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2025 Fjational Planis of the Year

These exceptional varieties were selected for the 2025 season, and Proven
Winners® will be dedicating marketing resources towards building excitement
and significant consumer demand of these varieties throughout 2025. Our

research has shown that plants selected to be a National Plant of the Year
continue to see increased sales in the years following.

LEARN MORE

Supertunia Mini Vista® Yellow
Petunia

Jack of Diamonds

Heart to Heart® Blushing Bride
Heartleaf Brunnera

Caladium

Prismacolor™ Orange you Gorgeous™

Little Lime Punch®
Philodendron

Panicle Hydrangea

Reminiscent® Coral

Rosa

2025 NATIONAL RECIPES OF THE YEAR

Champagne Toast

Vista View Strawberry Stand


https://bit.ly/3RXWIxV
https://bit.ly/3RXWIxV

2024 Jop Jrial Planty

Hot topic plants at 2024 trials:

Supertunia Mini Vista® Plum Veined

Petunia

Our Jop

Supertunia Tiara® Blue
Petunia

0f 2025

Curious to know what our top highlights will be in 20257 The lists below are

all products that will be marketed to consumers through magazines, social

media, and our ever-popular Gardener’s Idea Book. Use these lists to help

create an assortment consumers will be asking for!

TOP PLANTS OF THE 2025
GARDENER’S IDEA BOOK

+ Angelface® Wedgewood Pink Angelonia
« Angelface® White Angelonia

« Arch® Philadelphus

« EINifo® Chitalpa

+ llluminati Sparks™ Philadelphus

« Pillow Talk® Gardenia

+ Reminiscent® Coral Rosa

+ Scentara® Double Blue Syringa

« Senorita Rosalita® Cleome

« Simply Scentsational® Calycanthus

+ Space Age™ Black Hole™ Begonia rex

+ Spice Baby™ Viburnum

« Spice Girl® Viburnum

+ Steady As She Goes® Gardenia

+ Sugartina® Clethra

+ Sweet Emotion® Abelia

+ Sweet Romance® Lavandula

+ Totally Tempted™ Frosted Violets™ Cuphea
+ Totally Tempted™ Richly Red™ Cuphea
+ Totally Tempted™ Vivid Violet™ Cuphea
« Tower® Philadelphus

+ Vanilla Spice® Clethra

« ‘Scentsation’ Lonicera

« ‘Sweet Summer Love’ Clematis

2025 TOP PICKS

+ Aromagica™ Purple Heliotopium

« Colorblaze® Mini Me™ Chartreuse Coleus

« Emerald Isle™ Aloscasia

+ Mojave® Mango Portulaca

+ Space Age™ Europa™ Begonia rex

« Stardiva™ Blue Scaevola

« Superbells® Double Smitten Pink™ Coral
Calibrachoa

+ Superbells® Double Vintage™ Coral
Calibrachoa

+ Supertunia Tiara™ Blue Petunia

o Virtuoso™ Pinkerific™ Dahlia

PROVEN WINNERS® COLOR
CHOICE® TOP PICKS

. Flavorette™ Rosa - entire series

+ Let’s Dance® Hydrangea macrophylla -
entire series

« Little Lime Punch® Hydrangea paniculata

« Perfecto Mundo® Rhododendron -
entire series

« Reminiscent® Coral Rosa

« Scentara® Double Blue Syringa

Stardiva® Blue
Scaevola

u R bty

LEARN MORE ABOUT
THE 2025 TOP PICKS

VIEW THE FULL
GARDENER’S IDEA
BOOK LIST


https://bit.ly/4bPNhYN
https://bit.ly/4cBD6Iu
https://bit.ly/4cBD6Iu
https://bit.ly/4bPNhYN

10 Beat-delling Shubs

PROVEN
WINNERS'

COLORWN

FLOWERING SHRUBS

Incrediball®

Aronia Buddleia Buxus Hydrangea arborescens

Low Scape Mound® Pugster Blue®

Limelight Prime® Little Lime Punch® Flavorette™ Honey Apricot Double Play Doozie®
Hydrangea paniculata Hydrangea paniculata Rosa Spiraea

