferous and 

long-blooming, flowering non-stop from spring to frost with no deadheading. 

Its mounded habit makes an attractive Grandefor individual branded 

container sales and is airy enough to mix well with other medium vigor plants 

in recipes. As with all Superbells, it has been screened specifically for 

resistance to ThielaviopsisΦ 5ƻƴΩǘ Ƴƛǎǎ ǘƘƛǎ ƴŜǿ ǎǘŀŦŦ ŦŀǾƻǊƛǘŜΗ

SUPERBELLS®Double Mardi Gras
Calibrachoa



KEY FEATURES
In a never-before-ǎŜŜƴ ǇŀǘǘŜǊƴ ȅƻǳΩƭƭ ƻƴƭȅ ŦƛƴŘ ŀǘ tǊƻǾŜƴ ²ƛƴƴŜǊǎ®, 

this thrilling new double calibrachoa blooms prolifically in lavender purple 

with fun splashes of yellow and white. Despite its novel look, it delivers the 

same outstanding performance as all Superbells®.

Å Early blooming in time for spring promotions

Å Screened for Thielaviopsisresistance

Å Grow in 4.25 Grandecontainers, hanging baskets, window boxes, 

container recipes and monocultures

CHARACTERISTICS
Å Height: 6ς12 in

Å Spread: 12ς24 in

Å Sun Exposure: Part Sun 

to Sun

Å Vigor: 2

SUPERBELLS®Double Mardi Gras
Calibrachoa



SPRING GRANDE SPRING  MONO SUMMER MONO

SUPERBELLS®Double Mardi Gras
Calibrachoa



Seasonal performance in Texas

SUPERBELLS®Double Mardi Gras
Calibrachoa



SUPERBELLS® Double 
Midnight Magenta
Calibrachoa
Ψ²L/!aLa!DнтΩ ¦{tt!C CanPBRAF



²I!¢Ω{ b9²Κ 
Meet your newest favorite Superbells®Double Calibrachoa! Building on 

ƻǳǊ ŀƭǊŜŀŘȅ ŜȄǘŜƴǎƛǾŜ ƭƛƴŜΣ ǿŜΩǊŜ ŀŘŘƛƴƎ ƻƴŜ ƻŦ ǘƘŜ Ƴƻǎǘ ǾŜǊǎŀǘƛƭŜ ŎƻƭƻǊǎ 

yet ςan intense magenta tone that coordinates beautifully with every other 

ŎƻƭƻǊΦ tƭǳǎΣ ǘƘŜǊŜΩǎ ŀ ǘǿƛǎǘΗ ¢ƘŜ ƭŀǊƎŜΣ Ŧǳƭƭȅ ŘƻǳōƭŜ ŦƭƻǿŜǊǎ ŀǊŜ ƛƴƪŜŘ ǿƛǘƘ ŀ 

center punch of magenta-red for even more appeal. Growers will be pleased 

that Superbells Double Midnight Magenta is day neutral and one of the earliest 

in the collection, flowering with 10 hours. This trait, combined with remarkable 

heat and cold tolerance, means it can be one of the first varieties ready to go 

in spring and last to finish in the fall. As with all Superbells, it has been 

screened specifically for resistance to Thielaviopsis. The slightly looser, 

mounded trailing habit of this new selection makes it ideal for hanging basket 

recipes, window boxes and upright containers. 

SUPERBELLS®Double Midnight Magenta
Calibrachoa