Tater Tot® North Pole®
Thuja Thuja



Jop Annuwaly Sold in Washington D€

*Based on Online Sales

Angelface® Super Blue Angelface® Super White Be My® Sunshine Be My® First Love Be My® Main Squeeze™

Angelonia Angelonia Zantedeschia Zantedeschia Zantedeschia

Senorita Blanca® Angelface® Perfectly Pink Angelface® Blue Rockin’® Blue Suede Shoes™ Vermillionaire®
Cleome Angelonia Angelonia Salvia Cuphea

Color Coded® ‘The Fuchsia ‘Bit of Honey’ Color Coded® ‘Onein a ‘Storm Cloud’ Fun and Games® ‘Capture
Is Bright’ Echinacea Heliopsis Melon’ Echinacea Amsonia the Flag’ Heucherella

‘Dark Side of the Moon’ ‘Cutting Edge’
Astilbe Tiarella



As of August 2024, our combined Total Audience Growth Since 2019:

social media channels have achieved:
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37M+

Video Views

Year

Conlent ‘Crealors

Content creators are influencing millions of gardeners every day on TikTok,
Instagram, Facebook, and YouTube. We're proud to work with amazing social
media stars who bring Proven Winners® plants and products in front of their
audience and show them tips and tricks for planting, watering, fertilizing,
pruning and more.

With more than 22 content creators across the US and Canada, our social

media partners appeal to followers from the budding plant-lover all the way to
the most experienced gardener. There’s something for everyone from the rainy Kamoya Analesia
Northwest Pacific to the heat of Texas to the clay soils of the Mid-Atlantic. @gardenaddictz

Laura LeBoutillier Janey Santos

(@GardenAnswer (@DigPlantWaterRepeat



Online
9.4M

Visitors

Over 26,858 web visitors were from
District of Columbia. On average,
visitors spent approximately 4 minutes
on our site - 3x longer than the
national average!

Dodcasiy
109,853

Unique Listeners

Available to stream online, Gardening
Simplified saw a 177% increase in

listeners in 2024 plus has over 2.4M

views on YouTube.

SCANTO
LISTEN!

Billbeards
147M+

Impressions

Our national campaign covers 65
markets across 28 states with static,
digital, and weather-triggered boards.
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LEARN MORE

Broadeast &
19.2M

Impressions

®

Through geo-targeting, Proven Winners® is reaching consumers at home
and on their devices with digital, video and audio advertisements. We reach

consumers through Spotify, iHeart, Hulu and more.

Our digital ads see click rates that are double the national average and video
completion rates are over 98% - meaning consumers are actively engaged

e Spotify

and interested in our content.

hulu ﬁ

RADIO

P
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Consumer Print Ads
2,861

District of Columbia
Subscribers

FIND ADS FEATURED IN THESE
PUBLICATIONS WITH OVER 7.9M
SUBSCRIBERS

« Better Homes & Gardens
. Birds & Blooms

REMINISCENT Garden o » Country Living

: + Fine Gardening

. Garden Gate

« HGTV magazine

« Southern Living

« Veranda




Part of Connect+? Order by January 10, 2025 to have the Gardener’s Idea Book

personalized with your garden center’s logo!

445

THE GARDENER'S IDEA OOK

Connect+ helps simplify marketing for over 1,600 independent garden centers.

By providing 350+ social posts, Connect+ has helped garden centers

increase impressions and engagements while reducing the time needed to
create social media campaigns—allowing you to spend more time in the garden
center with your customers.

In just one quarter alone, social media posts created by our team have led to an
87% increase in impressions and a 27% increase in engagements. Scan the QR
code to learn more and start growing your social media presence today!

= Sample Account = Sample Account
m March 7, 2024 o m November 14th, 2024®

Winter doesn't have to be drab! check out these
varieties that bring interest to your garden year round
and plan to add them in the spring.

We're already in love with the versatile, vibrant blooms
of Supertunia Vista Jazzberry - @ProvenWinners’ 2024
National Annual of the Year! This petunia pairs perfectly

with any garden and requires no trimming or ‘Limelight’ will hod its blooms for texter in your garden

deadheading making season-long color a breeze. beds all winter.
http:/provenwinners.com/locate

Sedium varieties will hold their struction into winter with
some varieties turning shades of red in cold... See more

16 Like | Comment %: Share ® Like = Comment » Share

478,954

copies distributed nationally

distributed in District of Columbia

ORDER NOW

CONNEGT*

Exclusive Marketing Solutions for IGCs

LEARN MORE

= Sample Account

m May 3rd, 2024 ®
What fabulous flowers do we NEED to carry next
season? Share those perfect @ProvenWinners varieties
in our comments! List the onece that would fulfill your
landscaping visions or container dreams and share your
garden wishlist below!
http://provenwinners.com/locate
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Consumer Garden Jnsights

Key takeaways from 2024 August Survey
Total Respondents: 7,469

RESPONDENT GENDER IDENTITY

88%

/
1%

Women B Men B Self-Described

GARDEN CENTERS VISITED

68% visited 2-5 garden centers and 24% visited 5 or more. When
asked why they visited more than 5 garden centers, respondents
explained that they do so for fun and inspiration, to find specific
plants and to find the best prices.

WHAT IS IMPORTANT TO A GARDENER
WHEN THEY’RE SHOPPING

When asked to rank a list of considerations when plant shopping,
consumers told us that plant health is top of mind and more
important to them than cost.

Plant Health Specific Colors Plants They Cost

Recognize

TOP CHALLENGES FOR GARDENERS

Weather Pests & Vermin Finding a
Specific Variety

For more information on results, contact:
Jessica DeGraaf - jessica@provenwinners.com

RESPONDENT AGES

60%

50%

40%

30%

20%

10%

0%
24 and 25-34  35-44  45-54  55-64 65+

under

DISTANCE TRAVELED

Most respondents are visiting garden centers within 25 miles of
their home, but nearly 18% are willing to drive 25-50 miles to find a
specific variety with 10% traveling over 50 miles.

72%
<25 miles
18% 10%
25-50 miles > 50 miles
WHAT INSPIRES THEM

For respondents aged 25-44, friends’ and neighbors’ gardens were their top
source of inspiration followed by content creators and social media. Those
45+ are more likely to rely on their own expertise and garden magazines.

50%

40%

30%

20%

10%

0%

B People’s Gardens B Content Creators B Social Media
Gardener’s Idea Book Ml Proven Winners® Idea Boards

I Garden Magazines No Planning Il Other



LEARN
MORE ABOUT
LEAFJOY

PW leafjoy

PROVEN . .-
WINNERS® bring nature inside

Marketing B leafioy
WINNERT hring mature inide
j ; L |
In 2024, we aligned leafjoy’s consumer marketing through =
seasonal campaigns across video and audio ads, social media,
and Google ads. These efforts resulted in 20M+ impressions
and featured a call-to-action directing consumers to visit

their local garden center. - _:

By 2025, we aim to develop social media platforms Bl‘il‘lg Nature to
specifically for leafjoy to provide houseplant enthusiasts with Y. School
more leafjoy content. our scnoo

Social Media

Over 40 social posts garnered an average 7.8% engagement 8o
rote_ H ere O re J. ust O few Of ou r best— perf\o rm i ng Ones: There is only one word to describe Mythic® Dragonite™ Jewel Alocasia...and that is WOW.

Take a look at the amazing texture of these leaves! This is a smaller growing Alocasia with
shield-shaped leaves that range from olive green to pewter black and even purple shades at
times. Now you know why this houseplant has been selected as our Houseplant of the Year!
Here's where to shop for leafjoy varieties in your area... pwwin.rs/Tjoy

provenwinners - Follow
provenwinners It's Houseplant
Appreciation Day! ¥ During the

coldest days of winter when your
garden is fast asleep, you can
always count on your indoor plants
to keep you connected with nature.
There's something life affirming
about having living, breathing plants
close by, isn't there?

LN Y
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Did you know Proven Winners has a
quite new line of houseplants called
leafjoy®? It's growing by leaps and
bounds and we're just getting
started. As you'd expect with any
Proven Winners, they are being
grown in state-of-the-art
greenhouses by our houseplant
experts in the mountains of Virginia.
These growers are adamant about
keeping the plants insect, virus and
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607 likes
January 10

Proven Winners
Log in to like or comment. Patio/Garden

Learn more



https://bit.ly/3WhmIFV



